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Introductory statement

Queries arise on effect of microfinance through Self-Help Groups (SHGs) on reducing
poverty level and empowerment of women. But, if we give a look on microfinance's effects
at an international level then the answer is definitely positive. Dramatic findings are emerging
on the macro level that supports the importance of microfinance. A 14-year study by the
World Bank of three MFIs in Bangladesh finds that 40 percent of the entire reduction of
poverty in rural Bangladesh was directly attributable to microfinance. The four largest
programs in Bangladesh have a combined total of more than 15 million clients affecting some
75 million family members, equal to more than halfthe population of Bangladesh. Juxtaposed
with other countrywide data presented in the HDR 2005, this evidence is even more powerful.
The HDR 2005 cites Bangladesh's successes in human development by comparing it to
India, a country with much higher income and economic growth, but lesser progress towards
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human development goals. It declares that, "Had India matchf:d Bangladesh':s rate' of reduction
1 child mortality over the past decade, 732,000 fC\.NCr children wou'ld die this yf:ar." The
HDR 2005 presents four strategies directly contributing to Ba.ngladesh .s s:dvanccs, including
"expanded opportunities for employment and access to M.lcrO cred-zt. Further S}]ahlduf
Khandker's (2005), analysis found that 40 percent of the entire reduct.lon of poverty in rural
Bangladesh was directly attributable to microfinance. Juxtaposed with other countrywide
data presented in the HDR 2005, this evidence is even more powerfu]'. The HDR 2005 cites
Bangladesh as an example of a country making extraordinary advances In human development
indicators without the economic growth experienced by other countries. The HDR presents
four strategies directly contributing to Bangladesh's advances, specifically naming BRAC
(an organization providing microfinance services, among other services) as one of the non-
governmental organizations "improving access to basic services through innovative programs.”
Another of the four strategies, called "virtuous cycles and female agency" by the HDR,
centers on the idea that: Improved access to health and education for women, allied with
expanded opportunities for employment and access to micro credit, has expanded choice and
empowered women. While gender disparities still exist, women have become increasingly
powerful catalysts for development, demanding greater control over fertility and birth spacing,
education for their daughters and access to services. In other words, because of the availability
of programs such as microfinance, along with increased empowerment and access to
reproductive health services for women, Bangl adesh was able to improve development of its
people despite lagging behind India’s stunning economic growth. The data on Bangladesh is
supported by a powerful anecdote found in Professor Jeffrey Sachs' book, The End of
Poverty, which offers a glimpse of microfinance's effects in clients’ lives. He describes a
visit with BRAC micro credit clients and learns that the women all had, or planned to have,
no more than two children each. Considering Bangladesh as an example of microfinance’s
potential on a national scale, it is not such a stretch to imagine its potential impact on ¢ obal
poverty. Recognition of the intimate link between poverty, poor health and inequality along
with the evidence of microfinance's broader impacts in these areas demands the expansion
of microfinance services to the poor as a primary strategy for meeting the MDGs.

?Vhile neutral and even negative findings can be teased out of any individual study,
the totality of evidence identifies SHG approach as a vital strategy for poverty reduction.

Some f’f the most noteworthy evidence for microfinance's impact on poverty includes the
following findings:

Q = : ‘s 5
After a two-year period, participants in three Ugandan microfinance programs
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access to money as the most valuable thing.;, to have come f.rom Womjn's credlit gr:m;}]:s, T}.d eir
observations suggest that an understanding of gender lssuzlss an ) \’v.orl"len s rights and a
commitment to equality for women on the part of the .NGO fieldworker; ¢ os;: monitoring by
the NGO of different aspects of control over credit and other aspvlalcfts of empowerment
programme factors will increase the likelihood of a woman controlling her loan and the

income generated from it.

The study made by Jahan et al (2004) assesses the in.1pact of the ac.tiviti es o'f Self- Hf:’:]p
Groups on women's say in household decision-making and their own well-being. Special attention
is paid to women's acquisition of assets, including land, whether through.purchase g I‘j—‘ase- O’tber
areas of changes in women's agency and their position that are looked mt.o are their interaction
with officials, mobility, dignity and self- esteem. The role of women's g1'0lfps in promoting solidarity
in supporting changes in household behaviour, particularly men's behaviour, is analyzed. Changes
inmen's roles and attitudes are addressed, as also the effect of credit-related activities on women's
labour and leisure time. Finally the authors sum up the changes in terms of changes in gender
relations, in particular, the articulation of new gender norms. Based on analysis of rural women's
voices, the study concludes that, while there is no straightforward translation of micro credit
schemes into women's dignity or change in gender relations, in conjunction with the changed
practice of women as income eamers there is, however, a continuous creation of new norms and
social contexts, which amount to a change in their traditional status as dependants. The rural
women whose activities and discussions are analyzed in this paper have made a substantial
change in overcoming some aspects of the hegemonic concepts of masculine domination. Froma
status of a structure that either was 'natural’ or religiously inscribed, competing possibilities and
practices have opened the way for a discussion of that which was taken for granted. There is an
enhancement of women's agency - women as income earners, asset owners, more mobile, dealing
with out-siders, taking up trade, going to the market, and so on. All these changes enhance women's
agency in daily life, give them greater voice in deciding household affairs. At the same time there
is also the agency involved in bringing about these changes and in articulating new norms or
systems of culture, more in consonance with, though not mechanically reflecting, these changes in
role:s. The field of tl?e changes vtrere initially and still are primarily economic, the development of
e e . I 7 f s A e
point of view of the dominant on the dom inlalons of production that lead the dominated to take the
nt and on themselves. In the briefest manner this can

be expressed as a change in the social stru
cture of accumulati
from having been men- ulation at the level of the household

cen i ion i i
b tred accumulation, an accumulation in men's hands, to an accumulation
partly women-centred, and some accumulation in women's hands
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schemes into women's dignity or change in gender relations, 1n cfon_]unctfon with the changed
practice of women as income earners there is, however, a continuous creation of new norms and
social contexts, which amount to a change in their traditional status as dependants. The rur.al
women whose activities and discussions are analyzed in this paper have made a .substantlal
chan ge in overcoming some aspects of the hegemonic concepts of masculine dominanoin.. -From a
status of a structure that either was 'natural’ or religiously inscribed, competing possibilities and
practices have opened the way for a discussion of that which was taken for granted. There is.an
enhancement of women's agency - women as income earners, asset owners, more mobile, dealing
with out-siders, taking up trade, going to the market, and so on. All these changes enhance women's
agency in daily life, give them greater voice in deciding household affairs. At the same time there
is also the agency involved in bringing about these changes and in articulating new norms of
systems of culture, more in consonance with, though not mechanically reflecting, these changes in
roles. The field of the changes were initially and still are primarily economic, the development of
various types of micro-enterprises, etc. But the new types of practice in their humblest forms
change the very structure of the social conditions of production that lead the dominated to take the
pointof view of the dominant on the dominant and on themselves. In the briefest manner this can
be expressed as a change in the social structure of accumulation at the level of the household

from having been men- centred accumulation, an accumulation in men's hands, to an accumulation
that is also partly women-centred, and some accumulation in women's hands.
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Galab et. al (2003) attempt to address some of the issues like the characteristics of
the women-based group models of poverty alleviation and women empowerment that are
being implemented in the Andhra Pradesh, the poor women organization into groups, the
groups functioning and the contribution of these models to poverty alleviation and women
empowerment. In its strategy for poverty alleviation and women empowerment, the
government of Andhra Pradesh has provided considerable space for women's self-help groups.

~ This paper is based on the review of some relevant studies. The studies reviewed are excellent
source to understand the process of change, though they do not provide precise estimates of
impact assessment parameters. Formation, functioning and impact are the broad issues
examined in the studies. The impact assessment covered two aspécts, viz, poverty alleviation
and women empowerment. Regarding women empowerment, three dimensions are
considered. They are 'power to', 'power with' and 'power within'. The 'power to' dimension
of empowerment indicates the power of women to control their lives. This includes power to
survive, control over their labour and access to family labour, access to and control over
resources, freedom to move and interact, access to leadership positions, control over
reproduction and control over body. The 'power with' indicates the collective power of women
members to negotiate their gender, caste, class and other interests vis-a-vis institutions of the
market, the state, and the community. This includes collective interventions in the institution
of family, community, market organization, the state including statutory local bodies. The
third dimension 'power within' indicates the strategic gender awareness. An indicator of the
'power within' at the individual level is the ability of women to challenge gender related
attitudes and social norms in their own personal lives. Another indicator of the power, women
gaining at a deeper level, is the perception of others on women's confidence, assertiveness,
and independence. This framework of empowerment is utilized to assess the empowerment
in all the studies. The women members of SHGs seem to have embarked on the non-traditional
tasks like marketing and non-traditional enterprises. The women have improved control over
their labour to this extent. Women's access to and control over their savings, credit and
income have improved. Women have improved freedom to move and interact with the officials

and other women after joining the SHGs.
Objectives of the study

:I'his study seeks to explore the impact of participation in Self Help Groups on the
economic empowerment of women in the context of the great importance being given to the
group approach while conceptualizing any programme for rural women. The major objectives
of the study are:
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Analysis and Interpretation of the collected data

Over the past few years however, there seems to be an impression formed that the
SHG process is something that does not require all that much facilitation. Groups can be
easily formed and with just a little help in assisting them to get a bank linkage the groups can
become viable and can be on their own and will automatically become the agents of change.
This is an overestimation of the situation which is, in many ways, leading to sub optimal inputs
into the social mobilization process and the group building and development process. Emerging
development initiatives tend to trivialize the issue and apart from the customary bank linkage
there is not much more that the groups are expected to do. Often this emerges from the
uninformed and inexperienced assumption that since the bank does follow a certain criteria
for assessment before it provides the loan, if it does provide the loan the group would be fine
and functioning well. While this may be the case before the bank provides the loan, it is the
post-loan processes that are perhaps more important to understand and facilitate. A well
designed facilitation process would take into consideration the need for such accompaniment
and sustained facilitation. Sustained facilitation is an expensive proposition especially since
such facilitation of groups requires competent people to provide the accompaniment and
hand holding. And people will also require that there is an appropriate institution that they can
be placed in, and which can provide the physical and emotional support to the groups when
they need assistance and support. It is often important for nascent and developing SHGs to

be able to identify with a group of people (an institutional mechanism) from whom they can
seek support.

Here, an attempt is made to evaluate the operation of the groups on the following
parameters

i. Impact on members' income

ii. Differences in income level (before and aftefjoining the SHGs) and relationship to
sex, marital status, educational attainment and religion of the members

. Employment generation as a poverty reduction strategy
iv. Control of loan amount by female members:
i. Ympact on members' income: A comparison of income levels of male and female

The most-cited source of evidence on the impact of microfinance is the early set of
studies collected by David Hulme and Paul Mosley (1996). Findings of the Hulme and Mosley
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studies imply that credit is only one factor in the generation of income or output. There are
other complementary factors, crucial for making credit more productive. Among them, the
most important is recipient's entrepreneurial skills. Most poor people do not have the basic
cducation or experience to understand and manage even low level business activities. They
are mostly risk-averse, often fearful of losing whatever little they have, and struggling to
survive. This does not mean that they do not want to better themselves.

Consequently, in the present study also a noticeable difference in income levels of
before joining SHGs and after joining the SHGs was observed. On an average the annual
average income of the members before joining the SHGs was found to be Rs.2982.33 and
the same after joining the SHGs was found to be increased to Rs. 5260.66, which is quite a
prominent increase. But, as 87 percent of the members are female and only 13 percent are
male, it becomes quite necessary to evaluate the fact that whether this difference in income
is more observable in case of male or females. Here we have used the Independent Sample
T- Test to assess the comparative increase in male and female incomes. Surprisingly, it was
found that the increase is more prominent in case of male members. The detail of this analysis
is shown in table 4.

Table No. 4
Comparative increase in male and female member's income
Sexofthe | Numbers | Mean Standard | Standard | T-Value |P-Value
members _ Deviation | Error Mean
Male 870 46852828 | 220438015 | 777.8677 | 8.199 <001
Female 5613 19052497 | 4300.0391 573951 3.564

Source: Compiled from the field survey

i .Here, as rew.:aled in table 4, cor.ltl:ary-to the previous studies showing incremental
e.ma e {ncome resulting from group participation, the analysis presents a completely diverse
(.:hmenswn. Even if the number of male members is very small, their effective enga };ment in
;;c;m;tﬁ?n?rating activities is more result oriented than the female members gTﬁe reason
pmbrllmmSllsi ]1; _f?;?f :; be - fold and l:')olh sided. As reported, females, on their part face
e sl on (:Ziatlr?n from their husbands/ father (67%), difficulty to leave home
above all their unproi,‘essio N ;cou..ragc to undertake risky but profitable ventures (79%) and
St S S cﬂl:]a _ jtlltpde towards earning more income (82%). Most of the
husbands/father earn the si:'aabsll . “!at the.y have to earn only a scrimpy amount as their
¢ portion of income. This unprofessional attitude is seen even
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circles, voluntary sector and the academia. There is also mounting evidence to show that the
availability of financial services for poor households - such as microfinance -can empower
the rural people to achieve their goals and enhance their lives accordingly and reduction of

unemployment to a great extent.

In the study area it was found that among 6483 SHG members, about 2590 members
(40%) in 598 sample SHGs were unemployed i.e. they are earning zero income before joining
the groups which has come down to 186 members (2.9%) after joining the group activities.
Further, 14 percent were earning less than Rs.1000 annually before joining the groups.

The participation of women in economic activities, particularly outside the home, is
often postulated as an important enabling factor in the economic and social empowerment of
women. Not only can employment be a source of economic independence, but it can help to
give not only women, but also men, a sense of self-reliance. Women's labour force participation
outside the home also exposes them to the world outside the household and kin-group. In
particular it has been brought up as important for developing support systems other than
kinship based ones. Howeyver, several studies show that the role of labour force participation
in women's empowerment in India is complex. The majority of women in India enter the
labour force due to economic compulsions and the benefits of their economic contributions
are likely to be mediated by the socio-cultural context of women's work and their total work-
burden. Research also suggests that access to income earning opportunities alone may not
be sufficient to facilitate women's empowerment within the household. What is also likely to
be critical for empowerment, particularly in terms of decision-making, is the level of earnings

in combination with having control over them.
iv. Control of loan amount by female members

A woman's self-repofted autonomy either in their physical movement outside the
home or in their spending of some money on their own -both activities are heavily restricted
under the traditional patriarchal family system of rural India. Again, under patriarchy, decision-
making power within families has been traditionally in the hands of men, on whom women
are totally dependent. Only under modern influence or as a by-product of participation in
extra familial income-earning activities many women have gained some power to participate
in household decision making particularly in financial matters. That is why, an attempt is
made here to find out whether the female SHG members, after getting the loan amount,
decide themselves or take permissions/ advise from the male members of their home (i.e.
husband/ father) about the use of the loan amount.
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Introduction

Retail industry is one of the major industries which are experiencing tremendous growth
rates in almost all the major developing countries in the world and particularly India. With
increasing middle class and young population, raising standard of living, increase in per capita
income, emefging of many new tier 1,2 and 3 cities, development of infrastructure, investment
and increasing trend of Foreign Direct Investment (FDI) among others, the stage is perfectly
set for a booming retail sector in the country. All these have contributed immensely to the
growth of organised retail industry in India. However, at present the Indian retail market is
majorly dominated by the unorganized sector. The Organized segment accounts for 8 per cent
of the total retail landscape (Booz & Co and Retailers Association of India, RAI). The recent
time has been observed as growth of Indian organized retail market with many folds. Numerous
business groups are attracted in the past few years, including some renowned business groups
like Bharti, Future, Reliance, and Aditya Birla to establish hold, showing the future growth in
times to come. In addition, organized retail sector has also grabbed the attention of foreign
companies, showing their interest to enter India, (Dalwadi 2010). Retailing is one of the largest
industry in India and one of the biggest sources of employment in the country. The Indian retail
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market has around 14 million outlets and has the largest retail outlet destiny in the world, (Sinha
and Uniyal, 2007). At present, the retail sector in India is witnessing a huge revamping exercise
as the traditional retailers are making way for new formats. These modern retail formats
provide wide variety to customers and offer an ideal shopping experience with an amalgamation
of product, entertainment and service, all under a single roof. The Malls, convenience stores,
department stores, hyper/supermarkets, discount stores and specialty stores are the emerging
retail formats that provide different shopping experience to consumers, (Kaur and Sinha, 2007,
Kotler, 2006).The Indian retail industry has expanded by 10.6 per cent between 2010 and 2012
and is expected to increase to US$ 750-850 billion by 2015, according to the report by Deloitte.
Food and Grocery is the largest category within the retail sector with 60 per cent share followed
by the Apparel and Mobile segment. Indian retail is expected to grow 25 per cent annually.
Modern retail in India could be worth US$ 175-200 billion by 2016 (India Retail Report 2013,
Images Group). The recent wave of reforms by the Government to incentivize Foreign Direct
Investment (FDI) in various sectors is bringing a new zeal to the investment climate in India.
One of the most debated reforms is the policy for allowing 51 per cent FDI in Multi-brand
retail. The foreign direct investment (FDI) inflows in single-brand retail trading during April

2000 to December 2012 stood at US$ 95.36 million, as per the data released by Department of
Industrial Policy and Promotion (DIPP).

A. Evolution of the Indian Retail Market

Retailing goes back to centuries; it started as a very primitive business but today has
grown tremendously. First people were doing businesses with their neighbours. Goods were
exchanged between them. Gradually people began to collect themselves to a given
neighbourhood, which provides a geographical place to do the exchange. This not only increases
the exposure of a given good but also helps a lot towards the development of a more formalized
system. Gradually, a few more start to get together to a place that in turn creates a need for
a common place. Later this common place was called a fair. With the passing of time the
number of people doing businesses in a given fair increased, issues like security, transportation
becomes a matter of concern. This semi-formalized system then gave birth to small-scale
groceries, where people start to provide more combinations in their own neighbourhoods.
T}Ten came the issue of choice in given grocery, the choices the customer had was limited,
thls‘was the beginning of the concept of "everything under one roof". As time passes, joint
famlly changes into nuclear family. There too both members started earning which resulted
Into a new way of lifestyle. From then instead of mom-and-pop type of stores organized

retai i i i igni -
ail stores came into existence. However, still a significant proportion of retail industry 1
controlled by unorganised retailing,
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Review of Literature

The present section is an attempt to review the literature accessed on thf: sub_iect. of
retail scenario of India and various drivers of retail industry and also the factors mflu?ncfng
the sales of organised retail industry. While retail industry can be affected by the functioning
of many socio, economic, demographic and other factors simultaneously in the economy,
nevertheless a thematic discussion is presented in the study to explain various retail industry
drivers and factors affecting its growth and development.

A. Demographic Factors

The modern Indian consumer is seeking more value in terms of improved availability
and quality, pleasant shopping environment, financing option, trial rooms for clothing products,
return and exchange policies and competitive prices. This has created a rapid growing
opportunity for organized, modern retail formats to emerge in recent years and grow at a fast
pace. Swar (2007), highlighted several demographic indicators show favourable trends for
the growth of organized trade in India and these become the important drivers for retail
industry in India. These include increasing urbanisation and growing young population, both
of which have positive effect on the growth of retail industry in India. He also mentioned that
the tendency of the middle class to borrow present consumption also is important in growing
of organised retail outlets in major cities in India. In the similar note, Arshad et al (2007) and
Ghosh et al (2010) found that 47% of India's population is under the age of 20 and this will
increase to 55% by 2015 and this young population will immensely contribute to the growth
of the retail sector in the country. While the study by Ali and Ali (2010) indicate that a higher
income and educational level of consumers influences their decisions on product and market
attributes while gender and age seems to have no significant impact.

B. Convenience

The facility of one stop-shop had a positive response from the consumers, who
found it more convenient, time saving and satisfactory. The changing retail structure has
provided the consumers with more options in the form of formats and services such as less
travel time, large variety of products and quality products etc, as observed by Popkowski et
al _(2001). Lather et. al (20.06) and Gupta (2004) study uncovered six main indicators: iz,
Pn:j:e, sales Pcrsonncl,.quahly of merchandise, assortment of merchandise, advertising services
?]?atc:lt;;e::;;cli Z?nrvtxces that play I:.ey role for re-tailers in choosing the type of retail formats
consumer seeks mor: ; cgpe - -wuh the- changing preferences of consumers. The young
o e and more mform?t]on about the new products available and retailers

unicate them more effectively is emphasized by Kaur et al (2007). Rajagopal
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the highest in the world. The lease or rent of property is one of the major areas of
expenditure; a high lease rental reduces the profitability of a project.

Lack Of Adequate Infrastructure: Poor roads and the lack of a cold chain infrastructure

hampers the development of food and grocery retail in India. The existing supermarkets

and foods retailers have to invest a substantial amount of money and time in building a
cold chain network. .

Cultural Disparity: India's huge size and socio economic and cultural diversity means

there is no established model or consumption pattern throughout the country. Manufac-
turers and retailers will have to devise strate

gies for different sectors and segments
which by itself would be challenging. LRl

Complexity in Tax Structure: The sales tax rates vary from state to state, while orga-
nized players have to face a muitiple point control and system there is considerable sales
tax e\}asion by small stores. In many locations, retailers have to face a multi point octroi
with the introduction of value Added Tax (VAT) in 2005, certain anomalies in the existing

sales tax system causing disruption in the supply chain are likely to get corrected over a
period of time.

Political Risk: The largest opposition.party in India has opposed FDI in retail and some of its
leaders have indicated that they*will scrap the policy if their party comes to power. A political
change in state and central governments puts a lot of political risk on investment in retail.

Conclusion

The study attempted to examine the growth of organised retail industry in India and
various drivers and various factors affecting its sales, It also lays emphasis on the problems
faced by the organised retail industry in the back drop of the socio, economic and political
conditions prevailing in India. The analysis reveals that the CAGR of organised retail indus-
try in the period 1995 to 2012 is 18.8 per cent, which makes it one of the fastest growing
industries in India. Among the various factors at macroeconomic level, it has been found that
foreign direct invéstment, per capita income and percentage of urban population havé signifi-
cant positive impact on organised retail sales while economic growth and investment are
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ROLE OF NATIONALISED BANKS IN MICRO FINANCE
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Introduction

In the last one or two decades, microfinance has received increasing attention of
policymakers, researchers and financial service providers across the globe. The simple reason
for this is the existence of millions of people in the world whose living standards are pocr and
are unable to participate and reap benefits in the growing story of their respective countries.
This has led to the conclusion that the functioning of big financial enterprises is limited in its
outreach and is concentrated merely to cities and towns. Microfinance has been considered
a powerful instrument for achieving 'financial inclusion’ and alleviation of poverty, enabling
; the rural poor to increase their income opportunities and reduce economic vulnerability.
Microfinance facilitates financial service delivery mechanisms that meet the needs of pooh
ata lower cost than most accessible. Enormous hopes continue to be held out for microfinance
as an instrument of poverty alleviation.

In India the growth of microfinance in the recent past has been tremendous both 1n
number and quantum of resources mobilised. But the fact remains that the North Easter™
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Region (NER) of the country is still progressing slowly as compared to the rest of the country.
The movement of microfinance in catering financial services started late in the NER and still
remains confined to Self-Help Groups (SHGs). In fact, the limited diversification of
microfinance is the case throughout the country and more prominent in NER. The Self-Help
Group (SHG)-Bank linkage programme, implemented by the National Bank for Agriculture
and Rural Development (NABARD) since 1992, has become the dominant model of micro-
finance in India in terms of both number of borrowers and bank loans disbursed and outstanding.
This paper basically focuses on the progress of microfinance in the NER by assessing the
performance of the SHGs in terms of loan disbursed, loan outstanding, non performing asset
(NPA), savings of the SHGs etc. Of late there are many steps taken to gear up the
performance of microfinance institutions in the region in terms of increase in the number of
SHGs, credit availability, resources mobilisation etc. This has also resulted in the improvement
in growth rate of the institutions and its performances in the region. Despite all the attempts
made to reach the rural population of the region in providing financial needs by means of
microfinance, the study reveals that the region is among the most backwards in accessing
the services of economic growth. The paper is an attempt to throw some light on the extent
of microfinance in making a difference on the rural development of NER and difficulties in

achieving the same goal.

Conceptual background

With the aim of providing financial services to the poor so as to diversify their economic
activities and income opportunities, microfinance institutions are established. The need of
providing micro credit in a frequent manner in the rural areas is highly realised. The importance
of microfinance in the field of development was reinforced with the launch of the Microcredit
Summit in 1997. Another summit in 2005 aims to reach 175 million of the world's poorest
families, especially the women of those families, with credit for the self-employed and other
financial and business services, by the end of 2015. Microfinance refers to the means by
which.poor.people convert small sums of money into large lump sums (Rutherford, 1999).

“This would help to utilise the fragmented and limited resources of the poor inbuilding a sound
economic base of groups of people by effective mobilization. Microfinance though started in
a small way to help especially the poor has now turned into a global industry. Enormous
hopes continue to be held out for‘microﬁnance as an instrument of poverty reduction. The
fact that the penetration of the banks is poor in the rural areas, microfinance can go a long
way in providing financial services in these areas and enable financial inclusion. A country
cannot be said to be well developed and its growth would be meaningless if a significant
percentage of the population is financially excluded and do not take part in its growth activities.
It is in this context that microfinance and its role in rural development assumes special
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significance in developing countries like India.

Review of Literature

This section presents the review of various literatures that has been accessed in

relationto  role of banks in providing micro finance in the rural areas. It also emphasises
its role in rural development.

The relationship between the financial system and economic growth has been
scrutinized by a large number of studies in India and abroad. Financial development is
considered as a cause of economic growth (Schumpeter 1911; Hicks 1969). Hicks (1969)
argued that without financial innovation the industrial revolution would not have taken place.
The level of financial development predicts future economic growth and future productivity
advances (King and Levine, 1993). King and Levine (1993) show that if financial deepening
had increased from the mean of the slowest growing countries to the mean of the fastest
growing countries, a country would have increased its growth rate by close to 1 percent per
year. This accounts for a difference between the slowest growing countries and the fastest
growing countries of around 5 percent. Improving the financial deepening variable would
decrease the difference between the countries growth rates by 20 percent.

Microfinance has become, in recent years, a fulcrum for development initiatives for
the poor, particularly in the Third World countries and is regarded as an important tool for
poverty alleviation. The microfinance revolution, particularly the success stories of institutions
like Grameen Bank in Bangladesh, Banco Sol in Bolivia, and Bank Rakyat in Indonesia,*
attracted several economists to study microfinance in the latter half of the 1990s. Some
studies argue that microfinance has very beneficial economic and social impacts (Holcombe,
1995; Hossain, 1988; Otero and Rhyne, 1994; Remenyi, 1991; Schuler, Hashemi and Riley,
1997). "Microcredit is a critical anti-poverty tool and a wise investment in human capital.
Now that the nations of the world have committed themselves to reduce by half by the year
2015 the number of people living on less than $1 a day, we must look even more seriously at
the pivotal role that sustainable microfinance can play and is playing in reaching this Millennium
Development Goal" (United Nations Secretary General Kofi Annan at Global Microcredit
Summit 2006). The United Nations named the year 2005, the International Year of Micro
credit and the founder of the Grameen Bank won the Nobel Prize for Peace for his efforts at

, empowering rural women through credit access in Bangladesh. The international community
seems to have finally caught the microfinance fever, In recent years, Microfinance has
: i branched out to incorporate private sector partnerships and integration with international
l capital markets. These trends mean that the worldwide estimated 500 million small scale
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ELECTRONICPAYMENT SYSTEM: A STUDY ON THE
ELECTRONIC PAYMENT PROCESS IN BUSINESS

Mamoni Hazarika

7 Absraa .
7  Electronic payment system is the alternative to the coin or paper based cash payment to
 easy the user to make payment for their purchased goods or services over the network or internet
_and in absence of the physical (entity) presence. Initially cheque in bank payment systems are
_used to serve the purpose of the same but now in the era of internet and e-commerce paying
securely over the internet is important task for the electronic payment system. Today, many users
~make payments electronically rather than in person. Hundreds of electronic payment systems have
“been developed to provide secure Internet transactions. Currently credit card are also in use for the
_payments over the network but still users are doubting about trustworthy and the security of their
~money because of the increase in the frauds which ultimately causes loss of value (money) either
f users, merchant or participating banks. In this paper an attempt has been made to study the
ss of electronic payment system and the impact of this system on the traditional payment
. Through this pape) ef study has also been de on the effect of electronic payment

information and data yequir,edfor%g tudy are collected from various secondary
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Commerce, Electronic Payment, Credit Card,
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Key words: Traditional Payment System, Internet, E-
Electronic Fund Transfer, Electronic Cheque Syste
Electronic Payment System

Introduction

Commerce is the most major aspect of any civilization. Improving Commerce
can bring prosperity into all segments of society. In today's world there have been
major changes in business activities. The most important of it is the introduction of
computers into commerce. Computerization of commerce has taken the world by a
storm. There are significant improvements in the areas of initiating sale of products,

placing orders, making payments, and transfer of funds. This has led to a much better
global economy and better living standards for all.

Payment started with the barter system centuries ago. Goods were exchanged
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m. The major drawback of barter system

i g ee le in the barter syste :
directly between people i  hihn g et iy

was that the buyer and the seller had to mutua oo M g
This led to next generation of payment method called Commodity Money System,

Here, the buyer would buy goods from the seller in exchange of some commodity in
the form of gold, silver, corn etc. Commodity Money slowly evolved into standard of
having paper notes at the exchange parameter. The Cﬂﬁh paymen.t m'cthod does not
require the seller to like the commodity that he/she is going to receive i exchange for
the goods. About 80 percent of all the transactions in the world are done through cash
payment. The process is simple and there is no bank invo]vemetlt. There is how-ever
an overhead of printing notes. The cash payment method is very insecure. There is no
record of the transaction maintained. Cash Payment is mostly. used for low-value
payments. Cheque Payment is employed for making medium to high value paytent.a
record of the transaction is maintained at the bank at the cost of the transaction fee,
However, it is not a guaranteed form of payment since the cheque do not represent
real time cash. As the volume of cheque processing started increasing, banks had to
think about ways of improving the turn-around time for payment processing.

Electronic Payment System (EPS)

Electronic Commerce (E-Commerce) is defined as a monetary transaction
that occurs electronically as opposed to the physical exchange of money. Tangible
currency is eliminated and accounts are maintained electronically to reflect the effects
of transaction. E-commerce involves trading using the latest electronic equipment and
software between the sellers and the buyers. The trade in e-commerce is conducted

_in a slightly different way than the traditional trading.

Electronic Payment is a financial exchange that takes place online between
- buyers and sellers. The content of this exchange is usually some form of digital financial
instrument (such as encrypt'gd.cred_it card numbers, electronic cheques or digital cash)
that is backed by a bank or an intermediary, or by a legal tender. Electronic payment
system is a system which helps the customer or user to make online payment for their
shopping. EPSs enable a customer to pay for the goods and services online by using
integrated hardware and software systems. The main objectives of EPS are to increase
efficiency, improve security, and enhance customer convenience and ease of use.

Review of Literature
Some studies have already been done on el

parts of the globe. A few of them are reviewed he
area of electronic payment system.

ectronic payment system in different
re to find out the research gap in the
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: MULTI-BRAND
EHAVIOR OF CUSTOMERS IN
L HOUS TIVE STUDY BETWEEN VISHAL

RETAIL HOUSES: A COMPARA
MEGA MART AND JUNCTION MALL WITH RESPECT TO
| DIBRUGARH TOWN

Mayuri Phukap
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Convenience, Product Assortments, Quality and Attractive Offers

Introduction

Multi-brand Retailing is the marketing of two or more similar and competing
products by the same firm under different and unrelated brands. In multi-br-ad 2
single retailer come up with the number of new brands in the market to capture the
market. While these brands eat into each other's sales, multi-brand strategy does have
some advantages as a means of: "

O Obtaining greater shelf space and leaving little for competitor's products.
O Saturating a market by filling all price and quality gaps.
Q Cateringto brand-_switchers users who like to experiment with different brands

QO Keeping the ﬁrm's_nzanagers on their toes by generating internal competition.
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Shopping Mall and Hypermarket

Shopping malls or simply malls are large enclosed spaces that are often
characterized with many stores that sell merchandise to public whereas hypermarket
can be rcfcrred_ to any place where people can come together for buying and selling.
Customers state that malls are well organized and that there are no quality issues, the
range of choices and value for money deals make them happy, they get good deals on
bulk buying, etc. Malls and hypermarkets are two terms that are often confusing for
many people. Malls are huge building that house many stores and shops that are owned
by different organization and are connected using walkways and bridges. The term
!1y.permarket can be used to refer a strip mall or an open air mall and generally speaking,
it is one huge retail store owned by one organization and with a large variety of goods
for sale. The concept of both mall and hypermarket is a big hit with the sole purpose to
provide everything to customers.

With the passage of time different malls and hypermarkets have entered in different
segments of the market and as such in Dibrugarh town. But considering limitation of time
and other factors, in our present study Vishal Mega Mart which is a hypermarket and
- Junction Mall have been selected. Vishal Mega Martin Dibrugarh is a popular retail chain
and Junction Mall includes Sohum Shoppe outlet, Fun Cinemas, etc.

Factors that influence shopping behaviour in multi brand retail houses

O Value for Money: - A major chunk of the Indian society is money conscious.
If the people spend money, they need true value for the money that they spend.
According to an online survey conducted by global information and media firm
Nielson Company, about 91% of Indians voted for Good. Value for Money as

an important factor, while selectmg a grocery shop.

Q Shopping Environment: - The shoppers also require an ultimate environment
for shopping The overall design of the store, the ambience and cleanliness of
the store, the fragrance, etc has a big role to play in providing the shoppers
with a splendid environment. One important factor that has been observed and
implemented by most of the retailers is the kind of music that is played inside
the store and so many retailers often play soft Hindi music in their stores to
provide a pleasant atmosphere to the shoppers.

O Convenience: - Providing convenience to the customers is the need of the
hour. Good customer service, facilities of parking and washrooms form a part
of customer convenience. Mostly the customers will visit a store that has
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anized retail stores in Bangalore city". They concluded that in India it is quite

unorg ;
e the unorganized

doubtful that the organized retail will be ever able to overcom
retail completely. The values culture and beliefs of the customers prompt them to go

the same retail shop where they can get the product required, at low price and with
least waiting time for billing. No matter how lucrative is this sector and how bright is
the market; the organized sector in retailing has to go a long way to understand the

customer requirement.

' Amit Kumar Gupta® studied on "Study of consumer buying behaviour in
Reliance Fresh, New Delhi". The study confirms that customers like one stop shopping
and at the same time local market till today is the first choice of the customer.

~ Amit Aggrawal® observe in his study entitled " Impact of consumer perception
on buying behaviour in apparel retail sector, with special reference to selected Indian
cities" that consumers perceive brand as providing both emotional benefits and
utilitarian benefits. Their brand perception influences their buying behaviour. Here it
is stated that higher the performance for the brand, higher is the positive consumer
perception which in turn reflects positive buying behaviour. The study aimed to
determine the factors affecting Indian consumers buying behaviour towards branded
apparel that is available in their national market and has also provided the demographic

variation of the consumers for making choices for branded apparel.

Krishna Mohan Sharma, Kunal Bhattacharya, Vandana Sowaney’ conducted
a work on " The study of changing buying behaviour of consumers in growing economy
of India, specific to FMCG segment and its impact on unorganised retailers". The
study concludes that majority of customers have shifted their partly purchase from
unorganised retail to organised retail. But as far as day to day purchase is concerned
Indian consumers still prefer to buy from unorganised retail outlet in their locality.

Thus after carefully reviewing the above literature a simple attempt has been
made in the present paper to study the shopping behavior of the customers towards

multi-brand retail hauses.

Rationale of the study

The study is based on the customers of Dibrugarh town. The study will help
to some extent the retailers in finding out the reasons why the shopping behaviour of
different customers of the selected area are different. Again while shopping in a
mall or a mart, a customer essentially takes into account some factors which can

also be understood through this kind of study.
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Q Customer satisfaction level regarding quality and offers: On the basis of

customer satisfaction level regarding quality and offers, the study reveals that
majority of the respondents i.e. 56% think that the quality and offers provided
by Junction mall are excellent and 40% of respondents feel that the quality and
offers are good. Only 1% of the respondents feel that the quality and offers
provided by Junction is not satisfactory, whereas in case of Vishal the
percentage is comparatively higher i.e. 8% respondents feel that it is not
satisfactory. Majority of the respondents i.e. 46% feel that the quality and
offers of Vishal are good and 42% of the respondents feel that they are
satisfactory. Only 4% respondents feel that the quality and offers of Vishal
are excellent which is very less in comparison to Junction Mall.

Customers satisfaction level regarding the services offered: Again majority of
the respondents i.e. 39% respondents feel that the services offered by Vishal
are satisfactory and 31% respondents feel that they are good. Whereas in

-.case of Junction Mall majority i.e. 37% respondents feel that the services of

Junction are good. Only 15% respondents both in case of Vishal and Junction
feel that the services are not satisfactory. 2

Availability of product assortments: The study also highIighté that majority of
the respondents i.e. 80% respondents are satisfied with the product assortments

«available in Vishal and only 20% respondents are dissatisfied. Whereas in case

of Junction mall, 72% respondents are satisfied with the product assortments

_‘available in Junction and 28% respondents are dissatisfied.

‘Comfort level of shopping: Again on the basis of comfort level of shopping
majority of respondents i.e. 43% respondents feel that the comfort level of
shopping in Vishal is good and 37% feel that it is satisfactory. Whereas in case
of Junction majority of the respondents i.e. 45% respondents feel that the
comfort level of shopping in Junction is good. 40% respondents feel that it is
excellent. Only 4% respondents in case of Vishal and 5% respondents in case
of Junction feel that the comfort level of shopping is not satisfactory.

Mode of payment preferred: The study also points out that majority of the
respondents prefer to make payment in cash i.e. 88% respondents in case of
Vishal and 80% in case of Junction. It is seen that very few respondents prefer
to make payment through Debit/Credit card i.e. only 12% in case of Vishal
and 20% in case of Junction.
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ENTREPRENEURSHIP AS A CAREER OPTION FOR
COMMERCE STUDENTS: A STUDY WITH SPECIAL
REFERENCE TO THE UNDERGRADUATE STUDENTS OF
GAUHATI COMMERCE COLLEGE

Mpriganka Shekhar Pathak

i

'the students have 10 pign //thggx futu
7 ’c

o{!rses of study. In this context; enfreprcne i
jf/he commerce students in’ ‘particular as a got

: 7 commerce students at undcrgraduatc
7 e\fcl'lowardslentrepreneurshlp asa carcer ptmn ailability and smtabihty ot’ the present

7 , , //
Vf%% %/////

/ ,// /////.

Introduction

In this age of competition all educated people, more or less, are career oriented.
They decide about career options while studying in colleges and universities. Fair
salaries, job security, high social acceptance and status etc. are some of the reasons
for which a particular career is chosen by a student. Students of different technical
and non-technical courses have various career options. In case of non-technical or
general education, there are three important streams mainly Arts or Humanities, Science
and Commerce. Students of these different streams can pursue different career in
their working lives based on their knowledge, skill, interest, aptitude, personalities etc.

While talking about the career options for commerce students, we observe
ample scope open to them in different fields including industries and commerce,
professional career, academic career, administrative jobs, accounts and audit, finance
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and marketing ete. Commerce stream has witnessed a sea change over the past decade,
with a range of specialisations and career options emerging in recent years. Until a
few years ago, a commerce degree with popular specialisations like accounting, finance,
banking, etc, would automatically lead toa job in the various sectors that include banking,
insurance, Govt. accounts and audit departments etc. No longer, today, a commerce
graduate has a plethora of options to choose from. A commerce graduate can go for
further study such as Master of Business Administration, Master of Commerce, Master
of Computer Application, Master of Marketing Management, Master of Personnel
Management, Post-Graduate diplomas in Finance, Marketing, Human Resource
Management, Labour Relations, International Marketing, Environment Management,
Risk Management, Investment Management, Hotel Management, Tourism Management
or immediate jobs. With the advent of e-commerce one can also become an Internet
Marketing Executive. There are some prestigious professional certificate courses in
Commerce viz. Chartered Accountancy, Chartered Financial Analyst, Cost and Works

- Accountant and Company Secretaryship at national level. Students with these

certificates can either go for some lucrative jobs in companies and also public sector
organizations or they can start their own private practices.

Apart from the above career choices available to a commerce student, there is
also another option open to them. One can choose entrepreneurship as a career option
after completing a B.Com degree. A commerce student has a better and a stronger
background relating to business and the legal and economic systems etc. which give
them an edge over others coming from a non-commerce background. Moreover, a
commerce student has a better knowledge of the banking and investment systems.
They are also better equipped with the knowledge of managing people and the clients
in the marketplace. Thus, an entrepreneur who comes from a commerce background
has a better chance of becoming successful in business compared to someone who
hails from a non-commerce stream such as Arts or Science. ‘

Entrepreneurship is not limited to any class, community, religion or gender. There
is no age bar also. Any person who possesses certain behavioural traits and attitude can
become an entrepreneur. The charms of becoming an entrepreneur are many.

Review of Literature

In the present years the academicians, economists, government as well as
non-government agencies have conducted various research studies on different aspects
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of entrepreneurship development. However, only a few studies have been conducted
by the research scholars on entrepreneurship as a career choice. A few books and
research articles on the topic are reviewed as below:

A study was conducted to determine university students' perceptions on
entrepreneurial self- cfﬁcacy and entrepreneurial intention by Lope Pihie and Zaidatol
Akmaliah(2009) on "Entrepreneurship as a career choice: An analysis of entrepreneurial
self-efficacy and intention of university students”". The study utilized a descriptive
research design and 1,554 university students participated in it. Findings indicate that
the students had moderate score on all constructs related to entrepreneurial intention
and entrepreneurial self-efficacy in the aspects of management, financial and marketing.
Based on the findings of this study, it is suggested-that to improve university students'
entrepreneurial intention and self-efficacy, certain teaching strategies needed to be
conducted. :

Douglas, Evan J. & Shepherd, Dean A. (2002) published a research article in
the journal Entrepreneurship Theory and Practice, 26(3), pp. 81-90 on "Self-employment
as a Career Choice: Attitudes, Entrepreneurial Intentions, and Utility Maximization".
This paper investigates the relationship between career choice and peoples' attitudes
toward income, independence, risk, and work effort. Significant relationships were
found between the utility expected from a job and the independence, risk and income
it offered. Similarly, the strength of intention to become self-employed was significantly
related to the respondents’ tolerance for risk and their preference for independence.

Roger Henderson, and Martyn Robertson in their article on the topic "Who
wants to be an entrepreneur? Young adult attitudes to entrepreneurship as a career”
~ published in International Journal.of Career Management (Vol. 5 Iss: 6, pp.279 - 287,
1996) came to the conclusion that generally positive images of entrepreneurship are
hampered by a lack of identifiable role models, poor media presentation of individuals
or small firms, and lack of encouragement from important influencers on career choice
such as teachers and career guidance specialists. University courses have their
limitations but can have a role in providing a useful insi ght into the challenges involved
in being an-entrepreneur and also encouraging skill development and self-reliance.

- In their research paper on "Entrepreneurship among business graduates: does
‘amajor in entrepreneurshi p make a difference?", Professor Lars Kolvereid and Qystein
Moen (Journal of European Industrial Training, Vol. 21 Iss: 4, pp.154 - 160, 1997)
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AGRARIAN CHALLENGES IN INDIA IN THE ERA OF
GLOBALIZATION
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Introduction

Globalization is the new buzzword that has been dominating the world since
the nineties of the last century. By the term globalization we mean opening up of the
economy for world market by attaining international competitiveness. Globalization
refers to increase in the movement of finance, inputs, outputs, information and science
across vast geographic areas. Globalization aims at the integration of the domestic
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cconomy with the global economy and the optimum utilization of growth potentig).

India, which is one of the largest agricultural based economies, remained closeq
until the early 1990s. By 1991, there was growing awareness about that the inwarq.
looking import substitution and overvalued exchange rate policy coupled with various
domestic policies pursued duting the past four decades limited the entrepreneuri]
decision making in many areas and resulted in a high cost domestic industrial structyre
working as a disincentive in respect of competitiveness. Hence the new economic
policy of 1991 stressed both external sector reforms in the exchange rate, trade and
foreign investment policies and internal reforms in areas such as industrial policy, price
and distribution controls and fiscal restructuring in the financial and public sectors. In
addition, India's membership and commitment to World Trade Organization (WTO) in
1995 was a clear sign of India's intention to take advantage of globalization and face
the challenge of accelerating its economic growth.

Indian Agriculture in recent times: A Snapshot

India has predominantly an agrarian economy with over 60 percent of its
population depending on agriculture and related subsidiary occupations for their
livelihood, yet agriculture contributes only 20.6 percent to the GDP (Issac 2005).
Agricultural growth fell by 12.6 percent in 2003, one of the sharpest drops in independent
India's history. Agricultural growth slowed from 4.69 percent in 1991 to 1.1 percent in
2002-2003 (Agricultural Statistics at a Glance 2006). This slowdown in agriculture is
in contrast to the 6 percent growth rate of the Indian economy for almost the whole of
the past decade. Agricultural wages even today are $1.5- $2.0 a day, some of the
lowest in the world (Issac 2005). Institutional credit accounts for only 20 percent of
credit taken among small and marginal farmers jn rural areas, with the remaining

being provided by private moneylenders who charge interest rates as high as 24 percent
a month (Sainath 2005).

Nearly three-fourth of the population belongs to the weaker sections, some of
whom are marginal and small farmers whereas others belong to the working class. With
the onset of the economic reforms programme, the plight of the weaker sections has
turned worse. Being faced with many structural constraints, they have been dangerously
getting pushed out of the system as the entry of machines and highly skilled workforce has
resulted in fewer numbers of mandays 6f work, reduced wages and irregularity in employ-

84 %thavsé. VO, 1l, No. 1, December 14






Agrarian Challenges in Indiain the era ”rG"’Mlizat;on

agricultural diversification towards high value crops thereby increasing farm income
and the availability of more food grains thus augmenting food security addrcssing the

problem of malnutrition.

However, reforms in the agricultural sector came under severe criticism in the
late 1990s when 221 farmers in Andhra Pradesh committed suicide in a single Vear
(Muralidhar et al. 2011). Coupled with this agricultural growth declined to 2.29 percent
per annum during the 1990s (1989-90 to 1999-2000) from 3.72 percent per annyp,
during the 1980s (Project for Economic Education 2012). Public sector investment hag
been crucial to the development of agriculture related infrastructure like irrigation,
electricity, agriculture research, roads, markets etc. However, this has remained
stagnant at 0.5 percent of GDP. The reason for the poor state of agriculture is the fact
that the sector continues to be subject to a large number of government controls- on
pricing and movement of agricultural goods, marketing and credit. There was some
easing of licensing requirements and restrictions on storage zand movement of wheat,
rice, sugar, edible oilseeds and oils, decanalising of the export of agricultural commodities
and easing of export controls in the first decade of liberalization. But these have been
reversed and then restored in an ad hoc manner (Project for Economic Education
2012). When there is a shortage of a commodity in the domestic market, the government
immediately clamps down on exports, raises stocking limits and brings back the Essential
Commodities Act, designed to check hoarding. But when there is a glut of a commodity,
the lack of cold chains and storage infrastructure results in farmers having to sell their

produce at distress prices.

In the nineteenth century the so called "Deccan Riots" were farmers' protests
against the debt trap into which they had been pushed to supply cheap cotton t) the
textile mills in Britain. In the eighties they formed peasant organizations to fight for
debt relief from public debt linked to Green Revolution inputs. However, under
globalization, the farmer is loosing her / his social, cultural, economic identity as
producer. A farmer is now a "consumer" of costly seeds and costly chemicals sold by
powerful global corporations through powerful landlords and money lenders locally
(Shiva 2004). This combination is leading to corporate feudalism, the most inhumane:
brutal and exploitative convergence of global corporate capitalism and local feudalism;
in the face of which farmer as an individual victim js helpless.
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had spent Rs. 90 per acre earlier, now spend. l')etwee'n Rs. ]090 and Rs. 3009
representing a hike in the price of inputs. Fertlllzef‘ prices ha've Increased by 3
percent (Muralidhar et al. 2011). Electricity tariffs have also Increased. Pre.
liberalization, subsidized electricity was a success, allowing farmers to keep the cogs
of production lower. These costs increased drastically when farmers turneg to the
cultivation of cash crops which needed more water and hence more water pumps
were needed resulting in higher consumption of electricity. The fact that only 39
percent of India's cultivable land is irrigated makes cultivation of cash crops largely

- unviable but export oriented liberalization and the growing tendency of seed companies

towards profits continue to push farmers to the wall,

Q LowPriceof Output : With a view to open India's markets, the liberalization_measures

also withdrew tariffs and duties on imports, which protect and encourage domestic
industry. By 2001, India completely removed restrictions on imports of almost 1300

items including food items, As aresult, cheap imports started floodin g the Indian warket
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Quantitative restrictions should be imposed on import of agricultural products. Since
the import policy was the major reason for the crash in prices of many agricultural
products, there should be restrictions on the quantity of imports and customs duty be
imposed on such products to protect our farmers. As cited in our study, liberalization
measures withdrew tariffs and duties on imports which resulted in large flow of
cheap foreign products that captured the market of Indian agricultural products. In
the light of this, imposition of quantitative restrictions is of utmost importance.

Subsidy and concessions given to agriculture but removed in the post-reform period
should be restored. This is a must to make agriculture remunerative. One of the
main disputes in the Doha Round of talks at the WTO is the high subsidy given by
the United States and European Union to their farmers in spite of the WTO regulation.
India should assert its right to give sufficient subsidy to its farmers to offset the rising
cost of cultivation and protect their livelihood.

Bank loans should be easily made available to the farmers, especially since the input
cost of agriculture has gone up. The government should seriously think of restoring
the low rate of interest to farmers given by banks and other financial institutions as
it had done before the reform period. In fact, the M.S. Swaminathan Commission
for Agriculture has recommended a low rate of four per cent interest for the farmers.

The government should augment its investment and expenditure in the farm sector.
One reason for the agricultural stagnation is low government expenditure. Investment
in agriculture and its allied sectors, including irrigation, transport, communication and
farm research, should be drastically increased, and the government should aim at
integrated development of the rural areas. Effecting Implementation of National
Rural Employment Guarantee Scheme can also become a means of revival « f the
rural economy.

There is a need for periodic revision of the procurement prices for farm produce
making those remunerative. This will help the farmers to meet the increasing expenses
for farm inputs and ensure at least remunerative income. According to the
Swaminathan Commission, unless agriculture is made a profitable enterprise, its
present crisis cannot be solved. The Commission has suggested 50 per cent more of
the total production cost as supportive price for food grains.

The government should revise the policy on Special Economic Zones as it goes
against the interest of farmers and the agricultural sector. It should not acquire fertile
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THE ROLE OF MICRO FINANCE AS A TOOL FOR
FINANCIAL INCLUSION IN INDIA

Rathin Banerjee,
Laxmi Narayan Prasad

s for secure énﬂ'sa?e’savitié practices and by facilitating a whole

and welfare by providing avenues for :
range of efficient financial services like easy day- to-day management of finances, safe money
transfer etc.Poverty alleviation has been a one of the prime objectives ofPlanning Commission, but
_meaning of inclusive growth is not limited to poverty al leviation. It is essential for the governmentto

e

~nitiate steps along with théfS)HQs'}fo:j}.ot;fia! and economic development necessary for inclusive

_growth Micro-finance has Té‘?éi\{éd'fét}nsidérapie'_aﬁgnt'iqﬁfam_ong researchers, policymakers and
f'mancialserwcepm\’ldemIthas/’been considered a powerful instrument for achieving 'financial
inclusion’ and alleviation of poverty, enabling the rural poor to increase their income opportunities
~and reduce economic vulnerability. The Self-He Ip Group (SHG)-Bank linkage programme,
_ implemented by the National Bank for Agriculture and Rural Development (NABARD) since 1992,
has become the dominant model of micro-finance in India in terms of both number of borrowers and

bank)oansdlsbursedandoutstandlng he present study is done with the objectives of studying
_the need for financial inclusion in India, to study the role of Micro Finance as a tool in including the
_excluded section of the socie nd finally to study the challenges ahead for Micro Finance in

“India. To carry out _g_sttid&'sfé’dondaifryidétéf]i_?i_i?@fﬁé’éh_'uéé'ci"ﬂ_:;i'r.the study by going through some

“books and previously prepared research papers and by visiting various related web sites.
s made tremendous progress in India, It has become a household name, in view of

th p from ofinance services. SHGs have become the
~common vehicle of d ] onverting ail development programmes,
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Key words: Financial Inclusion, SHG, Micro Finance
Introduction
Micro Finance in India - A glimpse

Micro-finance has received considerableattention among researchers,
policymakersand financial service providers. It has beenconsidered a powerful
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'financial inclusion’ and alleviationof poverty, enabling the rura|

instrument forachieving : bl
ome opportunities and reduceeconomic vulnerability. The Self-

poor to increasetheir inc : .
Help Group (SHG)-Bank linkage programme, implementedby the National Bank for

Agriculture and RuralDevelopment (NABARD) since 1992, hasbecome the dominant

model of micro-finance in India in terms of both number of borrowersand bank loang

disbursed and outstanding. TheSHG-Bank linkage programme (SBLP), whichwas

initiated in 1992 as a pilot project forpromoting 500 SHGs, experienced significantgrowth

over time in terms of coverage andamount of credit to poor people in rural areas. The
need for an alternative credit deliverymechanism in the form of SBLP was feltbecause,
despite the phenomenal expansionof the organised banking system, a very largenumber
of the poor continued to remainexcluded from the formal banking system. TheSBLP
was evolved as a strategy of 'financialinclusion' of poor households by
extendingoutreach, making available to them formal financial services including both
savings andcredit in a sustainable and cost-effectivemanner. It involves setting up of
small,cohesive, participative and homogeneousgroups of poor people encouraging them
topool their savings, which can be lent out to group members for meeting their credit
needs,either for consumption or income generatingactivities on mutually agreed upon
maturityterm, interest rate and other conditions. Banks provide financial services to
SHGs directly orindirectly through NGOs and other agencies.

Financial inclusion has indeed far reaching positive consequences, which can
facilitate many people to come out of the abject poveity co’nditi_ons. It is widely believed
that financial inclusion provides formal identity, access to payments system and deposit
insurance, and many other financial services. It is a new paradigm of economic growth
which plays a major role in driving away the poverty. Lack of access to fina'icial
services in most of rural areas due to high informative barriers and low awareness,
poor functioning and financial history of financial institutions, near absence of insurance
and pension service create the need and scope of financial inclusion.

The term financial inclusion refers to delivery of financial services at an
affordable cost in a fair and transparent terms and conditions to vast sections of
disadvantages, weaker and low income groups including household enterprise, small
medium enterprise and traders, It not only enhances overall financial intensity of
agriculture but also help in increasing rural nonfarm activities which lead to development
of rural economy and improve economic condition of people,
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further research and exploration of new ideas in this field. [t will also provide an
insight on the performances of MFIs in including the excluded section of the society,

Scope of the study

The study is confined on ly to the role of micro finance as a tool for financia|
inclusion in India. The study was undertaken with a view to study the extent of financia]
inclusion in India and to study the role of MFIs in including the excluded section of the

society.
Methodology of the study

Methodology implies the research design applied while carrying the research
work. Secondary data have been used for the study by going through somebooks,
some previously prepared research papers, annual report of NABARD and by visiting
various related web sites.

Need for Financial Inclusion in India

Out of 19.9 crore households in India, only 6.82 crore households have access
to bankingservices. As for as rural areas are concerned out of 13.8 crore households
in India, only 4.16 crore rural households have access to basic banking services. In
respect of urban areas, only 49.52 percent of urban households have access to banking
services. Over 41% of adult population in India does not have bank account. There
are a number of factors affecting access to financial services by weaker sections of
the society in India. The lack of awareness, low income and assets, social exclusion,
illiteracy is the barriers from demand side. The distance from bank branch, branch
timings, cumbersome banking procedure, and requirements of documents foropening a
bank account, unsuitable banking products/schemes, language, high transaction costs
and attitude of bank officials are the barriers from supply side. He—hce, there is a need
for financial inclusion to build uniform economic development.

The concept of financial inclusion and its implementation has come a long way
since the last two decades and the results are also quite fair. There have been much
technological advances that have transformed the banking industry from traditional
brick -and-mortar infrastructure like staffed branches to a system supplemented by
other channels like automated teller machines, debit and credit cards, internet banking,
online money transfer etc. The moot point, however, is that access to such technology
and services are restricted to on ly certain segments of the society.
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banks to make use of the services of non-governmental organizations (NGOSISHGS),
micro-finance institutions and other civil society organizations as intermediaries fo
providing financial and banking services.

Despite witnessing substantial progress in financial sector reforms in India, jt
is disheartening to note that nearly half of the rural households even today do not haye
any access to any source of funds- institutional or otherwise. Hardly one-fourth of the
rural households are assisted by banks. Hence the major task before banks is to bring
most of those excluded, i.e. 75% of the rural households, under banking fold. But the
task is not so easy since they are illiterate, poor and unorganized. They are also spread
far and wide. What is needed is to improve their livingstandards by initiating new/
increased economic activities with the help of banks, NGO?s and local developmental
agencies. To start with, it is necessary to develop a fair understanding of their profile,
In addition, their perception about the bank and its services needs to be understood. So
there is a need for the formal financial system to look at increasing financial literacy
and financial counseling to focus on financial inclusion and distress amongst farmers.
Indian banks and financial market players should actively look at promoting such
programs as a part of their corporate social responsibility. Banks should conduct full
day programs for their clientele including farmers for counseling small borrowers for
making aware on the implications of the loan, how interest is calculated, and so on, so
that they are totally aware of its features. There is a clearly a lot requires to be done
in this area.

Financial inclusion paves the way for establishment of an account relationship
which helps the poor to avail a variety of savings products and loan products for
housing, consumption, etc. An inclusive ﬁnanqié:l system facilitates efficient allocation
of productive resources and thus can potentially reduce the cost of capital.This also
enables the customer to remit funds at low cost. The government can utilize such bank
accounts for social security services like health and calamity insurance under various
schemes for disadvantaged. From the banks point of view, having such social security
cover makes the financing of such persons less risky. Reduced risk means more flow
of funds at better rates.Access to appropriate financial services can significantly
improve the day-today management of finances. For example, bills for daily utilities
(municipality, water, electricity, telephone) can be more easily paid by using cheques
or through internet banking, rather than standing in the queue in the offices of the
service.Transfer of money can be done more safely and easily by using the cheque.
demand draft or through internet banking.
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The Role of Micor Finance in Financinl Inclusion

por decades, conventional financial institutions all overthe world overlooked the poorer

egments of the market due to the high cost of small transactions. However, the emergence of
micmﬁnancc over the past two deendes in most developing countries has shown that the poor

clients can be served despite the higher transaction cost. The Monterrey Consensus adopted
12002 by numerous countries at the International Conference on Financing for Development
explicitly recognized that "microfinance and credit for micro, small and medium enterprises;
as well as national savings schemes, are important for enhancing the social and economic
impact of the financial sector" (Conroy 2008). This statement reflects the belief that
microfinance strategics that embrace savings,deposits, remittances, micro?insurance and

pensions, arc among the most powerful tools available for reducing financial exclusion.

In India, microfinance is promoted mostly in the form ofSelf?Help Groups (SHGs),
Common Interest Groups (C1G), and Joint Liability Groups (JLGs). There is very little individual
lending from microfinance organizations. Self - Help Group (SHG) is a small, economically
homogeneousand affinity group of 10 to 20 poor persons which comes together to save small
amounts regularly, mutually agree to contribute to a common fund, met their emergency
needs, have collective decision making, resolve conflicts through collective leadership and
mutual discussion. The SHG is formed and groomed by a NGO or a bank branch or a
government agency acting as a Self Help Promoting Institution (SHIP). The members are
encouraged to collect regular thriftona weekly to monthly basis and use the pooled thrift to
provide interest bearing small loans to needy members.

In India government made many attempts to supply credit torural areas and rural
poor. Integrated Rural Development Programme (IRDP) was launched by government as a
povertyalleviation programme through credit supply to rural poor. It can be regarded as first
micro financing scheme in India. After that NABARD started SHGs project in 1986-87 with
the help of Mysore Resettlement and Development Agency (MARYADA) and other NGOs.
Then in 1992, NABARD launched Pilot Project’, initially 500 SHGs were linkage with bank
under this project. Thus RBI has announced guideline for credit supply to SHGs. Indian
government has integrated various credit programme and started a new scheme namely
Swarnajayanti Gram Swarojgar Yojana (SGSY) in 1999. Under this scheme, government is
providing grant on loan of Bank to rural poor through SHG for generate self-employment

Today after a decade of implementation of the 'Self HelpGroups' or 'Linkage Banking
approach, NABARD has been able to increase the outreach of banking in rural India,
substantially. The linkage banking approach of providing financialservices is to provide banking
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services to poor so far excluded from financial services.

Micro finance still plays a modest role in India. At the All India Level less than 5
per cent of poor rural households have access to micro finance (as comparcd‘ t.o 65 per
cent in Bangladesh) with significant variation exists across the states (Basuland Srivastava,
2005). Tod:;y after a decade of implementation of the 'Self HelpGroups' or. 'Lm'kage Banki;?g.
approach, NABARD has been able to increase the outreach of. banklr}g in rural lnd.;a,
substantially. The linkage banking approach of providing financial services is -tc.) provide
banking services to poor so far excluded from financial services. These services now
cover 1/6thrural poor in India.

Table 1 : Progress of the Micro Finance Programme (as on 3 1st March 2012)

SHGs (Number in Lakh and MFTIs *(Amount in core)
Amount in core)
Particulars | 2011 @ 2012 @ 2011 # 2012 #
Loansdisbursed | Number | Amount | Number Amount |Number | Amount Number Amount
during the year 11.96 14,547.73 11.48 1653477 | 471 8,448.96 465 5,205.28
(241) | (248037) | (209) (2,643.56) | (2) (843.77) (12) (239.42)
Loans 4787 | 31,221.16 | 43.54 36,340.00 | 2315 13,730.62 1960 11,450.35

outstanding (12.85) | (7,829.39) | (12.16) (8,054.83) | (139) | (304177 (129) (1,597.11)

Savingsaccounts| 74.62 | 7,016.30 | 79.60 6,551.41 - -
with banks (2022) | (1817.12) | (21.23) (1,395.25)

@: Figures in parentheses indicate the share of SHGs covered under SGSY

*: Actual number of MFIs provided with bank loans would be lower as several MFIs availed loans from
more than one bank/ more than one loan

#: Figures in parentheses indicate the assistance of SIDBI to MFIs
Source: Annual Report 2012-13 of NABARD

Challenges ahead for Micro Finance in India

An evaluation of SHGs carried out by the regional offices (ROs) of the Reserve
Bank revealed thatthere was scope for improvement in the area of maintenance of books
of accounts. It also brought out that rotation of group leaders was generally not followed
by SHGs. However, other best practices like strict adherence to attendance of group

E’:ii““gﬁ ;Eff;r d”I{}hg minutes of the. meetings and prompt repayment of bank loans were
g lollowed. The momentum of growth in the micro-finance sector has brought into

€ sectorto function in an efficient and orderly manner.

ater transparency in their functioning and for facilitating their
tion of the country. Interest rates in the microfinance sector
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Over the past two decades, institutions that make microloans to low-income
borrowers in dcvclopm.g and transition economies have focused increasingly on making
their operations financially sustainable by charging interest rates that are high enough to
cover all their costs. They argue that doing so will best ensure the permanence and expansion
of the services they provide. Sustainable (i.e., profitable) microfinance providers can continue
to serve their clients without needing ongoing infusions of subsidies, and can fund exponential

owth of services for new clients by tapping commercial sources, including deposits from
the public. MFIs on averagehave higher returns on assets than commercial banks do, but
MFIs produce lower returns on equity for theirowners. The median return on MFI owners?

equity in 2006 was moderate-12.3 percent, roughly 4 percent lower than the return for
banks. (Rosenberg, et al.)

There have been incidents of state governments imposing restrictions on micro-
finance institutions in a manner which does not reflect an appreciation of the realities on
the ground. Excessive regulation and control of this sector may be particularly dangerous
as it can prevent the development of a healthy and competitive microfinance sector which
could compete with usurious money lenders. (Planning Commission, 2006)

Conclusion

Inachieving inclusive growth in India, the financial inclusion will play a vital role and
help the nation to drive away the not only the rural poverty but also the urban poverty in
India. It is the duty of every Indian citizen to ensure that all the Indian will have bank account
and everybody should take part actively in achieving 100% financial inclusion in India.

The Micro Finance Institutions are an integral part of financial inclusion and
instrumental in providing last mile connectivity. But there need to be a balance. They should
be kept viable but within certain boundaries. Microfinance has made tremendous progress in
India. It has become a household name, in view of the variety of benefits reaped by the poor
from microfinance services. SHGs have become the common vehicle of development process,
¢onverting all development programmes. At present, a large num!‘:)er.of Self Help Promoti.ng
In§titutions (SHPIs), all the banking agencies and Microfinance Institutions (MFIs) are pursuing
this programme for upliftment of the poor.
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which consumers choose how to spend their income.

Study of consumer behavior has very much importance from the economic
point of \-‘ic;\n Quantitative studies of consumer behavior is not only essential for
development planning but also needed for formulating and implementing policies
regarding resource mobilization, taxation, subsidy, credit etc (Deb,1986). One important
aspect in the study of consumer behaviour is to estimate various price elasticities and
expenditure (income) clasticities from the estimated of individual's or household's
consumption of goods and services to changes in prices and income, forecasting of
future demand. Various estimated elasticities are good information to policy makers
(Thanga, 2010).The attitude of consumer or consumer behaviour decides how demand
will emerge for a new product and service and how existing goods and services will be
sold. If the supply of a group of commodities falls short of the demand, the deficit will
lead to rising prices of these goods, as also a rise in the general price level. If on the
other hand, supply exceeds demand for different consumer goods, a surplus will appear
on the market. This will leads to lowering the prices. In either situation, the process of
economic development will be hampered. It is, therefore, valuable to have knowledge
of the future demand for different consumer goods (Rao and Saheb, 2012) and it can
be done through the analysis of consumer behavior. Study of consumer behavior gets
its importance in empirical studies right from the later part of the 19th century. It
focuses on the allocation of scares resources to various goods and services by individual
or group of individuals. Estimation of consumption function (i.e. consumption-income
relationship) can also be done through the study of consumer behavior. The estimated
consumption function can be used to measure marginal propensity to consume and
marginal propensity to save which is very much important for economic analysis.
Keeping all these importance in view, this study makes an attempt to analyze: the

consumer behavior in Assam.

Review of Literature

Ducpetiaux(1855) made the empirical analysis of family budgets collection and
classification of expenditure data among various commodity groups. His study was
based in the economy of Saxony and Prussia for the year of 1848 and 1855 respectively.
After the study of Ducpetiaux statistical analysis of social and economic data became
more popular.,

Ernst Engel(1857) was the first person to make the statistical analysis of the
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conducted by Gupta(1986) separately for rural and urban sectors, usi-ng NSS 17th
ungrouped data on some broad item groups as well as some detailed items of
consumption. He adopted the weighted least square method in his study. He observed
significant states variation not only for many ‘tems in either sector but also the significant

differences within each state.

Savneet Sethia(2011) studied the India's changing consumption patterns. Using
the secondary data provided by central Statistical organizations, NSS, National Account
Statistics etc. he tried to study the impact of economic reform on changing consumption
pattern/habits. In addition to this, a comparison of the expenditure of India between
pre and post reform was done. The study revealed that the share of expenditure on
food in total aggregate consumption expenditure had declined from 53.7 percent in
1970-71 to 48.4 percent at the end of the pre reformed period. In the post reform
period also the food expenditure had declined from 49.9 percent in 1991-92 to 35.4
percent in 2004-05. The comparative discussion on aggregate national income and
aggregate consumption expenditure between pre and post reform period indicater that

there was significant differences in them.

A comparative study of consu

Thanga studied the consumer behaviour in North East India in the year 2010.
In the study he used both primary and secondary data. He tried to analyze the trend of
per capita consumption expenditure, the standard of living by implication, in North-
Eastern Region along with the growing rural-urban disparities in income and
corxsum.ption. In addition to this he reviewed the general pattern of consumer
expendl'ture in various states of North Eastern Region. An attempt had also been made
to clapssxfy the various consumption items of the people in Mizoram into necessities,
luxuries and semi-luxuries by estimating their respective expenditure clasticities. In
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The time period considered in the study is from2000-01 to 2009-10. The yea
are divided as per the consideration of different rounds of NSS report mentioned aho(vrs
In the study. to measure the consumption level average Monthly Per Capita Expenditu:'
at constant price is considored, for measuring the price level Whole sale price Index i?,'
used and for income level per capita income at constant price is considered. [n order
to calculate the growth rate during the period from 2000-01 to 2009-10 Combineq

Annual Growth Rate is Calculated with the help of the following formula:-
p o .
C‘:\(;R(tg. {“) o (I/ (f")/‘f(t")) tn~1fy I
Where,
V(t{]) : start value, V(tn) finish value, {,, — £ : number of years

Again to derive average Monthly per capita consumption Expenditure at constant
price, the per capita consumer at current prices are deflated with their corresponding wholesale
price indices. A correlation analysis has been done to analyse the relationship for the required
variables with the SPSS 15.0.

Rural and Urban consumption disparities in Assam

Consumption clearly contributes to human development when it enlarges the
capabilities and enriches the life of people without adversely affecting the well being of
others. But the links are often broken and when they are, consumption patterns and trends
turns inimical to human development exacerbating inequalities. (Geetha,2011). Monthly Per
Capita Consumption Expenditure (MPCE) at constant price is a good measure of the standard
of living of the people. This measure serves as the indicator of the household's level of living
(NSS Report No. 555: Level and Pattern of Consumer Expenditure, 2011-12). By comparing
the MPCE for both rural and urban areas we can measure the level of consumption as well
as the standard of living of the people in the respective areas. Table-1 represents the average
the trend of average rural and urban monthly per capita consumption expenditure (MPLE) at

constant price in Assam and India.

In the table : 1, the MPCE at constant price have increased for both rural as well as
for the urban areas. In the rural area MPCE at constant price have increased from Rs
293.60 in 2000-01 to Rs 413.04 in 2009-10. In the same period MPCE at constant price for
the urban areas have increased from Rs 507.00 to Rs 722.40,

In the national level, MPCE in the rural areas have increased from Rs 317.85 in 2000-
01 to Rs 433.78 in the year 2009-10. During that period MPCE for the urban areas have
increased from Rs 587.85 in 2000-01 to Rs 816.99 for the year 2009-10. Increase in the level of
MPCE at constant price indicates the im provement in the level of living of the people but it does
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1t is a well known fact that as thc_ total incgme or expenditure increases the share
4 items in total income or expenditure dcclmc‘s..ln other words, the share of food
of fmdcclincs with the improvement of the standard living of people(Thanga,2010). In the
A 1 we have found that there is a increase in the MPCE at constant price for both
fable ,d urban houscholds in Assam, i.e. there is an improvement in the standard of living
rural al,wp;c, Now with the improvement in the standard of living or increase in the real
Of;)lécl“l the pattern of expenditure on food and noon food items is shown with the help of
I;fc 131210-3- Table-3, reveals that MPC;E on .food items in the rural areas was Rs 180.85

61.50% of total consumption expe.ndlturc ) in the year 2000-01 and it has increased to Rs
752.19 (61.06% of total consumption expenditure ) in the year 2009-10. Similarly in the
;rban arcas MPCE on the food items was Rs 263.62 (52.00% of total consumption
expenditurc) in the year 2000-01 and has mcreqsed to Rs 362.76 (50.22% of _total
consumption expenditure) for the year 2009-10. It is clear that the MPCE on food items
has increased for both the rural as well as for the urban areas. But the share of MPCE in
total expenditure on food has declined for both the areas. It ultimately support the general
perception that as the total income or expenditure increases the share of food items in total
-ncome or expenditure declines. In correspondence to the increase in the MPCE on food
the MPCE for non-food items is also increasing.

Table 3 : Average Monthly Per Capita Consumption Expenditure (MPCE) on Food and
Non-Food items of Assam at Constant Price (Base year, 1993-94=100).(In Rs)

Rural Urban
vear NSS round no Food Non-food Food Non<ood
2000-01 56 180.85 112.75 263.62 243.38
2001-02 57 195.41 127.34 25394 286.13
2002 58 192.43 12011 262.64 302.19
2003 59 183.23 1 242,67 236.33 256.06
2004 60 180.12 10695 259.45 290.72
2004-05 61 191.24 98.52 281.09 285.37
2005-06 62 192.51 139.50 30437 423.52
2006-07 63 199.62 166.97 301.74 391.63
2007-08 64 222.29 15162 305.40 365.01
2009-10 66 252.19 161.85 36276 359.64
CAGR(in 3.38 3.68 3.24 3.98
%)

Source : Natio'nal Sample Survey, 56th, 571h, 58th, 59th,60th,61st,62nd,63rd,64th,and 66th round.
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of oo ‘.l’ncq with the improvement of the standard living of people(Thanga,2010). In the
itc:nsfkl“":c have found that there is a increase in the MPCE at constant price for both
talile  urban nouscholds in Assam, i.e. there is an improvement in the standard of living
rural amo sle. Now with {he improvement in the standard of living or increase in the real
Orihciptﬁwt pa'tlcm of expenditure on food and noon food items is shown with the help of
ok C]flc-3 Table-3. reveals that MPCE on food items in the rural areas was Rs 180.85
the ‘;‘19:1/0' gf:total consumption expenditure ) in the year 2000-01 and it has increased to Rs
—;651':'_”1 9 (61.06% of total consumption expenditure ) in the year 2009-10. Similarly in the
;rl;a“ qreas MPCE on the food items was Rs 263.62 (52.00% of total consumption
c\-penditurc) in the year 2000-01 and has mcreqsed to Rs 362.76 (50.22% of 'total
consumption expenditure) for the year 2009-10. It is clear that the MPCE on food items
has increased for both the rural as well as for the urban areas..But the share of MPCE in
total expenditure on food has declined for both the areas. It ultimately support the general
perception that as the total income or expenditure increases the share of food items in total
income or expenditure declines. In correspondence to the increase in the MPCE on food

the MPCE for non-food items is also increasing.

Table 3 : Average Monthly Per Capita Consumption Expenditure (MPCE) on Food and
Non-Food items of Assam at Constant Price (Base year, 1993-94=100).(In Rs)

Rural Urban
vear N85 romd no Food =~ | Non-food Food Non-£ood
2000-01 56 180.85 112.75 263.62 24338
2001-02 57 195.41 127.34 25394 286.13
2002 58 192.43 12011 262.64 30219
2003 59 183.23 © 242.67 236.33 256.06
2004 60 180.12 106.93 259.45 290.72
2004-05 61 191.24 98.52 281.09 . | 28537
2005-06 62 192.51 139,50 - 423.52
2006-07 63 199.62 166.97 301.74 391.63
2007-08 6 22229 15162 305.40 365.01
2009-10 66 252.19 161.85 36276 359.64
CAGR(in 3.38 3.68 3.24 3.98
%)

Source : National Sample Survey, 56th, 57th, 581h,59th,60th,61st,62nd,63rd,64th,and 66th round.
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