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AND "TTIEIR CHALLENGES:RURAL ENTREPRENEURS
A CASE STUDY IN BARBARUA GAON PANCHAYAT

AREA UNDER BARBARUA DEVELOPMENT BLOCK OF
DIBRUGARH DISTRICT, ASSAM

Joydev Gogoi.
Prasenjit Gogoi..

Abstract
hrdiais acountry of uiltages, andnearlg 70 percentnationalpopulationliuesin
iural areas. For the growth of the Indian economll, rural entrepreneurs haue to

ptay a significant rote. ontg impressiue growth and deuelopment of rural
-entiepreieurship 

can change India's scenario of the rural economg. Rural
entrepreneurs can easilg start their uentures with littte capital and loenl resources

inthiir natiue place. Gouernment and some NGOs also support the growth and
deuelopment of rurat entrepreneurship. Thoughthere are different opporfunities

for deuetoping entrepreneUrship in rural areas, rural entrepreneurs face some
-chaltenges. 

Inthis studg, an attempt has been made to know the challenges of
rural entreprenetffs in the Barbarua Gaon Panchay at area Under the Dibrugarh
distict of Assam. This paper also partlg deals withthe socio-economic conditions

and. different entrepreneuial actiuities of the entrepreneurs inthe sfitdg area.

Keywords: Entrepreneur, entrepreneurship, opporfunities, challenges, socio-

economic, economic actiuities, g aon p anctuzg at.

Introduction
India is a land of rural areas. More than 70 percent of the total population of

India lives in rural areas. The socio-economic condition of the rural population is
not sound, and most still live below the poverty line. The government of India has

been taking various initiatives to uplift the socio-economic conditions of rural Indian
since its independence. Rural entrepreneurship plays a significant role in the
development of rural Ind.ia, but it is not so easy in a developing country like ours'
Entrepreneurship development in rural areas must bring about an equitable
distribution of income and wealth, raise people's productive capacity, and increase

the number of participants in rural development. However, the level of participation
in different entrepreneurial activities is growing in rural areas. This position of

*Associate Professor, DHSK Commerce College, Dibrugarh
** Assislant Profe s s o r, D H SK C o mme r ce C olle g e, Dibrug arlt
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rural entrepreneLrrs is reflected in their increasing proportion in the overall proc.;ct

manufacturing, exports, human resources employment, technical innovatic'rs,
promotion of entrepreneurial skills, and human resource development. Due to ilre

development of science and technology all over the giobe, rural entrepreneurs grearlv

benefii, leading to more production and distribution of different goods and sen-ices

in rural and urban u.r.u.". Nowadays, the promotion of rural entrepreneurship is one

of the primary objectives of various government plans and policies'

There are different opportunities and challenges for rural entrepreneurs in

India. Despite various options for developing rural entrepreneurship in India, some

factors inlluence the development pfocess. To know such challenges of rural

entrepreneurs, there is a need for research or in-depth study in this fieid so that

such challenges can be converted. into opportunities for rural entrepreneurs'
Generally, socio-economic conditions, information, knowledge, motivation, and

training influence entrepreneurship development. Inadequate credit facilities, use

of obsolete machinery ancl equipment, poor product quality, inadequate infrastructure,

and competition with urban enterprises are common issues among rural
entrepreneurs in India. one of the major problems of rural entrepreneurship is the

lack of a\\,areness about the different entrepreneurial activities and their importance

in rural entrepreneurship d.evelopment. Rural youths are also not interested in

developing entreprenerr."t1lp "" 
ih.ir career due to a lack of good examples of

successful entrepreneurs in rural areas. Rural youths generally want to join
government jobs lor their livelihood. They are not interested in taking the risk in
their 1ife. In Assam, the social system also regards the salaried person more than

self-employed or entrepreneurs. Family members, friends, and the support system

of our societi, d.o not support or encourage the rural youth to establish an enterprise

or become self-emp1oyec1. Vtost of the rural entrepreneurs of Assam face some

common issues tike - lack of vision, wrong selection of economic activity, lack of

continuity, poor self-confidence, financial constraints, family issues, lack of technical

know-how, lack of training and extension services, management problems, lack of

quality control, high cost oi production and distribution, lack of communication, lack

of market i.nformation, lack of storage and warehouse, lack of promotional strategy,

lack of transport, shortage of electricity supply, illiteracy, afraid of failures and

criticism, iack of training and experience, limited purchasing power and competition

from urban entrepr"rt"r-,r", etc. f)ue to low education and ignorance, rural
entrepreneurs in india fincl it extremely difficult to comply with various legal

formalities in obtaining licenses.

Review of literature
Many works have already been done on the challenges of rural entrepreneurs

in different parts of India. But it is observed that minimal work has been done on

the challenge s and opportunities of rural entrepreneurs in Assam and other north

eastern states. It is Jso observed that the opportunities and challenges of rural
entrepreneurs are almost similar in differenl parts of the country" However, ttre

literature has been reviewed to find out the research gap'

Rural entrepreneurs face competition from the urban market, lack of family

support, market-related issues, and lack of transportation facilities and resources

(Hemalatha c.et.a1, 2022\. Lack of support & services in a rural environment,

especially in developing countries like India, Illiteracy, economic crisis, inadequate

sfltts, and intangible ski11s are too risks and challenges for entrepreneurs to promote
t
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jobs or businesses in the rural sector (Saravanakumar V,2O2l). Rural entrepreneur
confronts different challenges like product marketing, budgetary conveniences, and
other essenliai luxuries, i.e., accessibilit]. of power, water supply, and transport ofllces.
(Padam B, 2018). Marketing of products is a major challenge for rural entrepreneurs.
Lack of proper education, insufficient technical and conceptual ability, non-
availability ol w.ater supp11,, intermittent electricity, poor transport facilities, and
limited financial amenities are other challenges for rural entrepreneurs (Deepa

S.R, 202 1). Chailenges related to finance, education, technical and conceptual ability,
marketing of products, water supp15,, eiectricity, and transport facilities (Javadatta

S, 2017). Challenges of rural entrepreneurs are the commercialism of products,
various primarv amenities like rvater, the convenience of electricity, transport
facilities, required encrgr-, and financial amenities (Ashu'inkumar A. Pate1, et al.,

201e).
Shortage of financc and raw materials are the main problems rural

entrepreneurs face. Most rural entrepreneurs face peculiar issues like illiteracy,
fear of risk, Iack of training and experience, limited purchasing power, and
competition from urban entrepreneurs (Sandeep Saxena, 2O12). Productivity,
efficiencv, Economic growth, Technology, Transformational insecurity, and policy
effects rural entrepreneurship. Iramily challenges, sociai challenges, Technological
challenges, and policv challenges affect Rural Entrepreneurship in India (N{anpreet

Kau, et a|., 201 5). Inadequate finance, inadequate marketing, restricted mobility,
lack of managerial skilis, technical experience, lack of modernization, work-family
imbalance, lack of awareness, lack of skilled manpower, inadequate supply of power,

an insufficient suppl5, of inputs, cutthroat competition, inflation and reducing
subsidies are the fourteen problems that have an adverse impact over the gror.vth of
rural entrepreneurship in Jalandhar (Surinder Sharma, 2ol7l. Due to lack of
education, most rural people are unaware of technological development. marketing,
etc. Shortage of finance ancl raw materials are the main probiems rural entrepreneurs
face. Most rural entrepreneurs face peculiar issues like illiteracy, fear of risk, lack
of training and experience, limited purchasing power, and competition from urban
entrepreneurs {sandeep Saxena, 2Ol2). Poor road netr,l''orks, social unrest, 1ow

financial support, corruption, and market size challenges rural entrepreneurship,
while employment creation, reduced migration, and poverty alleviation are benefits
(Samson A. Adewumi,2O2O). trnterprising individuals or a group of people should be

capable of using the government policies and schemes for the betterment of rural
entrepreneurs (J. V. Joshi, 2012). Rural entrepreneurs need various qualities to

become successful entrepreneurs (V. Indhumathi, et a1., 2021). Challenges of
entrepreneurial activities in rural India and the problems the rural entrepreneurs
face in setting up an enterprise in rural areas (Monika Sharma, et al., 2013). The

future success of the rural economy is inextricably linked to the capacity of rural
entrepreneurs to innovate and identify new business opportunities that create jobs

and income in rural areas. Rural entrepreneurs face many problems due to the
non-availability of primary amenities in rural areas (C. Sasikala,2O19). The
literature revieu, found that no work has been done on the challenges of rural
entrepreneurs in the Barbarua Gaon Panchayat area rlnder the Dibrugarh district
of Assam. So, this work attempts to bridge the research gap in rural entrepreneurship'

?'/rAanai
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Objectives of the Study
After thr: literature review, an attempt has been made to conduct micro-level

research on "Rural Entrepreneurs and their challenges in Barbarua Gaon Panchayat
area under Barbarua Development Block of Dibrugarh district, Assam." In this
connection, the follouring objectives are framed:

1. To understand the socio-economic conditions of rural entrepreneurs in
the Barbarua Gaon Panchayat area of Dibrr-igarh District.

2. To studir the entrepreneurial activities of the entrepreneurs irr the selected
studr- area.

3. 'lo knolt, various challenges of rural entrepreneurs in the Barbarua Gaon
Panchayat area under the Dibrugarh district of Assam.

Methodology
The study is mainly descriptive, which studies the socio-economic condition,

entrepreneurial activities, and various challenges of rural entrepreneurs in Barbarua
Gaon Panchayat area under Dibrugarh district of Assam. Required data for this stud5,
has been collected from primary ancl secondary sources. Prirnary data have been
collected frorn 243 respondents with the help of an interview schedule. A11 the
entrepreneurs of the GP area are interviewed for the collecting of the required data.
Secondary data have been collected frorn DIC office, Block Development Office,
Journals and periodicals, News Papers, Books, and websites. The information and
data collected for this study are analysed with the help of descriptive statistics. Final1y,
based on that information and data, a conclusion is drawn to fulfil the objectives of
this stucly.

Scope of the Study
The study covers all the socio-economic issues of the rural entrepreneurs in

the study area. It gives a clear picture of the various economic activities of the rural
entrepreneurs who fal1 under the GP area. The study mainly studies various
challenges of rural entrepreneurs in the Barbarua GP area" Based on the findings,
some suggestions have been forwarded to overcome the difficulties of rural
entrepreneurs in the study area.

A Profile of the Study Area
The stud5. covers a Gaon Panchayat(GP) area under Dibrugarh District, i.e.,

Barbarua (GP) . It is one of the most advanced GP areas among the thirteen GPs
under the Barbarua Development Block. The GP area is located by the side of National
Highway 37. IL is located l3 km south-west side of the clistrict headquarters. The
area of this GP is about 5 square km. it has sufficient infrastructure like - transport
and communication, electricity, health, and education facilities. The panchayat
area covers an area of 1 I villages and three tea estates. People of this area are
farmers, tea garden workers, government service holders, and businessmen.

Limitation of the Study
The non-availability of sufficient information and data from the respondents

is a limitation of this study. It is a micro-1evel study that studies only a portion of the
total rural entrepreneurs of the Dibrugarh District.

6-
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Some concePtual asPects

Entrepreneur:
Entrepreneur refers to a person. A person rvho is a creator of something is

called an entrepreneur. I1 the real sense, one pelson rvho is also a planner, organiser'

rlecision-maker, initiator, motivator, risk-taker, coordinator, communicator, anrl

controller of an enterprise is an entrepreneur. So, it can be said that an entrepreneLlr

possesses different qualities in the management and control of an enterprise' Above

ai1, an entrepleneurhas some rlreams and visions to achieve something in his/her
1ife.

An entrepreneltr is one of the essential segmenls of economic grorvth. An

entrepreneur is a person u.ho is responsible for setting up a business or an enterl-lrise'

He/she has the 
"fritit_" 

and skill for innovation ancl looks for high achietrements'

He/she is a catalytic change agent and works for people',s good. An entrepreneur

creates new greenfielcl pr-oje-cts that create urealth, open emplo-yment opportunities,

and foster other secto.". Th,]", the entrepreneur may be considered the engine of

economic growth, iob creation, and prosperity'

EntrepreneurshiP:
Th. .orr."pt of entrepreneurship is a complex phenomenon. Broadll" it relates

to the entreprerleur, his vision, ancl its implementation. In an organisation, the

key player is tfre entrepreneur. Entrepreneurship refers to a process of action that

u.rr.r'rtrlp..neur (person) unclertakes to establish his/her enterprise' It is a creative

and innovative response to the environment. 'lhus, entrepreneurship is a cycle of

actions to further the entrepreneur's interests. One of the entrepreneurship
qualities is cliscovering an investment opportunity and organizing an enterprise' It
involves taking risks and making the necessary investment under uncertainty and

innovating, planning, anrl making clecisions to increase production in agriculture,

industry, and other economic actirzities.
Entrepreneurship is a composite skil1 resulting from many quaiities and trai.ts.

These inciude imagination, the reacliness to take risks, and the ability to bring
together and use the other factors of production, capital, labour, 1and, and rntangible

factors such as mobilizing scientific and technological advances. It introduces a

critical element of dynamism into an economic system'
Entrepreneurship is an entrepreneur's creation, something different or new in its
natuie an6 characteristics. Entrepreneurship is also continuous planning,
organising, decision making, initiating, motivating, risk-taking, coordinating. and

controliing. It commenced u,rth the d.evelopment and coordination of entrepreneurial

functions. It is not just a job or career; it is a lifestr'1e

Business:
Business means 'being busy' perforrning some economic activities to earn

profits or gains. It implies an entrepreneuri.al activity engaged in the sale, exchange,

prociuction, and distiibution of goocls and services to satisfy hurnan wants, needs,

desires, etc., systematically and regularly to earn profits. It refers to the hurrran

activity carried on r,vith the ob.ject of making a profit. Business is a human, 1awfu1

and economic actirrity. The terrn includes industry, trade, and aids to trade (transport,

banking, insurance, rlrarehousing, communication, etr: )' The business's rnairl

features are-a r-rtilit-v creation, dealing lrrith goocls ancl services, continuous activity,

7
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predetermined goals or objectives, economic activities, earning profits, risk and
uncertainty, entrepreneurial training, etc.

Rural Entrepreneurship:
Rural entrepreneurship is a process of performing different activities of a rural

entrepreneur, r,vhich brings in overall change through innovation, and new ideas
for the rraximum social good in rural areas. The process includes agriculture,
agricultural-related activities, smal1 business, village industries, rural artisans,
and rural arts. It may be considered the engine of economic development in rural
areas. In rural areas, except agricultural labourers all are rural entrepreneurs with
difference s.

Analysis and discussion of the study
In the Dibrugarh district, there are seven development blocks. They are

Barbarua, Lahor.val, Khowang, Jaipur, Tengakhat, Panitola and Tingkhag. Under these
Blocks ol the Dibrugarh district, the people's economy is mainly based on agriculture.
The increasrng population rate is a burni.ng problem in rural areas in the district,
creating an unemployment problem. Lou, literature 1eve1 is the main barrier to rural
youth employment in government and other establishments" To overcome these
problems, rural youths have to face lots of problems in their day-to-day 1ife. Some
young people have started business activities in different fields for their economic
empowerment and livelihood. Such entrepreneurial activities generate employment
opportunities for educated and uneducated people in rural areas. From the field
survey and intervier,vs with different district entrepreneurs, it is found that rural
entrepreneurs are very successful in earning profit from their business activities.
It is observed that the numbers of rural entrepreneurs in different Development
Blocks or Panchayats of the Dibrugarh district are not equal in terms of numbers
and investment. The number of rural entrepreneurs in other GP areas is 200 to
300. But their economic and allied activities are aimost the same. Due to the same
climatic conditions, nature of people, customs and traditions, economic conditions,
religion. and other socio-economic conditions, there is no difference in
entrepreneurial activities in rural areas of the district^ Though rural
entrepreneurship successfully increases profits, increases the amount of
investment, and generates employment opportunities, they face many problems like
- financial, managerial, technical, marketing, communication and transportation,
warehousing, training, motivation, etc.

At present, there are more than 2,000 entrepreneurs under Barbarua
Development Block area. They play a vital role in the economic deveiopment of rural
areas under the block. Under the Barbarua GP area, 243 entrepreneurs run
enterprises in different fields. The number of entrepreneurs in Barbarua GP is more
than in other panchayats of Barbarua Development B1ock. It is due to the construction
work of Brahmaputra Cracker and Polymer Limited (BCPL) near the study area, and
Barbarua Bazar is situated in the GP area. Before the construction work of BCPL,
there nrere on1-v 60 entrepreneurs in the study area. It shorn,s that 183(305%) rural
entrepreneurs have increased in the last five ),ears. This mega project indirectly
induces the rural youth to start different entrepreneurial activities. Rural
entrepreneurs contribute to micro industrialization, employment generation, and
balanced economic development in the study area. Participation in the Self-Help
Groups movement is also a bold step for the rural entrepreneur in rural people's

-8



socio-economic change and derrelopment. The maior traditional entrepreneurial

activities in the Gp aiea are u,'eaving, knitting, cutting, embroidery, pottery, biack

smithy,steelfabrication,bakery,gotdsmithy,vi'llagecarpentry'bambooandcane
works, rice mi11, wood carpentry, etc. But these days, some of these industries cannot

sun ive in the market due to keen competition with machine-made goods of large

enterprises, lack of marketing facilitie=, poot infrastructure facilities, changes in

the behaviour of .or-r"r-"is, etc. Therefore, entrepreneurs perform other

entrepreneurial activities to fu1fi1 society's needs and gain a better income'

Table - I

%r444aA

activities and the number of
sl
no

Total
entrepreneurs

Pereentage Rarrk

1 (Tea Garden and 10 4.72 8.5

2 72 4.91 6

3 Goat 06 2.+ / 14.5

4 09 J, i U 10.5

5 05 2.O6 17 .5

6 cutting and 72 4.94 6

7 30 12.35 1

8 Cloth store 08 ?,Q t'2

9 03 1.24 24.5

10 Barber 05 2.O6 1/.)

11 Restaurant
1f]J ,1. ,J J 4

72 03 1.24 24.5
10 A 1) 8.5

13 Harvkels o{ lish
.Q 9.47 3

14 Hawkers of
12 4.94 6

15
16 Books 1.24

tt o2 o.82 29

18 Electrotric bles 03 1.24 )J c'

19 Com ancl xerox centre o2 o.82 29

03 r.24 '24.5
20 house
21 arvker's of fnrits 03 |.24 )Jq

22 Fast centre 04 1.65 20

23 o2 0.82 '29

04 L. b5 2A
24 ooden Fr.rrniture

Steel fabricatior: centre 05 2.47 14.5

26 haba 04 1. O) '20

27 Rice mi11 09 J./U 10,5

)a Three-rvheelers and lor-r::-

r,r'heelers tor
25 10.29 2

29 Cvcle, motorcvcle ar-rd

celltre
CAI 06 2.47 1+. J

30 store 06 )47 1a <

243 100.oo

Source: Fielcltuork.

-9 -
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The table - I shours the actual picture of different economic activities of ruralentreprenr:urs irr the l.3arbarr.la Gp area. Irr the study area, it is founcl that theentrepreneLtrs are involved in various business activities, mainly traclitional. .lhe5,
are -- groceT shop, stationery shop, cycle repairing centre, radio ancl TV retailingand repairing centre, hardware stores, hair cutting centre, restaurant, pan shop,books sta11, three-wheelers and four wheelers op...to., haw-kers of vegetables, fruitsand fish, piggery, goat farrning, fishery, etc. The highest numbers of-entrepreneurs
have their grocery shop, and it is followed by threeJfour-rvheeier operator". o., tt.other hnnd, computer and xerox centre, tent house, steel fabrication centre, three/four-urheeler operators, etc., at:e sorne r-rerl entrepreneurial activities in the stuciy
?l re a.

Table - II
investment in en aetivities

Sotu'ce: Fieldu'ork.

The above table - II shows the investment of rural entrepreneurs in the Gparea' The highest numbers of rural entrepreneurs fa11 in the capital investment
leve1 belor'v Rs 50,OO0/- and the number is os1zo.7S%).It is for-rnd that there are17(7%) entrepreneurs whose capital investment is above 2,50,000/_" The numbersof entrepreneurs are also shou'n in the table based on rank" It indicates that theacquisition of the majority of entrepreneurs is below Rs.50,000/- 

"

Table -III
lncome of entre

Monthly Income (in
Rs.

No of entrepreneurs Percentage Rank

Beiow il 000 15 06.17 6
J 000 - 10 0 33 13.58 Iio 000 - 15 000 68 '27.98 1
15 000 - 20 000 J/ '23.46 2
20 000 - 25 000 +o 18.93 3?ri 000 - above 24 09.88 t
Total 243 100.00

Source: Fieldu.,orlc,

Entrepreneurs of restaurants, grocery shops, ancl steel fabrications earn moremonthlr' incorne. In the case of the monthly income of the entrepreneur, it is foundthat the highest number of entrepreneurs, i.e.,68(27.98%) fa1l in ine monrhly incomegroup of Rs.10'000 to Rs.15,000. There are 24(9.887o) entrepreneurs in the studyarea with an Income of Rs.25,O0O ancl above per month. The monthly income of theentrepreneurs is shou,n in table * III.

-10-

entrepreneurial
activities (in Rs. )

Investment in No. of
entrepreileurs

Percentage Rank

Below 50 000 65 26^75 1

49 20.16 2
1 00,000 - 1 50 46 1 8.93 J

0001 0050 000-2 42 t7.28 4
0002.00 000-2 50 24 9.88 5,2 50 000 aud above 17 7.OO 6

Total 243 100

50,000 _ 1,00,000
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Only 48 {19.75o/ol entrepreneurs in the study area have received loans from
various commercial banks and other financial institutions. Table - IV shows the
multiple sources of capital of the entrepreneurs. Most entrepreneurs borrow loans
from self-help groups for their entrepreneurial activities. Family members and own
savings are also some other sources of capital for the entrepreneurs in the study
area.

Table - IV
of of the

Source: rk.
From the study, it is obtained that most entrepreneurs are not highly educated"

The majority of the entrepreneurs are HS passes, and this number is 96(39.51%).
Out of 243 rural entrepreneurs, only 16(6.58%) entrepreneurs are graduates, and 1

(.41%l entrepreneur is post graduate. So, the level of education creates a major
problem in developing rural entrepreneurship. Table - V shows the level of
educational qualification of the entrepreneurs.

Table - V
the

Level of edueation No of entrepreneurs Percentage Rank
Below HSLC 45 18.52 J

HSLC passed 96 39.5 I 1

aq 34.98 2

Graduate 16 6.58 4

Post graduate 01 0.41 5

Total 243 100
Source: Fieldwork.

Training and development programmes are very significant for the development
of rural entrepreneurship. A total of 67 entrepreneurs have participated in various
training programmes in different times. These training programmes were organised
by Btock Development Office and District Industries and Commerce Centre (DICC).

Most training programmes are mushroom cultivation, goat farming, fishery,
beekeeping, weaving, book-keeping, small business management, etc' The stUdy
found that the participation of rural entrepreneurs in various training programmes
is abysmal.

Table - VI

Source

Percentage RankNo ofentrepreneursI iource of capital
419.7548financialBanks and

institutions
132.1078 ,26.7565members
32r.4452Own

100243Total

Nature of tralningofNo
participants

Organisers

Agro-based Farming, Book-keePing,
weaving and small business
manaqement.

64Block Development
Oflice

Agro-based industriesJDICC
67Total

Self-help Groups

HS passed
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Rural entreprene.urs in the study area face different challenges in their day-to-day business operations. Some of them are internal, and some are external. Mainlyexternal challenges influence the rural entrepreneurs in the process of development.

Tabte - VII
of Barbarua GP area

Source: Fieldwork

Table - vII shows the major challenge of each entrepreneur in the study area.The study found that financiai issue is th-e major chattenge for most entrepreneursin the study area. It- is foflowed by other ch-ailenges, i.?., risk ""d ,;";;iainty,marketing, family-related issues, education and t-raining, socio-cultural issues,competition, managerial, knowredge and_awareness, telat and technologic.t. t, i*observed that the rural entrep."..ir* in the study..Lu-r?l to get sufficient externalfunds due to the absence oi tangible security. The procedure to avail of the loanfacility is also very..time-"orr"rrrii.rg and disappoirri" ,ural entrepreneurs. Ruralentrepreneurs heavily depend on intermediaries to sell their products, *rro'po"t.tlarge amounts of profit and exploit rural entrepreneurs.

Suggestions
From the study, it can be suggested that to make the rural entrepreneurs dynamicand effective; the following measures may be adopted:1' The motivation of rural youth-is essential, and the government shouldchange the mindset of rural youth. The government shoild play a facilitatorrole and improve access to finance by Incouraging more banks and otherfinancial institutions.

2. Financiar education is very important for rural entrepreneurs. Thefinancial institutions and banks that provide finances to entrepreneursmust create special finance cells to provide easy finan". io ruralentrepreneurs. such finance cells should regularly monitor the financialmanagement system of the entrepreneurs and need to provide training onfinancial management.
3' The rural entrepreneurs should be provided finance at concessionai interestrates and on easy repayment basils. The cumbersome formalities shouldbe avoided in sanctioning the loans to rurar entrepreneurs.

-t2-

Percentage RankFamily related 87.24 4
Socio-cultural 16 65.02 6

106 93.O0 1Knowledge and
awareness

9 77 9

t7 68.72 5

1 18.1 1 11
22 60.49 J
3 9.47 10
12 8Com tion 15 26.75 7Risk and 24 2Total

lOOo/o

-

No of entrepreneurs
18

Education and
training
Technolosical

60.9 1

88.89
243



4. Proper education and training are essential for the development of
entrepreneurship. It enables the rural entrepreneurs to undertake the
venture successfully as it imparts the required skills to run the enterprise.

5. Presently the economically weaker entrepreneurs of the society are offered
such training facilities under Prime Minister's Rozgar Yojna (PMRY). Lions
Clubs, Rotary Clubs, and other voluntary organizations can also arrange
training programmes for rural entrepreneurs to stimulate, counsel, and
assist.

5" Proper encouragement and assistance should be provided to rural
entrepreneurs for setting up marketing co-operatives. These co-operatives
shall help the entrepreneurs get the inputs at a reasonable rate and help
sell their products at more profitable prices.

7. Rural infrastructural facilities should be developed. Common production-
cum-marketing centres should be set up with modern infrastructural
facilities.

However, regular joint efforts of the government, NGOs, financial institutions,
and social systems can only help the rural entrepreneurs face various challenges.

Conclusion
The study found that the Entrepreneurship development process in the Barbarua

Gaon Panchayat area of Dibrugarh District is very encouraging. It plays a very
significant role in changing the economic condition of entrepreneur$. Entrepreneurs
also contribute to employment generation, industrialization, and removal of poverty
in the study area. Entrepreneurs are economically sound, and their living condition
is better than other rural people. Traditional business activities are the primary
economic activities or schemes for most entrepreneurs. Out of the total
entrepreneurs, 6. t7% (15) are women entrepreneurs.

The general bottlenecks in the development of rural entrepreneurship in
Barbarua GP area are - lack of vision, poor selection of economic activity, lack of
continuity, financial constraints, lack of technical know-how, lack of training and
extension services, management problems, lack of qUality control, high cost of
production due to high input cost, lack of communication, lack of market information,
lack of storage and warehouse, obsolete and primitive technologr, lack of promotional
stratery, shortage of electricity supply, etc.

The study shows that rural entrepreneurship cannot be developed without
sufficient training in financial management, business planning, organising, qo-

ordinating, and controlling. Therefore, instead of just schemes (financial and
developmental) as the incentive for entrepreneurship development, intensive
training must be provided to the rural youth. At the same time, such training and
development programmes should be a regular practice. Different studies also found
that rural entrepreneurship is the answer to the removal of rural poverty in India.
Therefore, there should be more stress on integrated entrepreneurship development
programs which may cover the entire unemployed youth of rural areas. Finally, the
rural youth need to be motivated to take up entrepreneurship as a career with
training and sustaining support systems.

?dc.6aua
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Abstract
The Banking plag s a uital role in the deuelopment of a country and so a strong

btanking ".itZ, "*on 
be terrned as tifetine of an economg. Hence, it is not wrong

to statelhstpresent andfuture of aneconomg entirely depends.uponthe succe$s-

and. d.euelopment of binking iidustry of that economA' In tlrc present era of-

informatioi and tichnologg an economA cann?! accomplish the target of

sistainable deuelopment 6l Tottowing traditional banking sgstem' Therefore,

it has become obligatory TortrLueloping uuntry like Indiato aug_ment automation

in banking industry. fitl transprmaiion from traditionat banking started from
us,e oy auiomatic titler machinl (ATM), electronic fund transfer_(EFT) and direct

bifi plgment" The innouatory onlirrc banking is being accepted la the cttstomers^

witniicreasing financial awareness and-education' E- Banking is a route of
banking seruiies and products through electronic channels such as telephone,

internelt, mobile phonZs etc. Nowadags' mang people are mouing toutards e-

banking as bug it" ,". it become easy for anstomers to manage their account

Trom a"plac. oia at any time andthis charge uery nominal cost. Itis not urong
'to 

sag ihat e-bannng iJ one of th.e most popular and latest technological wonder

in 1i&a of banking-,thich ias giuen i banking sector a neu) dimension for
diuetopient.E-banking hns he@ed the banking business in seueral innouatiue

ways 
-but 

the biggest aiuantage thnt it 15,s impafted to this sector in deueloping

cointies."p.ao1g country tii<e Indiais relatedto improuing cttstomer relations'

In India e- banking wals introduce ut.e.f. 1991 immediatelg after the

recommendations oi Narsimlnm Committee. The beginning of IT in banking

s;ector of Indiamadi banking more reliable and sophisticated, nout because of

e- baniing the remote areas of India are also connectedto all banks branches

euenthoightheg are in metropotitan cities. For that reason Indian banks are

in d"espeite nJed b do inniuation and prouide Indian consumers a world

class internet banking capabilitg. The piesent paper mostlg focused on-.the

need of innouationinindiiinfieid of e-banking and also attempts to put light'

onttrc auailable benefits, opportunitiis and anrrent chatlenges faced bg banking

sector to improue E-b anking in India

Kegwords: E-b anking, internet, ele ctr on:ic p ag ment, challeng es, o p p orfitnitte s'
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INTRODUCTION:
Technologz has reduced everything to a click of a button and people can transfer

money from one account to another account without standing in long queues for
hours. There are various options available to people ranging from debit cards, credit
cards, e-wallets, internet banking, and mobile banking and so on which have replaced
the traditional methods of transactions. Earlier the payment through electronic mode
was restricted to making huge and lump sum payments for large value transactions
and cheques were the main instruments of transactions for a long time before
technical innovations took place. Presently even petty payments become easier
through e-banking making it more convenient for users to settle their payments.
The adoption of e-banking services by customers enables banks to get returns on
their investment and provide them with a competitive environment.
Modernization in Indian baking sector was started since 1991 with introduction of
liberalization, privatization and globalization processes and consequently E-Banking
came into existence. This Information Technology revamps the entire banking
sector. E- banking radically and rapidly changed the way of client banking, banks
started providing diverse services related to cash deposits, cash withdrawals, money
transfer that to through electronic means. Due to this IT revolution the number of
electronic transactions have increased day by day and world has emerged as a cyber
world where each and everyone is connected through internet. E- Banking made
the mobility of foreign capital and investment possible which turned world into global
market and this market is growing so rapidly that it has almost eliminated the
effect of national boundaries. This IT innovation in baking sector in form of E-banking
has introduced new business paradigm all over the world including in our country.

Since, E-banking can be accessed by any individual who has registered for
online banking at the bank, having an active bank account or any financial
institution, in past three decades the operational efficiency of Indian banks has
increased to several times. As of now, the time taken by banks in executing different
transaction has been reduced; with this advancement competition among banks
has also increased. A11 banksare trying to use as much as latest technological
innovations so as toaid its customers. One of the main features in this aspect is
innovation banking or e- banking, which a lot of banks are currently providing in
India. Internet Banking or E- Banking refers to a system that permits individual
customers to perform various banking activities from different sites such as their
offices, homeand other locations via internet basedsafe networks. Through Internet
or online banking system, traditional banks enable their customers to perform all
routine transactions, such as account transfers, balance inquiries, bill payments
and stop-payment requests, and some even offer online loan& advances and credit
card facilities. Internet banking is a web-based service that enables the banks
authorized customers to access their account information. It permits the customers
to log on to the banks website with the help of bank's issued identification and
personal identification number (PIN). The banking system verifies the user and
provides access to the requested services, the range of products and service offered
by each bank on the internet differs widely in their content. The popular services
provided by E-banking are ATMs, tele-banking, internet banking, mobile banking,
anywhere and anytime banking etc. Technolory adoption in banks has shifted
banking more of a capital intensive, fixed cost industry from a labour intensive,
variable cost industry. The concept of e-banking is till date evolving, it still involves
lot of innovation that is taking place every day.

- 16-
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B-Banking : The Concept :
E-banking refers to a banking arrangement, with which the customer can

perform various transactions over the internet, which is end-to-end encrypted, i.e.
it is completely safe and secure. E-banking promotes paperless/cashless
transactions. Electronic banking is defined as "Delivery of bank's services to a
customer at his office or home by using Electronic technolory can be termed as

Electronic Banking." Finland was the first country in the world who took a lead in E-
banking" In India, ICICI bank was the first bank that initiated E-banking as early as

1997 under the brand name "Infinity". Online Banking or E-based banking is also
known as Cyber banking, home banking, and virtual banking and includes various
banking activities that can be conducted from anywhere. E-banking allows customers
to do financial transactions on a secured website operated by the institution, which
can be a retail bank, virtual bank, credit union, building society, it also includes
RTGS, NEFT, ECS, Credit cards and debit cards, Cheque truncation, ATM, Tele

banking, Internet banking and Mobile banking. According to Daniel, electronic
banking can be simply defined as the delivery of bank's information and services by
banks to customers via different delivery platforms that can be used with different
terminal devices such as a personal computer and a mobile phone with browser or
desktop software, telephone or digital television

E-Banking process

REVIEW OF LITERATURE:
In the area of E-banking and e-commerce, the following concise review of

literature has been carried out by various researchers.
The study by Maiyaki and Mokhtas (2010) found in their research study that

there is no direct relation in between population statistics and choice of banks and
it was also established that statistically there is a significant relationship between
age of the customer andselection of banks.
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According to Seivam and Nanjappa (2011), in their study, observed customers,awareness and satisfaction level about e-banking of ICICI bank on the basis of vitalstatistics amongst the E-banking users and the sludy described that college studentshave more awareness level as compares to other grorp" of population.
The study of Selvam and Nanjappa found that awareness level of income groupabove 10,000 per month was high as compared to other income groups ,.rd it *",revealed that it also depend on the size of iamily. Gender is also one of the decisiveissues for the acceptance of internet banking.
Gupta & Mishra (2012) observed the new emerging trends of E-banking in Indianbanking business. The study found that there 

".E 
,rir-"rous challenges faced bybanking system in E-banking area and there are many opportunities available with

the banks and the study concluded with the findings thattlnking sector will need tomaster a new business model by establishing management and customer services.It also recommended that banks should contiibute iitensive efforts to render betterservices to their customers.
Chavan (2013) explained the benefits and challenges of Internet banking inan emerging economy and his study found that online Uant<ing is now replacing thetraditional banking practice. It showed that online banking has a lot of advantageswhichattach value to customerssatisfaction in terms of better quality of service

offerings and as well as it enable the banks gain advantage over the competitors andother participants. This study has also argued about soml challenges in an emerging
economy.

Trivedi & Patel (2014) investigated the problems faced by customers while usinge-banking facilities in India and they observed that majority of the customers knowabout the e-banking services offered by their banks. Tire study observes that thereis a significant difference amongst different problems idenlified while using e-banking services and some problems affect moie and some problems affect less inuse of banking services.
Haq & Khan (2015) analyzed, the challenges and opportunities in the IndianBanking system and their study showed that only 28 peicent banking clients wereusing internet banking after evaluating the poprlr.tio., characteristici. his studyfound that there was no significant reiationsrrip in between age and use of cyberbanking and also depicted that there is no relation in betwJen gender and theadoption of internet banking. It observed that qualification in terms of educationand income of the respondents were playing thl role in the acceptance of onlinebanking' The study suggested that it is the rr.id of hour to increase financial literacyof the e-banking users through various programs which should be run by banks,financial institutions, regulators and glrr.irrn".rt to increase the awareness ofinternet banking.
Ansari, Seharish J. & Khan, Nisar A. (2oLTl have analyzed, the progress andchallenges of e-banking in India from 201 I to 2016, also throwing some light on thestatus of retail electronic payments in the post-demonetization period. Tf,eir studyshows that the number of internet users has increased from- 2,231,gsr,359 to3,424,971,237 in 2016, which is around s3.4soh increase during ihe period. Also,the penetration of internet as a ratio of population has increased from 31.g yo in2011 to 46.10/0 in 2076. There has been a continuous increase in the number ofdebit card and credit card users. The number of transactions through credit cardincreased at a CAGR of 22.25oh whereas the number of transactions through debitcards increased at a CAGR of 12.33oh during the period of study. post d.emonJtization
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i.e., from November 2016 to May 2017, RTGS (real time gross settlement), NEFT

(national electronic fund transfer) and UPI (unified payments interface) increased

at a CAGR of 4.72o/o, 1.95o/o and 60.507o respectively. Mobile banking declined
continuously. Their study also mentions the challenge of increasing number of
internet users and the requirement of banks to be able to meet out the expectations

of these tech sawy PeoPle

OBJECTTVES OF THE STUDY
The main objectives of this study are

1" To understand the benefits of e-banking in Indian economy'
2. To study the existing financial innovations in e- banking in India.
3. To study the various challenges faced by e-banking system in India in current

scenario.
4. To identify the opportunities available in e-banking in India.

RESEARCH METHODOLOGY:
The present study is descriptive in nature and the secondary data has been

used. for the study. Secondary data has been collected from RBI (Reserve Bank of
India) bulletin, annual reports of RBI and, Report on trend and progress of banking in
India, various reputed journals, newspapers and websites of RBI and banks.

CURRENT SCENARIO OF E- BANKING IN INDIA
In the present Indian banking system, Electronic Banking has emerged as an

essential p.it of day to day banking business. The scheme of e- banking is newest

origin in India. Traditional model of banking i.e. branch based banking was
widlspread til1 1990s, and after that non-branch banking services began. IT Act,

2000, was enacted by government of India with effect from the 17th October 2000. A

Committee was assigned to study various aspects of Internet banking and the

committee had paid enough consid.eration on three most important areas of Internet
banking such assecurity issues, legal issues and regulatory issues.Reserve Bank

of India has accepted these recommendations and guiding principles of working
committee and accordingly plans and guidelines were issued to banks to make use

of internet banking in India

NEED AND BENEFITS OF E-BANKING
Banking system has witnesses many innovations in last three decade and

one of the main among them is e- banking. The introduction of e-banking was the

consequence of information and technological revolution. These IT revolutions have

ctranged the total working system of banking sector as e- banking gave birth to new

type of financial services which was created by the intersection of tradition retail
financial services with the help of internet. E-banking provides provision of
performing basic banking services or transaction through web' These services

comprise of the following:
o Checking of balance in savings and other accounts
o Operation of accounts
. Consumer loans and mortgage financing

' . Credit and debit cards
o Private banking services etc'
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Introduction and use of e- banking has made the banking services very
convenient, expedient and time saving. The key focus of e- banking is to provide a
customer with convenient and secure methods of doing online financial transactions
like automatic deposits, automatic bill payments from their bank account, getting
online loan and many more. The procedure used in e- banking is very simple and
transparent as in this system, bank customers simply contact their branch and put
their user id and password at their bank's web site to get full access to their account
where customers just need to have a secure web browser. This way of online banking
requires the use of internet browsers that support 128-bit encryption, which protects
consumers by scrambling all their personal information transmitted between a
consumer's computer and the bank. This eventually leads towards improved customer
satisfaction and safe banking.

Present Flnancial Innovations in E- Banking Indian Banking Sector:
Introduction of innovation of banking sector gave birth to new product design,

various methods of doing online financial transaction and various electronic systems.
All this gave a very popular name to today's banking system which is innovative
banking. Innovations in banking mainly stresses on customer convenience and
customer satisfaction. The main reason behind bringing innovation in current
banking system was to provide customer with better services with help of technologr
and in this race of technologr development internet served as the foundation stone
for innovation banking. After the introduction of internet in banking system a drastic
changes were observed like higher efficiency, control of operations, reduction in
cost because of replacement of paper based and labour intensive methods by
automated processes lead to higher productivity and profitability. The need of
innovations in financial sector was felt due to the different challenges that were
prevailing in the traditional banking system and after the introduction of innovation
in banking products and services these challenges were defeated and this entirely
changed the banking philosophy. Following is the list various innovation that took
place in E-Banking system in India.

Automated Teller Machines (ATM): ATM or automated teller machine is an
electronic computerized telecommunications device that allows customers to
complete financial transaction like cash withdrawals or cash deposit by using their
ATM cards/ mobile phones and report of the account's balance can also be received
that too without the aid of any bank branch representative or teller which is self
service solution.

Tele Banklng:lt is a facility which enables customers to make use of banking
services, such as oral payment instructions, account movements, raising loans,
etc, over the telephone rather than by personal visit. This servicefacilitates the
bank's customer to perform a range of financial transactions over the telephone,
without visiting any bank branch or automated teller machine. Besides the timing
of Telephone banking is much longer than branch timing, and majority of the
financial institutions offer 24-hour service for their customers. One of the key
benefits of telephone banking is that it has minimized the transactions handling
cost by reducing the need for customers to visit a bank branch for non-cash
withdrawal and deposit transactions.
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The various types of financial transactions which customers may transact
through their telephone banking are:-

o Electronic bill payments
o list of latest transactions
o obtain account balances
o Funds transfers between a customers'or even in another's accounts etc"

Smart Card; A smart card is a physical card that has an embedded integrated
chip that acts as a security token. Smart cards are typically the same size as a
d.river's license or credit card and can be made out of metal or plastic. A smart card
is also known chip card, or integrated circuit card (ICC) it is a pocket sized plastic
card that has embedded in form of computer chip. The microprocessor is under a
contact pad on one side of the card. Think of the microprocessor as replacing the
usual magnetic stripe present on a credit card or debit card. The microprocessor on
the smart card is there for security. The host computer and card reader actually
"talk" to the microprocessor" The microprocessor enforces access to the data on the
card. The chips in these cards are capable of many kinds of transactions like cash
withdrawal, deposit and balance inquire etc.

Debit Card: A debit card is a payment card that can be used in place of cash to
make purchases. Debit cards are also known as a bank card or check cards and
these cards look like credit cards or ATM (automated teller machine) cards it is a
plastic payment card that can be used instead of cash when making purchases but
-perate like cash or a personal check. But still Debit cards are different from credit
cards as credit card is a way to "pay later," but debit card is a way to "pay now." When
a customer uses a debit card his/her money is quickly deducted from their account"
Thus, by use of debit card the money comes directly from the user's bank account
when a transaction is being performed.

E-Cheque: E-Cheques are the latest innovation happened in field of e- banking
system. It is a new payment method that facilitates those customers who do not
posses credit or debit card as a back- up payment method. In e- cheque method,
payment is made directly from customer's'bank account where a customer can only
send an e-cheque if their bank account is the only payment method attached to
your bank account. But if customer has a back-up payment method he/she will not
be able to send e-Cheques.

Direct Deposit: Adirect deposit (or direct credit), in banking, is a deposit of
money by a payer directly into a payee's bank account. It refers to deposit of money
by a payer directly into a payee's bank account. Direct deposits are most use in the
payment of salaries and wages and other type bill payment directly in other's
accounts. Direct deposits are most commonly done by means of electronic funds
transfers effected using online, mobile, and telephone banking systems but can
also be performed by the physical deposit of money into the payee's bank account.

Electronic Bill Payment: Electronic bill is a type of e- banking innovation that
allowing a customer of a financial institution or bank to transfer money through
financial transaction or credit card account to the creditor or vendor such as a public
utility, department store or an individual to be credited against a specific account.
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These payments are done electronically in the form of direct deposit through a national

payment system, operated by ttre banks or in conjunction with the

gor.rr,*.r, t.baying el"Lt i"itg bitl inline is the most helpful option now a day's used

by almost all customers'
Electronlc check conversion:Electronic check conversion is a procedure in

which cheque is used as a source of information, information like check number'

account number, and the number that identifies customer's financial institution'

The information is then used to make a one-time electronic payment from customer

accountan electronic fund transfer'
cash value stored:This system refers to payments card which have a monetary

value stored on the card itself, not in an external account maintained by a financial

institution. Stored-value cards are different from debit cards as in credit cards the

credit limit is set by the issuer but it is not in cash value stored as in this money is

on deposit with the issuer. Another difference between stored-value cards and debit

and credit cards is that debit and credit cards are generally issued in the name of

individual account holders but stored-value card's may be anonymous, as in the

case of gift cards. Stored-value cards are prepaid money,cards and may be disposed

when the value is used, or the card value may be topped up.

INITIATIVESTAKENBYTHEGoVERNMENToFINDIAFoRDEVELoPINGE.
BAITKING:

In order to promote, support and encourage the applications of E-Banking, many

initiatives have been taken-uy RBI and Indian Government, which are mentioned

below:
* IT ACT 2000 was enacted on October 17 , 2OOO which give emphasis on giving

legal recognition to electronic transactions and supplementary means of

electronic commerce'
* constant and usual analysis of E-Banking legal requirements by RBI, so as to

make sure that financial solidarity of nation may not be influenced by E-Banking

challenges.
* Vision Document 21ll-17, which was structured by Dr. K.C' Chakrabarty

committee including members from IIM, IDRBT, IIT and Reserve, which

presents an analytical road'map i'e' strategz to enhance the relevance of

information Techriolory in the bant<ing sector [RBI (201 1), "IT Vision of Reserve

Bank of India 2}ll-2ol7"l
* In order to make payment system more safe and sound by RBI, banks has been

directed to make its safety feature stronger in e-banking' It was admitted by

RBI that .pftyirg alternaie channels of payments like Mobile Banking, ATMs

involves ,.r, "*tr" 
r.sponsibility of Banks to guarantee safe, protected& secure

transactions. (RBI Annual Report (2013)'

* RBI allowed National Payments Corporation of India (NPCI) to elevate the number

of mobile banking serviles and inciease the IMPS (Immediate Payment Service)

channels like ATMs, internet, mobile etc. Besides this, efforts are being made

by NPCI to take more mobile network operators with the intention that mobile

banking services can be made ac".""ibl. through a common ptatform' (RBI

Annual RePort (2013).
* The Basel Committee on Banking supervision's (2001) has enlightened risk

management strategies for electronic banking. They primarily spotlight the
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extension and tailoring the existing risk-management plan to the electronic
banking structure.

THE CHALLENGES ASSOCIATED TO E.BANKING IN INDIAN F'INANCIAL SET-UP
ARE DISCUSSED BELOW:
o Privacy/ Confldentiality risk: Risk of revelation of not to be disclosed or

confidential information & alarm of identity theft is one of the main reasons that
restrain the consumers while opting for electronic banking services. This is being
believed by large no. of consumers, that by adopting internet banking services,
their identity would be at threat. According to the research, (Andrews S and Shen
A., 2O0O) consumers'worry related to their privacy in the way that bank may
march into their confidentiality by using their information for marketing and
other consequential purposes without agreement of consumers.

o Security Risk: Security issues and other related aspects has become one of the
key concerns for Banking sector (Prema C,2011)" Large proportion of customers
resists adopting e-banking facilities considering safety and security concerns
(Kuisma T, Laukkanen T and Hiltunen M). According to the IAMAI Report (2006),
43%o of internet users are still not accepting the use of interrret banking in India
because of security risks. As such, it is a primary challenge for banks to convince
the consumers on this aspect, which may further lift up the online banking usage.

. The Trust Issue: Trust or reliance is the major obstruction to electronic banking
for most of the customers. Traditional banking is often used by customers because
of lack of conviction in the online bank transactions. They have a mindset that
there is a risk in online banking transaction leading to different frauds and scams
(Ingle A and Pardeshi R,2012). While using online banking services by the
consumers, there always remains a doubt or question in their minds regarding
the successful completion of that transaction till the time a confirmation message
is received.

. Understanding of Customer about e-banking; Customers understanding
regarding e-banking is still at less important side in Indian context. Banks are
unable to advertise entire information about the use, benefits and facility of online
banking. Therefore, one of the most ranked hurdles in the expansion of electronic
banking is the less alertness of new technologies among customers. (Karimzadeh
M and AlamD,2Ol2).

o Low Internet diffusion in India; The online banking channel has altered over
the years. E-Banking use in India has raised from lo/o in 2006 to 7oh in 2011
while in North America in the year 20 1 1, 60 percent of the times essential
transactions in banks were executed through online channels,( Infosys Report,
2ol2l. So, it can be declared that understanding and availability of internet is
still a one of the critical confronts that exists in Indian context. According to the
report of IAMAI 2006, about 22oh of internet users are not aware about how to
transfer funds online. Thus, the penetration of internet customer and knowledge
related to internet are the major Challenges.

o Poor Infrastructure; Internet Banking needs consistent support of efficient and
competent infrastructure for effective implementation and expanded geographical
reach. E- Banking has been restrained to expand itself to semi urban and rural
areas due to poor and insufficient Infrastructural facilities in terms of indecent
set up, electric connection, poor satellite and internet and broadband connectivity.

. Operating Conditions: India is a country of numerous cultures and multiple
languages (National Conference Proceedings, 2014), but this makes operating
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methodolory for online banking little difficult as displaying instructions or
guidelines in different languages is a cumbersome task. Ho*.rer, technologr
has found out a solution to this, but, Illiterate people are still not covered und.er
this solution and also ATMs can't guarantee identical operating levels from all
people resulting in high wear & tear.

' Technological llllteracy; In case of Mobite Banking, the technical rules and
regulations are not understandable by many of the mobile users in lower class
and consequently, they find them difficult to operate. Consumers usually purchase
handsets in consideration to their budget and those handsets someiimes offer
the features which are unsupportive as far as Mobile Banking is concerned and
this becomes a limitation in the execution of e-banking.

' Training the Employees: Trainings provided to bank employees is an easier task
in case of private sector banks, as they have young dynamic computer literate
employees, while in case of public sector banks, training the employees is a
complex task as present staff is comparatively lesser computer titerate. In spite
of this fact, they have been able to do influentially well after functioning on it for
over a decade now.

o Customer Education: E-banking facilities were being mad.e available to customers
from early days in case of private banks. However, in case of old public sector
banks, it is quite difficutt to persuade their customers regarding the utility of
this program. Imparting education among customers formally with respect to e-
banking is a difficult task. Considering this, banks opted for providing monetary
inducements like a free debit card, free net banking facilities, providing constant
and timely information to customers regarding Monthly Slatemenl of their
accounts on E- Mail, etc., to switch customers to these rising services of banking.r Restricted Business.'One more challenge for e-banking is that all the banking
transactions cannot be done online or through other electronic mediums; for few
services like deposits and withdrawals, one has to approach banks physically.
Although, it has been observed that some of the banks have automatld their
method and their customers (front end) but still numerous follow traditional process
(back end). This in a way confines the customers due to limited awareness and
technical hurdles.

o Cost of Technology; Initial cost of investment is high in terms of cost of personal
computers and other equipments required performing the electronic 

-banking

transactions. The cost of maintenance and safeguarding of all these devices like
modems, routers, entire IT set up is also large" At the same time,

' Handling Technology: Acquiring the perfect technologr, deploying it optimally,
and then leveraging it to the maximum extent is essential to achieve and
maintain high service and efficiency standards while remaining cost-effective
and delivering sustainable returns to sharehold.ers. Early adopters of technologr
acquire significant competitive advances Managing technologz is, therefore, a
key challenge for the Indian banking sector.

OPPORTUNITIES RELATED TO INTERNET BANKING:
Although there exist numerous challenged in E-banking in India, one can,t at

the same time, ignore the numerous opportunities available for d.evelopment of E-
Banking in Indian context, and these are discussed below:
A. Increasing number of Internet Users & Computer Literacyr Success o/ E-
Banking principally is related to the fact that people must have acquaintance about
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internet technologz, so that internet banking services can be smoothly implemented.
Thus, it is observed that increasing no. of internet users in India can be a very
grand opportunity and this must be utilized to the greatest extent by influencing
additional internet users to use online banking services.There were 658.0 million
internet users in India in January 2022. India's internet penetration rate stood at
47.0 percent of the total population at the start of 2022. Kepios analysis indicates
that internet users in India increased by 34 million (+5.4 percent) between 2O2l
and2022.

Forecast of Internet users in India until 2O25 (in millions)

Source: Analytic Inside

B. Untouched Rural Markets; India's untapped and untouched market for banking
sector extends to 75oh of the total population of India, which is considered a vast
scope for development of E-Banking in coming dys. All the urban areas have bank
branches and banking services but only little number of big villages has the banks.
Therefore, e-banking must expand its geographical reach in remaining all villages
as large proportion of Indians still living in rural areas.
C. Initiatives taken by government agencies for financial literacy and
awareness: Internet Banking and inclusive growth is highly affected by financial
literacy. Usage of Internet Banking and traditional Banking among customers is
determined by their education level (Servon L J and Kaestner R, 2008). RBI, SEBI,
IRDA, Government authorities such as RBI, SEBI, Banks and various other financial
institutions like mutual funds, insurance companies have taken several initiatives
for promoting financial literacy and encouraging the use of internet banking. Many
topics on e-banking and its services have been included in school curriculum with

-25-

I



7/r44/&A

the purpose of making students aware about as to how to use it. Awareness andinformation to home makers, managers and retired people is also imparted to
increase the usage of electronic banking. (RBI Report 1ZO9A1.D. Competltive Gain to Banks: The carrying out of e-banking is profitable for
banks as it minimizes costs to the banks, improves the efficien"y 

""a^ 
accuracy in

customer relations, and expand the geographical reach of the bank(D,Silva B, D,Silva
S, and Bhuptai R S, 2010) etc. Therefore, competitive gain to Banks because of e-
banking provides opportunities to the banks to deal wiih their e-banking businessin an effective way.
E. Opportunities for Customers: In Indian perspective, opportunity for e-banking
is huge in terms of its increased use by customers. Widespread banking consumers
are greatly affected by the progression of internet banking services. Customers can
manage and control their account from office or home, and can also shell out bills
using net banking. Usage of credit/debit card has also increased. Thus, by the
exploring e-banking services, consumers can access to their banking needs
throughout24xT.

CONCLUSION:
The concept of E-Banking has got consideration in Indian context with thepassage of time' E-Banking facilities and services have been successfully

implemented by almost all public and private sector banks as it is profitable for both
banks and customers. The role of information technologies has b"., ."".llent in
endorsement and execution of e-banking. Many financLl innovations like ATMs,
credit cards, RTGS, debit cards, mobile banking etc. have completely transformed
the face of Indian banking system. However, 

"titl th"re is a need io have more
innovative solutions as even now also e-banking is faces many challenges such asrisks concerning security, privacy, trust factor, lack of knowledge among-consumers
in relation to e-banking, unsupportive and obstructive infrastiucture,-low level ofcomputer literacy among existing staff, etc are acting as obstruction in theimplementation of e-banking. It is expected that with the increasing demand for adigital experience from millennials, a substantial transformation in the entire e-banking system is going to happen.
The Government of India and various government agencies are making attempt tomake e-banking more safe, secure, and reliabte with the convenience of digital
channels. Most of the customers are visiting branches less often and they use online
and mobile technologr for their banking needs more often. online and motile bankingare rapidly growing and most of the people of India using e-banking for theirtransactions and make them stand with the current scenariJ of the 

"or"r.try.
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Abstract

Kegutords: Ouer_The-

Introduction:

Generation, Lo ckd.owns

USAGE OF OVER.THE.TOIJ-OTTI SER',CES AMONGTHE STUDENTS OF OIghUCArirr-P[I AND POSTLOCKDOWN rNvEsTlceirou

pankaj Sahu.
Merry Borgohain..

Entertainment has 
:'::y: yeen.qraui,g a uital rore in our riues. unt* coupre ofa ears b ack tereuision,tas consid.eid. is the ot ni*. zlt.iirn*"nt. But withthe start of dw", *1?:! 
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"o,,tatch their desired contentsanguthere angtime in their 
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and many more restrictions in our daily lives. No doubt it is already known how
much harm it caused to the world but from an another aspect where ieople did not
stop raising hope for a better tomorrow has kept busy oneself with all [he 

"trrff" 
th.y

would love to do. Watching television is one of the most favourable practice in the
families and it is been since long back where families seat together and enjoy the
movies, shows etc' In this era of internet facilities watching television *itt tt.
help of cables, satellite channels and dish has been shifted to Over the top platforms
where people can watch their desired contents anywhere anytime in ifreir smart
phones with only an internet connection. As in this pandemic, lockdown was imposed
and everyone except the frontline workers has to isolate themselves for a long time,
people started watching more of such contents in the OTT platforms tJ teep
themselves entertained. Although OTT platform evolved longyears back but gradually
it was in the process of growing among the mass but Covidig proved to bJa golden
weapon to grab more and more viewers.OTT media services provided with niovies,
series and many other contents with better quality. In this context, it is observed
that the younger generation are moreprone to adopt the technological changes than
any other age groups. Further,the younger generations, studenls of colle-ges and
universities, being the one with smart devices in their control and with the aiequate
internet data for online classes, stands at the priority to consid.er for the present
study. Hence the study aims to study the usage pattern of the younger generation
considering the students.

The model depicts the major advantages of orr senrices

OTT

F.ig. a

Review of literature
Dasgupta, S. and Grover, P. (2019) tried to analyse the adoption factors of Over

the Top services among the millennial consumers. The Innovation Adoption Model
(AIETA Model) i.e. Awareness, Interest, Evaluation, Trial, Adoption was taken into
consideration to come up to an outcome by coming across an in-depth interview
with the consumers. The researcher found four majoi reasons to adopfOver the Top
platform by the millennial consumers over the traditional platform-: Convenience,
Mobility, Content and Cost. It has been concluded that the bTf phtform has made
a great place among the millennial consumers and found the perception of consumers
to be more favourable in regards to OTT contents than those of traditional television.
The consumers are attracted more towards the contents those are not available in
common in both the platform so the OTT service providers are to be innovative
enough to create differentiating contents. The services providers are hugely
dependent on the paying subscribers to maintain a smooth streamline of revenue

/
/
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hence, there is a great need to u,ork on cutting trre clutter. patel, I(.M. et.at. (2020),tried to study the factors or 
"rJa.r, increase- in od channers ,ri*"i"nip duringlockdown period in rndia ;J;;;;snrigrri trre ;;;r'cha[enges for the owners ofcinema hatls due to consum.." 

"rrr.rgi.rg habits Li entertaining oneself in India.Through survey method data was "ott."t"j.rrJfoil r)..ior" reasons for the grou,thof orT services during trr. ro.r.Jo*, period a.ra ra"tor"^tike time spent on watchingorr contents, chani"r" 
""u"t.ibed, opting f; oTT platform over terevision,convenience of orr based content, increase viewing of orr contents during 1ockc1ou.n,threatening to the cinema h"n";t;. It was rourra-tnai,h.r. .r. specific ieasons forgrowth of orr platforms only in India as the youth havevery ress patience to wait fora movie in air or televisiott 

'"a orr contents are showcased directly through internetwhich has tremendously gro*rr-th" viewers i;;g lockdown. Sriartphonepenetration, International collaborations, 
"o"t .ff""iirr..r."" and access liberty aremajor features for the particular grr**.. rvi:h*";u,-d.; and Dahiya, S. (2020) triedto studv the vitar role prayed uy tfre panrlemic to "lwr]. a bigger customer range oforr media. It was touna irr", p""i 

"o"id 
the 

""r.";1:;;'i.r".e.""d, growing contentson orr is a major source to grorv the platform,"ort..iLoice and time conveniencers another weapon to grab ,[*..", r1et1rx,^ v"","n", arii-orrp.i,,,e and Hotstar arefound to be the top foui pr.fer.eJ 6m pt",to.rrr", tri 
"i"" ,n. terms of cost too has a

::-"H:i:T"X[i.'*"t the viewer" ." u"i,.g ori ;i;tr;;ms has to bear additiona]
no censors,,,o ". -l?l;fl":?:,,::3t*,:1":ilJ.".11::ff33:::,:;L*s$T,.#J,T:,
It was concluded that covidlt;; b..., ,.orr.d to be a turning point for the or.fmedia as being confined insicle ilr" rro-. ,o , rirrrrli inor"" where orr pror.ides
;i:".:::*:lili,Xfi:X'l'tr,""?ffi: il,Ir"' r".* t;";;,, , "t.e"" reliever to -,,.1,
t r i e d t o s t udv Iil e o m 

_c_o " " " 
; ; ; ;|o".?:ff Tr"ff y Jl; JJ[y. "iffiTi, J,rlzr, "?

contributing success of orr 
"t*i"i". it was found tnat ihe post lockdown the numbersof subscribers have increased trl,r, rv",ni*, e-.ror-p.iii.,.ra Hotstar as the mostemerging orr platforms' The 

"o.r"r*"r" are satisfied with the factors related tocost' ease' convenience, quality ani-contents available in the platforms" Being anindependent industry wiih an- innovation h"" b;;;-;;le to create a better roomamongst the viewers and leading a bright future oi ofr'-"d.ia service providers ofIndia' singha. H, eo2o) ""p;;?" tLe asp.ct of video streaming contents on orrplatforms' It studied the need ro."o.,t.r.t regulation on screen media specificaliy ononline mode' Real life cases hr"";;;; discr]ssed ..r.t"a-to Indian scenario. It r,vasfound that India ftl:d to 
"pg."a."r"grru,io" ;. ;;;";; gradation in technology,censorship on unethicar 

"ia.'iorr;";;". The content" 
".I"or.a on traditionar couldbe showcased on !m a}e ,:-e""-rt.ry';;p; 

Jhe -orutitylrrd public decencl. are notstatic in nature' The author nas ro"ruTaraed sugg.sdoi" ."g".aing code of ethics tobe adopted and self-regurut.J*J"i"'r" b. ";;r;;;;i uy,rr. government. rt hasbeen conciuded that through ...,"o."r-,ip exists .;il;il; but by roosening grip onaudio visual contents. can help th. t.;" essence of the right to freedom oi ip.ectand expression. The vier,vers 
"frouta 

t .rre tt e right to ;;;"" the content and ratherthan making issues on the negative aspects should make concern on the messagethe contents wants to deliver. Saini. N, (2020) ,.*J-i" anaryze the increasingpreference of orr platform d".i";l;;Idown, rt" ..""o.r" and impiications amongstthe youth' It was found that there i" t."-"raous increase in orr viewership duringlockdown and the future of orr is better than TV but at present it u,as found that
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despite of advantages in OTT regarding variability, quality and convenience, the
people are stuck to TV also and common response was because of the package prices,
as the OTT package prices are on higher side and viewership among the youth as
are students do not spare much time on content watching but have to bear a high
price. Overall, the OTT has a leading wave as the smart gadgets are an integral part
of human life which has given a high shot to enjoy contents on any screen an1'where.

Objectives of the study:
t. To study the awareness level on OTT services and its usage.
2. To study the association between gender and subscription of OTT
2. To compare the watching habits of the male and female respondents.

Research Hypothesis:
The study have been carried out with the following hypothesis:

Ho 1: There is no significant association of gender and subscription of OTT application
Ho2. The watching habits of the ma-les and females are identically distributed.

Importance of the study
The study holds a great significance at this present era of technologz. The

shift from watching television with cable channels to dish TV to OTT media has
gradually changed the viewpoint of the mass regarding the entertainment taste and
exploring the world through the screen of smart gadgets. The OTT platforms have
eventually created a good room amongst the mass of India and are growing gradually.
People have adopted the habit of surfing their favourite contents sitting anywhere,
anytime they wish to. The particular study would give us the picture of the state of
OTT media adoption amongst the people and the growth it had due to lockdown during
the pandemic period. The pandemic has bought a positive wave for the OTT media
service providers and people also had been enjoying and utilizing their times as
their desire. The pre lockdown and post lockdown watching OTT media behaviour
would give us a clear understanding of the increase in.number of viewers and growth
of OTT platforms. Thus, conducting study of such application media services, which
have a great influence amongst the masses and are creating great challenge for
watching together in cinema halls is of utmost need.

Methodology of the study
Instrument for collection of data: The primary data has been collected through

structured questionnaire by using Google Forms.
Sampling method and technique and sample size: Snowball sampling is the

non-probability sampling method that has been adopted in this aspect. The questions
related to their awareness, subscription, applications they prefer, the time span of
watching OTT contents prior lockdown and post lockdown, benefits over traditional
television and the issues regarding OTT media services has been recorded. The
OTT contents viewers are considered as the respondents for the particular study.
For the study, only the students of Dibrugarh University have been considered. The
reason for selecting the university students as the respondents was primarily
because students generally tend to adapt the technological changes quickly as
compared to others and the university students with smart devices in their control
that too with adequate internet data balances for online education stands as best.
Further for the study, 150 students was selected through snowball sampling method
but out of 150 only 102 responses were received and were accepted for the study.
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Reliability test:

RELIABILITY STATISTICS

Cronbach's Alpha N of Items

111 2\

A reliability test was done. The reliability statistics was found to be adequate
as it is more than .7, which is considered as adequate.

Analysis and Discussion:

TABLE 1:

Observation: It is observed from table lthat there prevails a sound awareness
amongst the respondent regarding OTT Apps services. Out of lO2 respondents 102
respondents admits their awareness regarding OTT services.

TABLE 2:
qT OTT APPLICATIONSJtJSUKI.},l

Frequency Percent

YES 96 94.t

NO 6 <o

Total r02 100.0

Observations: From table 2 representation it could be ascertained that the
majority {94.1o/o, table 2) of the respondents being aware of the OTT Apps services
has availed subscription of their personal choices.

TABLE 3:
NUIVIBtrR OF OTT APPLICATIONS SUBSCRiBED

FREQUENCY PERCENT

ONE JJ aa AJZ.1

TWO o'7 26.5

THREtr 22 21.6

FOUR I 8.8

MORE THAN 4 5 4.9

NOT SUBSCRIBED 6 <o

TOTAL 102 100.0

-32-

Frequency Percent

YES 702 100

0NO 0

Total 102 100.0
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Obsenrations:From the above table representation it could be ascertained that
at least 1 OT:f Apps is subscribed by the majority of the respondent (33) followed by
minimum of 2 Apps by 27 respondents followed by 3 Apps by 22 respondents, 4 Apps
by 9 respondents and subscription of more than 4 Apps by 5 of the respondents.

TABLE 4:
SUBSCRIPTiON PRtrF'ERENCE OF OTT APPLICATIONS

FREQUENCY PERCENT

1\-L1IILI,\ <o 57.80/,.

DISNEY HOTSTAR 13 12.70k

AMAZON PRIN,IE VIDEO 16 17.60k

VOOT 4 3.9%,

LI'ILJ 2 2.Oo/,,

NOT SLTBSCRIBED 6 5.90k

TOTAL 102 100.0,r/o

Observations: Amongst a few Apps asked to the respondent Netflix hits the top
subscription with 59 respondents, Amazon Prime Video by 1B respondents,
DisneyHotstar by 13 respondents, Voot by 4 respondents, ZeeSby 2 respondents.

?ABLE 5I
OTT CONTENTS PRtr &

TIME SPEIVD PRE
LOCKDOUIN

POST
LOCKDO1IIN

LtrSS THAN AN HOUR 27.45% 16.7%

lHOUR_2HOURS 34.30k 34.40h

2HOURS-3HOURS t6.7% 23.50k

3 HOIJRS 4 HOURS 9.8'.h rc.8.k

MORE THAN 4 HOURS 5.90k 12.750h

NOT SUBSCRIBED 5.9% 5.9%

TOTAL 100.0 100.0

a1

a-

TIME SPEND
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Pre vs Post Lockdown watchtime
4U

35
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5

il

less tharr a liour t hour - 2 hours 2 lrours - 3 hours 3 hours - 4 hours N,4ore than 4

hours

*.** PRI LOCKDOWN ..** POST LOCI(DOWI\

Fig. 1 (a)

Observation:Prior to the lockdown the watching time of OTT contents is about
I -2 hours amongst 34 .3ok respond ents followed by less than an hour amon gst 27 .41oh
respondents, 2-3 hours amongst L6.zok respondents, 3-4 hours amongst 9.g%
respondents and 5.9%o respondents spend more than 4 hours watching OTT contents.
Post Lockdown the watch time revealecl a significant increase among the respondents.
30.4% respondents watching period u,as 1-2 hours (decrease), 23.5;/o respondents for
2-3 hours (increase, pre iockdown stats 16.7%),16.7ok respondents ibr less than a1hour (decrease, pre lockdornn stats 27.45ok| , lo.gok respondents for 3_4 hours
(increase), 12.71ok respondents for more than 4 hours in a day (increase) . It indicated
an increase in the r,vatch time post lockdown ftabte 5, fig. 1(a)]

TABLE 7:

Frequency Percent

MORNING 4 3.90k
AFTERNOON 19 18.6%

trVENING i8 17.64y"

NIGHT 53.9%

NOT Subscribed 6 5.9o/o

TOTAL 102 1009/o

.A-.)a -
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PREFERINCE OF TIMT PERIOD

night

evenlng

a fte rnr: o n

morning

0 ln ln 1n 40 6050

1(b)

Observation:The night time is considered to be most preferable time to enjoy
the contents in OTT services (55), followed by afternoon (19) and evening (16) and
least in the morning time (4).

BENtrF'ITS THROUGH OT1'

TABLE 9:

Observationsi Providing with some probable problems of OTT services it can
be observed from the above table that high data consumption raises the major issues
amongst all the other issues. 38 respondents face high data consumption issues,
network issues by 18 respondents, 15 respondents stated to be costly services, 17

35-

PercentFrequencyPARA\4ETERS

4.9"/,.,5CHEAPER
18.6ak19BETTER QUAL]TY

36 ) ( ),),ENJOYING ONE S OWN COMPANY

36 ) tr )o/.) J. .J /oAVAILABILITY OF BETTER CONTENT

5.9"h6NOT APPLIC]ABLE

FREQUENCY PERCENTPARAMtrTERS

L+. I -/t\15COSTLY
18 L7.6'.%NETWORK ISSUES

J / .J 7038HIGH DATA CONSUMPTION
2.g'.%JLACK OF CONTENT AVAILABILITY
4.9n/oOFFERING A POOR USER EXPERIENCE

16.7%'1.7NONE
5.9''/,'6NOT APPLICABLE

@
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respondents faces none of.sLrch issues, 5 respondents states that orr Apps provic,lesa poor user experience and 3 responclents are n.rri.rg proolm of content avallabilitr,.
TABLE 1O:

OTT

TV VS OTT- AFTER BEFORE LOCKDOWN
PREFIRENCE

80.00%

100.00%

60.00./"

40.AA%

20.00%

0.)a?/o

BLD
AtD

ITV IOTT

tri- 1(c)

observatio",t^_=t*"*:ant 
change_ in the preference of orr over TV have beenobserved post-lockdown. The p.. ro"?ao*r, p.;i;;;;;;";iorT was mere 35 u.,hich

ff*il:l:Hf;.'o " 
post lockdow, *tirr. 

"ig',ir"r.,f solaz change in the prererence

-36-

.iv
67 o< a )-t),OTT
JJ 77 50. gg,r;,Total ro2 102

VSPreferencei* BEFORE 
**

LOCKDOWN



Vtladz4.

Testing of Hypothesis (Ho1)
Chi square test is use to test the first hypothesis as it is the most commonly

used non parametric statistical tool to test the association between two groups.

TABLE:11
ASSOCIATION OF GENDER VS SUBSCRIPTION OF OTT APPLICATiON

of OTT ati.ons

2 Total
Gender Male 15 49

L6

Total J.L 102

Source:

Table 11 chi uare Tests
Asymptotic
Significance

Value sid
Pearson Chi 1.106. .89 3

Observations: The p value > 0.05 indicated that there is an association between
the gender and the number of OTT applications subscribed, rejecting the null
hypothesis.

Testing of Hypothesis (Ho2):Two sample KS test is used to test the hypothesis
as the two-sample K-S test is one of the most useful and general nonparametric
methods for comparing two samples.

Ho2. The watching habits of the males and females are identically distributed.
TABLE 12:

ASSOCIATION OF'GtrNDER AND WATCHING TIME

FRtrQUtrNCItrS

N

1

GtrNDER
MALE

FEMALE

TOTAL

N
HOW N4L]CH TINIE DO YOU
SPEND WATCHING OTT
CONTENTS POST
LOCI(DOWN?

49
tr?

102

Table: 12 ia)Test Statistics"

MostExtreme DilTererrces Absolute
Positive
Negativc

Kolmogorov Srnirnov Z
Asymp. Sig" (2-tailed)
a. Glouping Valiable: Gender

Horv rlrrch time do you spend
rvatching OTT contents Post

iockdorvn?
.725
. 125
.000
.631
.820
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"orr"ia.red to be their source ofenjoyment but the respondents preferrecl 0TT Apps over Teievision.' The stud'y revealed. that the gender have some ii.t" or association with thenumber of the applications sulscribed.
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],1:.il:fJaie'eaied 
that the watch time of the male and female are identically
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with the change in tlre technolog,, the preference on sources of entertainmentis also changing constantly. The intrliuctign 

"f orr;;;;forms have also changedthe entertainment industry 
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After china, tnala is the second largestmarket for the orr service provicrers. in 2o22lndia coniritut.a to over $2673m,1ionto the global orr market rlvenue. ir,i" i.rai.ate the i*rrr"rr". popularity of the orrservices in India. The str-rdy 
"rppo.i.J the increas. o"" 

"r 
om pratforms among theyoung generations. Some of the vital aspect as revealed in the study for such anincrease are mainly the easy ."".""iuiti,y with good quality contents at a lowerprice' with the tremendou" ].r"..u.". in the ,"u.g-" ,i 6TT services, it is expectedthat the market for the orr service providers will open lot of opportunities ,orbroadcasters and the viewers oyproriamg services and experiences like never belbre.
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FLORICULTURE AS A MODEL FOR EMPLOYMENT
AND TNCOME OPPORTUNITY-A STUDY

Kauranga Borgohain*

Abstrqct
TheJlotuerindustriesinlndiaincludes blossoms, for example, Rose, Tuberose'

GIad, Anthurium, Carruations, Mctigold etc. This industrg might haue
promising oppoftunities for setf employment cts tuell ascreating lobs J'or
others. Among uctious micro industies, flowerertterpises haue been bearing

signifi.cant partinthe country's economA intenns of opening job opporturuities.

As a part of horticulture this kind of farming deuelops scientific mentality
amorlq people antd enables them to take JTower or blossom inthe economic
journeg of netumillerunium. Tlrc contibution of blossom industries to India s
total exporttuctsrecorded as Rs. 556.B7crores/ 76.85 USD Millionsin 2019-
20. As the gouernment recognized Jlonculture as sun ising business qrud

heruce concurred it 100 percent export stafus. Attibutable to consistent
expansion popularity of bloom gardening hcts been itendified as profitable
e xchan g e of A g n cultur e. C o ns e qu entlA, co mmer cial J7o tu er enterp i s e s hau e

aisen qs high-techmouement occurring under controlled climaticcircum,stances
inside greenhouse. Horticulture has beeru recognized as a fast-grotuing
industry in our country. From the product point of uieu modern flower
industies are becoming significant component of the economy. The

ad,uancentent of modent and exchange strategies prepared for improuement
of commoditg situated production of cut blossoms. The new seed strategy
had. as of notu made it ptausible to import establishing mcttenal of uorldwide
assortments. It h..s beerL obserued that buslness gardering has higher
potential per unit region than the uast majority of the field crops and is
subsequentlg a wofthtuhile business. Indiqn gardening industry hqs beeru

ntouing from custotnary blossonrs to cut blossoms for export purposes.The
trend of modern economy has shotun the JTower cultiuators a rueu path for
grotuir-tg or settirtg up more cornmerciallg export concentrated units under
controlled climcLtic circumstances. ?hls paper is ant attempt to study the

economic prospects of Jtoianlture in our econorny. 50 numbers of entrepreneurs

from Dibntgahtown a rud nearside orel were taken as sample for the studg
ancl" personallg interuietued with the help of questionnaire and findings were

collected for d"rawing theinferences. Thefi.eld surueg of the paperu-tas done

in the month of October 2 0 1 9 .

Kegwords: Floiculture, global market, National Horticulture Board, export,

emplo g ment, greenhous e etc. )

*A sslstarrt P reJ e s s or, Sib s ag a r Cornrnerce Colle g e, Sib s a g ar

-
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Introduction
F'loriculture or blossom cultivating, as it is famously called, is a discipline of

Horticulture, an{ is the investigation of derreloping and showcasing blossoms and
foliage plants. Horticulture incorporates development of blooming and fancy plants
for deals or for use as unrefined" components in surface 1eve1 and fragrance businesses
and drug area. 'lhe indiviclual related rvith this field is ca1led floriculturists'In India,
floriculture industry includes bloom exchange, production of nursery plants and
pruned plants, seed and bulb creation, miniature proliferation and extraction of

medicinal balms. However the yearly homegrown interest for the blossoms is
developing at a pace of more than 25a/o and global interest at around Rs 90,000 crore

India's portion in world.wide market of blossoms is unimportant. India has a blossoming
future, taking everything into account. Karnataka is the innovator in gardening,
representingTS.kof India's total bloom production, The state has the most noteworthy
1..gio1 under current cut blossoms, and 40 bioom developing and export units. The

rrraster panel set up by Govt. of India for advancement of product based gardening
units has distinguished Bangalore, Pune, New Delhi and Hyderabad as the significant
regions appropriate for such movement particularly for cut blossoms. APEDA
(Agricultural and Processed Food Products Export Development Authority) is the
enrolling expert for such units.

Floriculture offers a wide scope of opportunities to womenin terms of
employment, income generation, empowerment and above all it can make themself-
sufficient. Floriculture has arisen as a significat-rt agribusiness, giving work
opportunities and business venture in semi urban and rural regions. Large number
of w,omen in urban or rural areas are engaged in growing flowers for own satisfaction
apd home decoration only, that can have countless opportunities for the women to
increase their income if they practice it by taking modernization of floriculture
business. During the last decade there has been a pushed on commodity of cut
biossoms, particularly roses. The export surplus has found its direction into the
nearby- market impacting indirriduals in urban areas to br-iy and involve biossoms in
their regr-L1ar routine s. Marketing of cut blossoms is currently at the beginning phase

of grou-th and development. Marketing of farming and Horticulture produce has forever
been an issue of concern in India. Floriculture in India is being seen as a high
grorvth industry.

As per a report of National Horticulture Board(NHB), the total region under
floriculture crops tn2019-2O was assessed around 19O.7 thousand hectors which is
second biggest on the planet and simply close to China however undercut blossoms
it is.just 600 hectares. Productionof flowers was assessed to be 97O.4 MT of loose

flor,vers and 53417.5 million (quantities) of cut florvers rn 2OI9-2O. The floriculture
contribution to the national export is just 0.06% of the total national export 83.O4'h.
The foilowing table shou,'s the flou,er exports over the 1-ears.

Table-1 rt

Source: ,GCb- Reports

-4t-

2019-242018-1920 l7- 18
Quantity in
N,IT

Value in
lakh

Qr-rantit-v
in MT

Value in
lakh

Qutrntity in
MT

Value iu
lakh

30798.34 3688 i .4136240.71 34014.4242545.28 65'.269.73

floriculture
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Employment Generation potential in Floriculture
Floricultureis a labour-intensive activity, wage payment formingroughly onethird of the cost of production. Accessibility or 

"uti.a-tator supply, interalia, givesIndia significant similar benefits in the global trade of floricultuie. i., Ugrrt of data for
other nonindustrial nations, it is assessed that gardening can possibly produce directwork for around 20 laborers. The indirect employmerrt generation in the wideproduction chain covering plastic, paper, containei, amble, agrosynthetics, transportand other administrations'ls in a1:2 proportion. It demonstrates, that even anunassuming lloriculture project can create millions of jobs, precLominately for young
women. A National Thrust Program 'A Million Jobs for Women consistentiy' needs be
figured out. One of the huge idiosyncrasies of the gardening business' work design is
the huge incorporation 'of women as a result of their manual abilities, capacities asfar as intrinsic fine and created stylish sense and delicacy as is obvious from
watchproduction and style industry. The portion of women workers is around 7ok ofthe total labor force in floriculture. overal1, women are engaged with production,
harvesting and post harvesting exercises including packaging, white men perform
exercises connected to pre production, maintenarr"" of rrr.i".i"", water system andfumigation since these include difficult work and health and security contemplations.
Engagement of more women in the gardening is justified as the normal consensus isthat gardening is like kid care lvhere women guarantee the obligation regarding the
$'hole course of development. The entrepreneurs of bloosom indusiry consiJer it usefulto draw in women with the exception of their dread from pregnancies, which must bepaid for by them. The business open doors in this field are just about as fluctuated asthe idea of u'ork itself. There are ample opportunities to engage oneself in this sector
as farm supervisor, production specialists and project coordinators etc. Experimental
work, innovation and training are a few chffer..rt..r..rr.s for getting job in this fie1d.The marketing of nurseries and cut flowers may open aveneues for employment andbusiness for some entrepreneurs in this fie1d. Besides one can w.ork as consultant,
landscape architect etc w'ith proper training. one can also work as entrepreneur
and offer employment to others.

Area ofthe study
This paper depends on a contextual investigation led on some floriculture

entrepreneurs in Dibrugarh district of Assam. Samples were taken both from theurban and semi-urban places.

Objectives
This paper has been developed r,vith the consideration of the following objectives-l' To study the socio-economic and working situation of the floriculturists in

Dibrugarh.
2' To study the employment opportunities opened in this entrepreneurial sector.3. To assess the opportunities for income in floriculture business.

Methodology
This paper is essentially a distinct kind and further more experimental. Bothprimary and secondary information were utilized for fostering this paper. primary

information was gathered through a survey conducted on 50 numbers of floriculturists
of Dibrugarh municipality area. The sample respondents were personally interviewed
through a meeting plan and their reactron weie gathered and made neing used for
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making the writing out of the paper. In addition, secondary information wasgathered

from different secondary sources like articles, books, reports and web' Basic
measurable instruments like tables, proportion and rate were utilized for the
examination and understanding of gathered information'

Findings of the studY
The following table shows the growth scenario of flower nursery over the most

recent 1O years in Dibrugarh town. Out of 50 number of floriculturists for the review,

36oh of them began doing this business during the year 2016-2018. After the year

2OIB,24oh units (bloom nursery) were laid out.

Table-2: Establishment ofthe sam flower

Source: Field Survey

Individual Factors
The individual variables like age, education, conjugal status and so on have

important bearing
on the capacity for independent work in gardening business'

Age: The table shows the age level of the floriculturist -
Table-3: of floriculturists

Source: Field

From the Table-3, it is seen tinat34oh (limit) of respondent began their business

in the age bunch between 30-35 years. 22oh are in the age levels of 25-30 and 35-40

years individually. In this manner it is seen that respondents who are in the age of

25-40 years, organize majority of the flower entrepreneurs in the district'
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PercentageNo of
nurseries
established

Seria
1No

Period of establishment

4 8April, 2010 - Marcl:,,2Ol21

1262 20t2-2014
10 20J 2014-2016

36182016-20184
24t25 After 2O 18

50 100Total

Percentage to totalNo of
respondent

Serial No Age group

60/,.)1 Below 20
t4%72A-

25
o

22%11

30
25J

34Vo174 30-35
22.h115 35-40

2%16 40-45
nilnilAbove 457

LAOYo50

Total

t-
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Education
Among the sample respondents 10 are post graduates and a big part of them

have gone through the entrepreneurial training organized by D-epartment of
Agriculture. A larger part (30) of the respondentsis graduate and ?he rest are
undergraduate.

Conjugal Status
Conjugal status is another component that has critical bearing on blossom

business. BOo/o of the respondents are married and it is seen that wedded individuals
are viewing this business more in a serious way while comparing with unmarried
respondents. Through this entrepreneurial activity individuals car,. ir"u." handsome
earnings and can run their family easily. Besides, it was also seen that the help
from relatives additionally motivates the entrepreneurs to a greater extent" Different
specialized and non specialized and different advices "r. "dditionally 

given by the
relatives which has become as strength for the development of the flowir business.

Motivational factors
Inspiration is exceptionally fundamental for the floriculturist to select self

employed work. They might be self spurred, by relatives, spouse, family members,
companions and so on. By and large i.e, Sloh of the sample respondents are self
spurred. This class of business visionaries appreciate full collabo..tion and backing
from their relatives. The Table-4 shows the inspirational elements that rouses and
moves to attempt such kind of pioneering exercises.

Reasons for florlculture business

Source: Field Surueg

From the table-4, it is seen that 34oh of respondent have chosen this calling
out of their advantage. Around 2OVo respondent feels that this enterprising work is
not diflicult to attempt with less encumbrances and beneficial moriover. Another
207o respondents viewed this as the their principle occupation for busines s, L4o/o
feels that it tends to be dealt with by other relatives so it is advantageous and land
accessibility is a one more justification behind which the rest 126/o respondents
picking this business venture.

Monetary Factors
Finance is the main part of any business. Its quantum relies upon the size of

the enterprise. For development of blossom, other water system .rrd g.ee1 house
course of action, works colossal measure of cash at first might be required. Table-S
shows the capital interest in the example nurseries.
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No

Reasons No of
Respondent

Percentage

1 Interest 17 34
2 Occupation 10 2A
J Easy and profitable 10 20
4 of 6 t2
5 business 7 t4

Total 50 100
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FercentiigeNo of respondentsCapital invested
(Rs)

Serial No

6.)Below 1O0OO01
o4-100000-200000 722
3417200001-4000003
3618Abowe 4O0OOO4
10050Total

Table-5; Slze of

Source: Surueg

In the table-S, it has been seen that on the normal a bloom nursery can be laid

out easily with a measure of Rs.10OOO0 or more than that" The 36% respondents
contributed more than Rs.4O00OO as their underlying capital. 34o/o began business
with a measure of interest in the middle of Rs.2OOOO1-400000. The speculation
scope of 24o/o business people is in the middle 100000-200000. The respondents who

have contributed Rs"40O0O0 or more, they have embraced sophisticated technique
for innovation of flower growth.

Sources of Capital
As displayed in the Table-6, that 44ok of the respondents finance their

undertakings out of their own assets. Different wellsprings of money are bank credits
followed by help from relatives. It shows that intrigued business people can without
much of a strelch beginning a nursery with their self money and they need not to
take trouble of bank 

"orr.r.rtio.rs. 
During the review it was seen that greater part of

respondents began their endeavor with their own wellspring of capital and advance

from the banks. It was additionally seen that Iinancial offices are not so appropriate
in the review region. The monetarily needy individuals deal with loads of issues

while beginning this endeavor. Strangely some of them have framed gatherings and

undertaiiing bloom d"evelopment with the different government awards and makes a

difference. Indeed, self improvement gathering idea can carry desires to the destitute
individuals for undertaking this sort of business venture.

Table-6: Source of

Monthly Expenditure and Income
The entrepreneurs need to pay money for some general purposes like wages to

works, bundling costs, manures costs and so on. Besides a significant sum is likewise

expected for buying seeds, plants and for other manor course of action. The following

Table-7 shows the monthly expenses of the entrepreneurs-
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PercentaqeNo of RespondentNo
Self1

2010Familv members2
18BankJ

Friends and others4
10050Total

Sources of carrital
44oozz
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Table-7:

It has been seen from Table-7 ttrat monthly expenses of 4Oo/o of the respondents
below Rs.300OO. There were 24%o respondents with month to month consumption
between Rs.30000-40000. Around 207o respondents spend in between Rs.40001 to
Rs.50000. There are just 167o entrepreneurs who are spending above Rs.50000 p.m.
It is eminent that a portion of these respondents are running enormous scope
business and giving an assortment of extra services for example, bloom decoration
in wedding party, birthday celebration, meetings , initiation function etc.

Table-B shows the net income structure of the blossom industrialist. From the
table it has seen that 12 %o respondents have net monthly income not exceeding
25000. There are majority i.e.50% respondents enjoying net earnings in the range
between Rs.3SOO 1 to Rs.45000 in a month and 24o/o of them, income fall in the scope
of Rs.30000-40000. In fact, l4%o of the respondent entrepreneurs can earn above
Rs.40000 in a month. Hence, it is mentionable that the income pattern of the
respondents is not so bad for unemployed person who runs their business at their
home by using their accessible assets, time and other efforts.

-8:

Marketing factors
Marketing activities may play significant role in any business exercises.

Proficiency in showcasing one's administrations is a key element that prompts
achievement. It has been seen that the area of the nurseries become the primary
advertising strength since individuals like to visit those nurseries which is found
close by streets and have space for stopping. In addition, quality assistance and
acceptable conduct additionally viewed as best tips for client attraction. The main
strategr they use for the most part is the word of mouth advertisement. It implies
one satisfied customer will send other client to visit the nursery by giving a decent
remark about that. So it relies on the nature of services and the conduct of the
entrepreneurs to get the advantages of mouth to mouth advertisement which is
nearly cost free. It was seen that the bloom cultivators can't fulfill the need of blossoms
locally. Since their production isn't adequate as well as they have not involved
innovation for it. Truth be told, most of the flower requirements in Assam are fulfilled
by blossoms which are imported from Calcutta, Arunachal Pradesh, Meghalaya and
so forth.
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Serial No Expenditure (Rs) No of Respondent Percentage
I Below 30000 2A 40
2 30000-40000 t2 24
J 40001-50000 10 20
4 ' .A.bov'e 5O0O0 8 16

Total 50 100

Serial No No of Respondent Pereentase
1 6 t2
2 25000-35000 72 24
3 25

4 A bove 45000 74
Total 50 100

50
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Advertisement
Advertisement is a significant and very impacting factor helping in the

development of any kind of business related exercises. The response of the
entrepieneurs is eqlafly unique in regards to the assistance of advertisement in
their business devilopment. The followingtable (Table-9) shows the quantity of
respondents finding support to expand their customers from advertisements and in
alternate ways which has been empowering them for the advancement of business
of horticulture.

T?re 44.h of the respondents encountered that their business advancement to

a great extent relies upon word of mouth through clients. 287o respondents stated

tfr-at ttrey could be abG to market their blossoms through hoardings, l4o/o convey

flyers foi client's fascination and just 107o gives notices through local TV channels.

Sirangely just 2 respondents prefer to give ad'vertisement through news paper' They

have encountered that paper advertisement isn't giving productive outcome to expand

their client base.While discussing advertising expenses, it comprises a little portion
of the month to month costs of the business entrepreneurs" Table 10 shows the

yearly consumption on advertisement of the respondents'

%c6aatf.

Table- 1O: Cost of Advertlsement

From the above table it is seen that only B7o respondents spent money below

Rs"5000 in advertisement purposes. Majority of the sample respondents_i.e.,507o

spent in advertisement in the range between 8000-11000 in a year. T}re 2O"h

respondents spend yearly above Rs. 11000 for promotions through various media' It
has been seen that the respondents need not to spend much money to get clients

since there is still interest for more blossom nursery to serve the clients. In any

case, the main necessity is quality work with modern tools and supplies and

furthermore more customized services.
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PercentageMedia No of RespondentsSeria
442i2l" Friends

42Newspaper2

28t4HoardingsJ

747Pamphlets4

i0Local TV charrnel5

10050Total

PereentageNo of RespondentExpenditure {Rs)
84Below'50001
22115000-80002
508000-1 10003
2A10Above I1OOO4

50Total

Table-9: Advertisement

Field Suruey

25

100
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Success ofbusiness
It was observed during the study as informed by the sample respondents thattheir flower business is significantly influenced by ihe various social events like

wedding, meetings, birthdays, celebration party, religious events and other festive.
The following table shows that 600/o respondents were in their opinion that they
were more successful, followed by 2O'/, were simple getting success in tfreir business,
167o respondents were highly satislied with their business success and only 4%o
respondents informed that they could not able to get opportunity in the business and
market of floriculture was not accessible to them beCause of their farms location
was in outskirts of the city. They also informed that they wanted to shift from this
sector to another.

'Table-I1: about thelr

Study on Customers' Satisfaction
An effort was also made to have consensus on the satisfaction level of the

customers of flower nurseries. For the purpose, 100 numbers of customers were
randomly picked up and their opinions were collected for drawing inferences in the
findings of the study. It was seen that working people and housewives constitute a
major share of customers of the flower nurseries. Housewives are basically involved
in house maintenance, house cleaning and decoration with colorful flowers-. As such,
they frequently visit the nurseries for buying plants. Working people are financially
sound and hence they can afford frequent visit to the nurseries-. The respondent
customers were highly satisfied with the availability of different plants, 

"rri 
flo*"r"

and seeds which can be sufficiently provided to clients at any timi. Moreover, home
delivery service by the entrepreneurs had quite good remark on clients,satisiaction
leve1.

Distance factor
Short distance to the nursery is an advantageous variable to motivate clientsto make a visit to a nursery. Around 75o/o of customer respondents wish to visit

nurseries within a span of 100 meters and the rest21Yo respondents visit the nursery
which are arranged at far off from their place of home or working location" The
greater part of the clients communicated that they visit a particula. ,r...".ry due toits affordable charges, individual consideration and agreeable services. It is
significantly considerable that a large number of customers are ladies and visit the
nursery two times in a month.

Floriculture and Employment pattern
Floriculture has become as one of the promising business in our country now.

Directly or indirectly numbers of peopre are engaged in such work. some p.oil. ,."
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Setial No Degree 6f succbss No of Respondent
1 10
2 More Successful 30 60

3 Most SucceSsfu B 16
4 2 4

50 100

Successfrrl

Unsuccessful



People Employed
Employees and
laborers

Owners
Pattern of
Employment

1616Ovrners(without

653134Owner with

81oyed

?lt6ano6.

directly involved as owner of nurseries and some are as workers/laborers etc. The

following table shows the employment pattern in flower nurseries in the study area.

Table-12 direct and indlrect

Source: Surueg

In the above table it is seen that total 81 number of individuals are directly or

indirectly employed in this business culture. 16 units are controlled by the actual

owner and the rest units utilized works for keeping up with their works. The absolute

aberrant business is 3l- individuals filling in as works for compensation'

Conclusion
The demand for blossoms (all type-cut bloom, coli bloom, plants, seeds and so

on) in Dibrugarh cannot be ignored. As on the grounds that the statics of sales and

profit showJthat the entrepreneurs are doing large transaction on regular basis'

but, because of absence of adequate land and infrastructural facilities the cultivators
cannot have the option to produce adequate blossoms, because of which providers

need to bring it fiom different states in particular Calcutta, Arunachal Pradesh,

Manipur ard "o 
orr. It has been seen that more import of blossoms might have

unfriindly impact on the financial existence of the brokers and bloom cultivators'
For that i"""on, this paper attempts to feature on the techniques how the growing

demandof blossoms "* b" met by local suppliers through sufficient production. Some

of the strategies may be suggested to ensure higher growth of this flower business

in the district.
) There is need of improvement in infrastructural facilities for transport of

blossoms for trade market, expansion in chilly storage spaces for protecting

blossoms"

procedures, an essential union with the travel industry enterprises are to be

done.

designated advertising to new clients (for example government offices, lodgings,

vacationers),
) Post-harvest creation, data and the board'
>> Genetic improvement of cut bloom assortments should be done.

) Government should arrange for easy term financial facilities so that the

interested entrepreneurs can easily take the opportunity of such kind of

entrepreneurial work.
) proper and scientific green house facilities should be provided to the cultivators.

) Special short duration courses should be introduced by the government agencies

or by other non government agencies.
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F Under DI&cc special training program should be hosted for the flower
entrepreneurs specialry in regard to marketing and production variety.) Government orders for flowers should be givenlo the local flower growers onlyand tat will encourage their business and work motivation 

"" *.11.) Appropriate storage arrangement should be ensured at the centre places ofthe town.
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THE F'RANKLIN TEMPLETON MUTUAL FUND FIASCO:
AN ANALYSIS

Prasenjit Gogoi*
Joydev Gogoi**

Abstract
Inuestors tgpicaltg perceiue debt mutual funds as safe as a bank fixed
d,eposit" That is because the underlging portfolio of debt mutual funds
primailg compises fixed-income secuities such as gouernment seanities,
debentures, corporate bonds, and other moneg market irstruments. Theg

inuest their Lmrd-earned moneg for the short term, including emerging funds
in uarious d,ebtfunds. Despite debacles inthe Indian debt market, inuestor
confid.ence is not shaken. Howeuer, the sudden decision of Franklin
Templeton India (FTI) Mutual Fundto windup six of its debt schemes has
shockedthe market andthe inuestor communitg. Atthe core of this problem
is the drying up of tiquidity inthe secondary debt market triggered bg the
COVID-L9 epidemic and subsequent lockdowns announced across the
country. Studging the euents that lead to the debt markef cnsis and p o st-
cisis management helps us get insights. Findings from this studg can
hetp us hightighr ttrc isks inuolued in the debt segment and thereby improue
our und.erstanding of the cisis management mechanisms of the mufital

fundindustry.
Keg words: mutual fund cisis, mutual fund regulations, mutual fund
liEtiditg, liquiditg cnsis, credit riskfunds

Introduction
Franklin Templeton India (FTI) started its operations in India in 1996 under

Templeton Asset Management India Private Limited. The Templeton India Growth
Fund, launched in September 1996, is its first scheme. Its parent - Franklin
Templeton Investments - was established in 1947, operates in 25 countries, and
has 600 professionals. On 23rd April 2O2O, Franklin Templeton, a premier global
investment managementorganization, announced that it is shutting down its six
debt funds that had credit risk. Theseschemes were Franklin India Ultra Short Bond
Fund., Franklin India Short Term Income Fund,Franklin India Credit Risk Fund,
Franklin India Low Duration Fund, Franklin India DynamicAccrual Fund and Franklin
India Income Opportunities Fund. The reasoncited was the severemarket dislocation
and illiquidity caused by the Covid-19 pandemic.

*Assistant Professor, DHSI( Commerce College, Dibrugarh
** Associate Professor, DHSK Commerce College, Dibrugarh
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Closing these six debt funds doesn't mean that Franklin Templeton is closing
its operations. Franklin still has other stable debt, equity, and hybrid schemes which
are fully operationat. The investors were neither able to invest in these schemes
further nor will be able to withdrawtheir money already invested in these funds; no
purchase, no redemption made in these funds postthe cut-off time.

As per Securities and Exchange Board of India (Mutual Funds) Regulations,
1996, 39(2{a)), a scheme of a mutual fund may be wound up, after repaying the
amount due to the unit holders inthe happening of any event which, in thg' opinion
of the trustees, requires the scheme to be woundup. If the trustees of a mutual fund
feel that they need to close the scheme because of marketconditions, they can do
so.

Those funds were closed, which have direct exposure to higher-yielding, lower-
rated creditsecurities in India that have been most impacted by the ongoing trqriaity
crisis in the market. The issuestarts when the companies where AMC parks the
fund deny fulfilling their debt obligation, and thernutual funds face losses. Franklin,s
issue started with IL&FS when that company first defaulted.

The biggest hit taken by Franklin was when they invested in Vodafone-Idea.
When they found outVodafone-Idea could not pay their debts; they wrote it off.
Likewise, Franklin had also parkedfunds in Yes bank and other similar companies.

Following the covid-19 outbreak and rockdown, there have been
unprecedented levels of redemptionin the bond market and significantly reduced
liquidity. With no buyers for its securities anda lack of market liquidity, iempleton
was faced with no choice but to wind up its schemes.

These schemes were unable to meet redemption pressure. As a fire sale of
the papers during thesechallenging times to return investors'money would result
in sharp losses, Franklin has opted towait for the securities to mature and get money
from the issuing companies. But that does notguarantee that unitholders will recover
their full money.

Research Objectives
This study proposes the following objectives:

1. To study the series of events that lead to the crisis in the six debt funds of
Franklin Templeton Mutual Fund.

2. To investigate the legal issues involved in the closure of the funds.
3. To study regulatory steps taken by the market regulators - the Securities

and Exchange Board of India (SEBI) and theReserve Bank of India (RBI) during
thecrisis.

Research Methodology
With this paper, theresearchers attempted to investigatevarious aspects

related to the operations ofFranklin Templeton, reasons for taking up the step of
closure, legal issues involved, and therole of regulators in proteciing the interest
ofthe investors of those six schemes of Franklin Templeton tndia and the procedure
they will be adopted to return the money parked by the investors.

The analysis in this paper is based on secondary data sources. The data was
collected from the articles published in business media, online sources, and the
fund house's disclosures and press releases.

A qualitative research method in the form of historical analysis is used. The
overall plan is to study past events, interpret the facts, explain thi cause of events
and relate them to the current mutual fund investment environment.
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Need for winding up of schemes
At first, it is important to understand that these are debt schemes. They

invest ininstruments like corporate bonds and securities, not in stocks" Here,
*winding up" means that investors who had put money into those sixFranklin
Templeton schemes can no ionger withdraw their cash based onthe value of the
underlying assets. Instead, the money is now frozen.

The sustained fatl in liquidity and the net value of assets (NAV) in the

securities market due to Covid-l9 crisis has hit the mutual funds (MFs) rnarket
badly. Amidst this fall, global investment giant Franklin Templeton Mutual Fund

lRrant<tin Templeton), one of India's largest Asset Management companies (AMC or

bompany), announced voluntary winding-up (on Apritr 23rd) of 6 debt funds schemes

with erolion of approx. Rs 25,856 l- crore as a last resort to preserve the value of
unitholders and enable equitable exit for all investors.The Franklin Templeton

trustees have decided that no business activity shall be allowed to "create f cancelf
issue or redeem" any unit within the scheme.

The broad factors which can be listed because of which the Board has no

other option but to wind up the six debt schemes were:

. High redemption Pressure.

. Mark to market losses resulting in a spike in yields.
o Itliquidity in portfolios.

e[ the above factors contributed to the liquidity crunch, which the Board

considers unlikely to return to normalcy in the near future. The winding of the

schemes does not mean that the monies of unit holders are lost; the Board clearly
states that the best and possible approach to liquidating the securities is being

taken and monies realized are timely disbursed to the unit holders of respective

schemes. With the ongoing pandemic lockdowns and uncertainty, the Investment
Manager of the schemes did not find it prudent to increase borrowings to deal with
immensely increasing redemption pressure.

A consistent investment stratery was followed, which included investing in
active below AAA-rated securities. It has been seen that they were able to go through
all market situations and provide returns and liquidity in the market. But the severe

impact of Covid 19 affected the instruments rated below AAA and led to the collapse

of ihesix debt schemes. The instruments which are rated below AAA category are

13.55% Nufuture Digital (India) Ltd. of Future Group with BWR D rating as on 31st

March 2021,13.007" RivaazTrade Ventures Pvt Ltd. of Future Group had a rating of

BWR C as on 31st March 2021,14.15'/. Future Ideas Co. Ltd. again of Future Group

with BWR D rating as on 31st March 2021, etc. BWR (Brickwork Ratings) D signifies

instruments are in default or expected to be in default soon, and BWR C represents

instruments with a very high risk of default regarding timely servicing of financial
obligations.

Unitholders received. a request to vote electronically on winding up the funds

under regulation 41 of SEBI (Mutual Fund) Regulation 1996 to authorize theTrustees

to take sleps for winding up the schemes. Accordingly, the unit holders voted in
favour of the winding ,p of tfr" mutual fund s, and the results were notified.The fund
house monetisedits assets and distributed the investment proceeds in compliance

with SEBI regulations.
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SEBI's RoIe and Actions:
sEBI released an operational framework to deal with defaulted debt securitiesposts maturity date/redemption date. The June 24,2o2o circular gives hope thatinvestors (like mutual funds) can sell the debt securities in the Jfen marr.et torecover the money. This circular offers hope to debt securities that went into afrozen state.
Franklin Templeton Mutual Fund casediscusses the compliance of an AMCof a mutualfund with regards to the sERI (Mutual Funds) Regulations,lgg6, ltvtutuatFunds Regulations), leading to the winding up of the six schemes. It also states theinternal systems, compliance, risk management practices, inside trading, andmethod of categorization of schemes by thelUC.

sEBI issued a Show cause Notice ("sCN,) noting the foflowing allegations:o The debt scheme was inspected as acredit Risk Fund scheme; however, itwasdepicted as a duration_based scheme.o The notice failed to disclose its strategr of investing in high_yield securities.
' The notice incorrectly calculatedMa""ulay duration, leadiig to long-Jurationsecuritiesin short duration, thereby running multiple *"f,.-." irnder thesame guard.

' The terms and conditions of the investment were unclear to both the issuerandinvestor.

' The notice failed to follow thePrinciples of Fair Valuations, thereby failing toreflectthe actual value of the securities.r The notice failed to disclose the change in terms of investment to valuationagenciesand credit rating agencies.
' The notice failed to follow proper due diligence and made investments similartogiving loans to issuers.
o The notice without the consent of the Board. reduced the role of theBusinessRiskManagement Committee, thereby not ensuring the independence of theriskmanagement function.
o The notice failed to provide any guidance to manage various risks and hadnotmaintained any documentation for investment decisions.o The notice failed-to follow the appropriate policy of pro-rata allotment of partialbuy-back to a1l the schemes. Howevel, it attottla 

" 
p"rti"i t"v-t""r. o"r, 

".ro.r-pro-rata basis, benefiting investors of one scheme over the other.o Lastly, the notice failed to maintain high standards of integrity, due diligence,and propercase and exercised unprofessional judgment, thereby violating theCode of Conduct asmentioned under theFifthscf,edule to the Mutual FundsRegulations.

Order issued by SEBI:
o It was held that the notice as an AMC had violated the provisions underMutual FundsRegulations. The notice derived income from wrongful conductfrom the investor isliable to pay a monetary penalty of Rs 5 Crore within 45days from the date of this Order.
' The notice is liabre to pay the investment management and advisory feesagainst thesix debt schemes inspected from April i, 2018,;;6|.11 ii,'rrro,as mentioned in theOrder.
' Due to the mismanagement of the notice, it had caused hardship andloss tothe investors. Hence, it is reasonable and justified to re*ry irrt.."st on
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thewrongful gain rnade by the notice at the rate of 12% simple interest per
annum fromApril 24, 2O2O, till the date of this Order.

o The notice is prohibited from launching any new debt schemes for two years
fromthe effective date of this Order. The prohibition wili start as soon as the
six debt schemes inspected for winding up cease to exist as per Regulation
42 of the MutualFunds Regulations"

o Furthermore, various irregularities have been noted while running the sk
debt schemes against the interest of the unitholders. These irregularities
consist of failure to exercise due diligence, properly evaluate securities, and
ensure aspeedy risk management frarnework. Hence, a proceeding against
the employees ofFranklin TempletonAMC should also be considered as they
may be liable for these irregularities arising during the business of the notice"
In June 2021,, SEBI proposed a swing price mechanism to protect investors'

long-terrn interests" A consultation paper was put before the public for the
introduction of this mechanism to bring about the fairness of entering and exiting
by investors, particularly in times of distress (SEBI, 2o2ll. This mechanism is highly
recommended for fund houses as it allows them to adjust the scheme NAV according
to the inflows and outflows and hence can be a potential risk mitigation measure.
Based on the schemes, SEBI has proposed a minirnum swing factor of l-2 percent on
open-ended. debt schemes, depending on their associated risk factors. According to
SEBI, this mechanism is already optional in countries like the US, Luxembourg,
Hongkong, France, and UK.

Side-pocketing:
SEBI introduced the concept of side pocketing after the IL&FS fiasco. Side

pocketing is made available to debt and money market instruments of all mutual
fund schemes and can be opted at the discretion of the fund houses (SEBI, 2019).

On January 24, 2O2O, Franklin Templeton India (FTI) side pocketed its
exposure of the commercial paper of a leading Indian telecom company - Vodafone
Idea. Franklin Templeton India (FTI) had to 100 percent write down the exposure
because CRISIL downgraded the credit rating of this paper to BB (below investment
grade).

At the time of side pocketing, a segregated portfolio for the exposure was
created, and hence Investors were allotted units of the side pocketed scheme.
Investors need not experience a NAV fall again because the exposure was written
down earlier.

On June 12,2O2O, Franklin Templeton India (FTI) received an annual coupon
payment on the security (partial payment) used to repay unitholders of the segregated
portfolio fund, and 7.58 percent of outstanding units were extinguished from their
folio.

Legal Issues
While Franklin Templeton India (FTI) is busy with procedures to initiate the

windup, it got stuck in a legal tangle. A group of Delhi-based investors sent a legal
notice to Franklin Templeton India (FTI) in May 2O2O. Franklin Templeton India
(FTI) replied, stating they managed the investments per regulations. The investors
then sent a notice to SEBI seeking its interference in the matter. Meanwhile, in
late May 2O2O, a PIL by an investor association Chennai Financial Markets
Accountability (CFMA), was filed in Madras High Court, and notices were served.
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In early J:une 2O2O, the media reported of a petitioner Amruta Garg, though
the Delhi High Court challenged the notice issued by the fund house for e-voting
and sought a refund. The promoter of Rasna moved the Gujarat HC, and the HC
stayed in the winding-up process till SEBI's forensic report was made public. SEBI
filed a letter patent appeal against the HC order stating that the court erred by
staying up the critical e-voting process, saying it could lead to more delays and put
investors at more monetary losses. A letter's patent is an appeal against a single
judge's decision to shift the case to another bench of the same court. Meanwhile, an
Extraordinary General Meeting of Franklin Templeton Trustee Services Private
Limited members regarding the indemnification of the Directors of the Company
was called.

Another dimension that Franklin Templeton India (FTI) is working on is to
provide additional indemnity against default, negligence, breach of trust, and breach
of duty. By default, the trustees enjoy indemnified cover against acts of omission.
Hearing a plea from Franklin Templeton India (FTI), the Supreme Court of India
stepped in and directed the High Courts of Madras, Delhi, and Gujarat to transfer all
the cases related to the winding up of schemes to the Karnataka High Court and
that no other court should entertain the pleas. The bench of Justices Arun Mishra
and S. Abdul Nazeer questioned how winding up the schemes is a solution,
particularly amidst a pandemic. The court felt hurried closure of schemes would
only result in more litigation and that different courts giving conflicting decisions
and resulting in confusion. Franklin Templeton Mutual fund expressed that its six
schemes which were on the verge of shutting down during April2O2O, had received
Rs. 15,272 Crores from its maturities, coupons, and pre-payments since then. On
January L5,2o21'the Supreme Court of India directed SBI Funds Management Private
Limited to distribute the available cash of Rs. 9,122 crores to the investors.

tsy March 15, 2021, these funds received Rs. 224 crores. The NAV of these
funds is much higher this year as compared to the situation on April 23,2O2O, when
a winding-up decision was taken for these six funds"

SBI fund management was appointed as a liquidator by the court for the process
of liquidation and distribution of proceeds to the unitholders. SBI fund management
and Franklin Templeton developed standard operating procedures for winding up
and distributing proceeds. They said it would sell off assets in a staggered manner
and distribute the funds to the eligible investors.

The fund house emphasized that cash available for distribution stands at Rs.
I ,37 O crores as of March 15 , 2021 . On March 18,2021 , the Supreme Court accepted
the standard operating procedures which were put across by SBI fund management.
The process for distribution will be as follows:

1. Payments to be made on a proportionate basis to NAV on the date of processing.
2. Investors with all details and KYC shall receive payments initially by

February15,2O2l.
3. SBI will make all payments throughthe accounts opened by investors for

thispurpose.
4. Electronic payments will be made to alleligible investors, and incase

electronicpayment cannot be made Demand draft/Cheque shall be sent to
the postal addresses mentioned.

5. FT will make the statement of gains available and will be responsible for
deducting TDS and issuing the same certificate to the investors.
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FTI was under immense pressure from investors after the shutdown of six
funds in April 2O2O, which resulted in Rs. 26,000 Crores of money getting locked up,
whereasinvestors of five funds recently received Rs.9,122 crores after a gap of 1O

months.
Franklin Templeton Income Opportunity Fund has repaid borrowing to the

tune ofRs. 650 crores sinceApril 2O2O. From maturities, coupons, sales, and pre-
payments since its winding up. The six funds have received total cash flows of Rs.

15,776 crores till March 2021"
With Franklin Templeton Income Opportunity Fund turning positive, all the

six funds in the winding-up stage have turned positive. FT income opportunity fund
has repaid borrowing to Rs. 650 crores since April 202A. After the Rs. 9,122 crores

distribution in February 2O2l tlnrough SBI Mutual Fund, cash available for distribution
in all schemes now stands at Rs. 1,874 crores as of March 31, 2027. The NAV of all
the six schemes surpassed their closing value on April 23, 2O2O is now cash positive.

An amount of n". 2,488.75 crores were set for distribution in the week of May

3,2021, based on NAV as of April 3A,2021. Rs. 3,303 crores were earmarked for
distribution to unit holders in the fifth tranche.

Research Findings and Lessons Learnt
1. Everyone wants little extra return in the present low interest and high

inflation scenario. But investors should try to diversify in different
instruments and. even within the same category in different cos', which will
help to optimise returns'

2. By adopting the above steps in investment, we can minimise risk but can't
nullify it. The future will always be uncertain and keep throwing new

"rrpri"." 
the way it did last year "there was no such history of winding up in

Indian context, and no one ever anticipated it."
3. Does credit risk fund become a history? We don't think so. We are lacking a

robustdebt market. It is undoubtedly one of the best categories for getting an
extrareturn in a fixed income space. After stricter due diligence, thiscategory
has started seeing fresh inflows'

4. Investor awareness in the area of debt mutual funds is vital. Investors are

always seeking returns ignoring the risks involved in the investment.
Investors tend to forget the basic rule of investing "Every Extra point of return
comes with extra risk," so whenever some fund or product is promising you

some extra return, check for the risk involved. Invest only after understanding
the risk will help you cope with the risk when it actually comes.

5. The undue increase in the maturity period of the underlying portfolio of some

schemes creates suspicion. This is where the regulator probably tightens
the norms to ensure sufficient liquidity is available at all times'

6. Capital market regulator SEBI introduced a range of corrective measures

and asked fund houses to implement them to improve debt mutual funds'
transparency. These include more frequent disclosures, revised methodolory
for riskometer, more frequent stress testing, and swing pricing, amongst
others.

Conclusion
Undue exposure to low-grade but high-return fetching debt securities by fund

managers can jeopardize tlne long-term interests of investors of debt mutual fund
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schemes' Investors of six debt mutual funds of Franklin Templeton Indiawere putiSto ynlecessary troubre waiting for severar months to recover theirmoney afterthe AMC suddenlv decided to wind off theschemes. The ""aa."'lii;ffii#;?e debtpaper resulted in the fund house beingunable to sell the underlying 
""""t" i.thefrozen funds in the secondary maik.t. Legalinterference and regulatoryinvestigationsbecame necessitated arter investorsllaimedtheir nod was not takenbefore the schemeswere crosed. courts interfered, and a regal tangle was going onbetween various par!T1. The whole episode .""rit"d in some new experiences bythe marketregulator SEBI. overall, -oi""*p..iences will be drawn from the episode,and more regulatory updates that wiliultimately benefit the investors andempowerthem will emerge.
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GROWTH OF DIGITAL BANKING OF STATE BANK OF
INDIA WITH SPECIAL REFERENCE TO YONO SBI (YOU

oNLY NEED ONE)
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Bipanchee Goswami**

ABSTRACT
Due to the technological aduancemen| along uith atlthe other sectors of the
economA, the banking sector has also trarusformed ertensiuelg. Onthe part of
the customers too, banking is nou auailable at their fingertips. State bank of
India, being the largest public sector bank of tlrc country, has launched its
first euer omni-channel digital platforun called YONO SBI. The studg focuses
on tlrc grouth and penetration of the application in the digital banking platform.
The studg has taken into consideration a p eio d of 5 g e ars from 2 0 1 7 to 2 0 2 2.
The studg is conducted solelg on secondary data collectedfromthe Annual
Reports of the State bank of India. After analgzing the data, it has been found
that the application is growing significantlg and through the application the
bank is prouiding ease of operations to each of its customers. The studg can
help tlrc bank to identifu its strengttts and useaknesses and also help the
customer to become anDare of such platforms and auail its benefits.

KEYIIIORDS: Dgital banking, Digitat Platform, grotath, mobite banking.

INTRODUCTION
Digitalization of banking products and procedures is a service to the

customers provided with the help of ICT, using computers, mobile phones connectivity
and other electronic devices.In India, substantially all the banks have seen a
breakthrough from 'conventional banking to convenience banking'. With the
evolution of technologies, banks have also endorsed online banking or e-banking for
the convenience that it yields. But the general people or customers are not very

much open to use it for numerous reasons like absence of knowledge, fear of security
and for the most part the comfort with dealing in cash. But in today's scenario most
of the people are embracing smartphones and along with that the usage of digital
banking products and services provided by the banks is also increasing rapidly. In
India, a major shift of traditional banking to digital banking occurred post
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demonetization on 1"t November, 2O76.During the Post demonetization period e-
banking became a necessity for the people (suriya, veni,2o2o). Accordingly, banks
have also come out with a lot of digital banking products to their customers. One of
such e-banking products on which the study focuses is YONO app provided by State
Bank of India. As it is the largest public sector bank in the country that offers a wide
range of traditional services along with quite a good number of e-banking products
and services to its customers, so it is purposively chosen for the study. The bank,s
first omni-channel digital platform, YONO is an integrated digital banking platform
to enable users to access a variety of financial and other services such as flight,
train, bus and taxi bookings, online shopping, or medical bill payments. It was
launched on 24 November 2017. It is an integral part of SBI's digital drive. It is
India's first fully digital service platform designed to facilitate banking as well as
lifestyle needs of our customers through an all surroundin gB2C marketplace. Apart
from banking services, the application is delineated to put forward other financial
products together with investments, insurance and credit cards. The Bank has
partnered with 70+ top e-commerce players to bring forth customised offers and
discounts to the customers. Specificalty with the YONO app, customers can open a
bank account with SBI digitally within minutes, can avail pre-approved personal
loan without any paperwork with few clicks, get overdraft facility against fixed deposit
instantly online, get one view of the banking and financial portfolio of SBI Group
companies, create dreams to target and fund the dreams, access B2C marketplace,
open a new demat/trading account, link trading/demat account, apply for credit
cards online, link credit cards and pay credit card bills seamlessly, avail insurance
products online etcto mention a few.

LITERATURE REVIEW
f,tawat, Nitesh (2O2Ol, studied the latest scenario of mobile banking services

with special reference to YONO SBI. The study also examined the reasons for adoption
of mobile banking services and level of usage of YONO SBI in areas of Lucknow and
Jaipur city. The study revealed that there is continuous increase in the level of
mobile banking services as it fulfils the need of customers because of its various
benefits. It is suggested in the study that by providing training to the customers of
Jaipur and Lucknow city more awareness can be created for mobile banking services.

Aganval, Varsha, at el. l2O2O), made a study on the effect of Covid- 19 on the
mobile banking services and also try to understand the shift from physical banking
transactions to mobile banking transactions during Covid-19. The study also
emphasized on how m-banking can promote social distancing policies. The study
revealed that the use of M-Banking is increasing as the customers find it very easy
to pay their electricity bills, perform mobile recharges etc. The study also revealed
that after demonetization, the Covid-19 pandemic is the second largest situation
that has led to a 5o/o growth in the mobile banking over a period of 3months from
January to March 2O2O and it is expected to grow more.
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Manda, K. Vijaya, at el.l2O2O), studied the features of digital banking app of
State Bank of India i.e., YONO SBI and make suggestions and recommendations
based on end-user experiences and requirements. The study revealed that The YONO

platform of the State Bank of India is a significant technolory up-gradation giving

the bank a technolory edge. The YONO app is very powerful financial tool that can be

availed by the bankcustomers by using their mobile phone handsets which allows

better customer engagement.

Maheswari, v. & Meenakumari, M. l2o2ol, made a study on customer

preference towards mobile banking products of SBI and to know the satisfaction

level of customers towards mobile banking. The study revealed that customers are

aware about mobile banking services of SBI but still there is less acceptance of
mobile banking among some group of people because of fear, insecurity etc. The

bank needs to take some initiative to create awareness regarding mobile banking

among the customers.

Pavithra, R.H (2O2O), Studied theattitude of respondents towards use of

mobile banking in urban and rural areas, the problems faced by the respondents,

the benefits and limitations of mobile banking in urban and rural area and gave

suggestions to overcome the problems of mobile banking in Mysore city. The study

revealed that out of 50 respondents majority of the respondents are well educated

and belong to the age group of 18-30 years. Large number ofrespondents use paypal

and Paytm and they use mobile banking services mostly for paying bills. In the

study, it is suggested that the banks must improve its service quality in terms of

internet access, banks need to create awareness about mobile banking services to

its customers. Another suggestion mad.e by the researcher that the Bank need to

set standards for industry agreements between banks and MNOs (Mobile Network

Operations)for handling customer grievances.

Research Gap:
After going through the literature, it has been observed that most of the

studies are conducted from the customers'perspective i.e., regarding the customers

satisfaction and acceptance of mobile banking services. Most of the previous studies

focused on recent trends and impact of the pandemic in the digital banking services

and the studies are conducted with the help of primary data. The researchers have

not come across with any study done on the growth and acceptance of SBI YONO

application by the customers. Based on the review of literature, the researchersdid

not came across any study to find out the additional features that have been added

with the application with every coming year.
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SIGNIFICANCE OF THE STUDY
India began promoting cashless transactions after the demon etizationphase,

thereby digital banking has now become the new normal (Agarwal, poddar, Karnavat(2o2oD. To adapt oneself with the swift growing economy, one need tofamiliariseoneserf with digital banking. In that case, yoNo can be a pathway toattain that. Just at the proper hour, in the wake of demonetization,yoNo waslaunched which made people immensely convenient at that point to accept it, use itand avail its assistance. It can be seen through the figures given by SBI regarding
its downloads, registrations, transactions using it and many more facilities. Although
YoNo and e-banking has acquired a great market but stilr it has a long way to go.studying about the growth of YoNo all these years starting from its inception willgive a fair idea of how it has been functioning and receiving acceptance from itscustomers' This study gives a gist of all the achievements of yoNo and state bank
of Indiaby way of YoNo, which will make more people aware of the platform and in away attract them to avail the benefits provided by it. Also, the bank can have a viewof the factors affecting the growth of the apprication, which can enable them tocontinue holding those factors. Also, those areas where the application is lingeringbehind, can be brought aheadand brushed up by the bank.

OBJECTTVES OF THE STUDY
1. To study the growth of yoNo sBI Application with regard to its usage,

downloads and registrations.
2. To review the additional features added in the apprication each year.3. ?o examine the customers'acceptance towards the yoNo SBI Apprication.

METHODOLOGY

RESEARCH QUESTTON
How swiftly has yoNo sBI Apprication grown since its inception?

SOURCES OF DA?A
The data used in the study is purely secondary in nature collected from theAnnual Reports of the state Bank of India of differeniyears.

PERIODICITY OF THE STUDY
The duration of the study is 5 years i.e., from the Fy 2077-lg to Fy 2021-22.These
years have been chosen as the YoNo Application was launched in the year 2ol1.

ANALYSIS OF DATA
The data have been analyzed' using Simple Percentage Analysis represented

using tables and graphs.
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'fable l: YONO SBI FR.OM TA 2A22

Source: Annuql Repa*'. Figures uiihin brqekets indicate Grauth % eompared
to preitous gear.
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2O17,,18 2018-19 20L9-20 2020-2L 2o2t-22
Downloads 4.37 million 2O rnillion

(3s7.67)
46.6 million
(133)

79.6 million
(7o.81)

1,rL7.4
million
(1303.77)

372 lakhs
(7s.47]t

483.5 lakhs
(2e.e7)

Registrations 15 lakhs 73.49lakhs
(s8e,e)

212 lakhs
(188.47)

Digital aeeorunt
opening

1.36 Lakhs 27.50 lakhs
{1e22.0s}

43.5 lakhs
(s8.18)

5 1 .81 lakhs
( 1e.1 0)

Not available

Daily Login Not
available

100ver
Lakhs

60 lakhs
(5oo)

60 lakhs
(o)

166.2 lakhs
(177)

App rating Not
Available

Android- 3.7
ios- 2.8

Andriod.
4,AQ
ios-2.8

Android-
3.96
ios-2.6

Not.available:

2.40+ lakhs Not availableFixed Deposlts
opened

1'7000+ Not
available

Not
available

Funds Transfer
executed (No of
transactionsf

6'52 Lakhs' 98.31+ lakhs Not
available

Not
available

Not available

Nst,availableBilI payments
done

7 lOOO+ 13.84+ lakl:s Not
available

Not
available

33000New:Cardleads
,generated

1.93 lakhs Not
available

Not
available

Not available

678 cr:ores Not
available

Not availableCard Payments 43 crores Not
available

New dernat
account leads
qenerated

,9000 Not available Not
available

Not
available

Not available

SBI ltfe policles
linked

1 1000+ Not available Not
available

Not
:ava-ilable

Not available

Pre-approved
personal loans
dtsbursed (ln
Rsl

12 crores 300 crores
(24oO)

9,694
cfores
(3131.33)

21,268
crores
(11e.3e)

21,114
crores
(-0.70)

SBI credlt
cards linked

Not
available

2-16+ lakhs 1.6+ lakhs 3.85,lakhs Not aVailable



?/r6a/&4

GRAPHICAL REPRESENTATION OF DATA:

Figure 1: Growth in downloads of YONO during the period of Study.

Through the above figure, it can be seen that the downloadsof the YONO App
had increased and all together the growth rate each year had beenincreasing
tremendously specially from the year 2O2O-21 to 2O2l-22.

Figure 2: Growth in registration of YONO during the period of Study.

Figure 2: Growth in registration of YOI{O during the period of Study.
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Frorn Iigure 2, it}lrad been observed that the registrations on the application
had increased every year as the graph can be seen rising but the growth rate every
year in comparison to the previous year is decreasing specially in the later years.

Figure 3: Growth in Digital Account opening of YONO during the period of Study.

1

Figure 3 revealed that the digital account opening in the YONO Application
had increased but not in a very high rate. But the growth compared to the previous
years'tremendously rose during the lirst year but later it is seen decreasing.

Figure 4: Growth in Daily login of YONO during the period of Study.

Source:
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Figure 4 revealed the daily login in the application by the customers. A risingtrend had been observed since its inception. ThL growth rate of each year comparedto the previous yearrevealed an extensive incrEasing trend in the beginning, adecreasing trend in the middle, and again an increasiig trend was observed.

Figure 5: Growth in disbursement of personal loan in yoNo during the period
ofStudy.

Source:

A considerable amount of personal loans is disbursed through the yONO
Application as it can be observed in figure 5. Despite that the growth rate comparedto previous years is seen decreasing in the latei years.
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Table 2: TABULAR REPRESENTATION OF THE ADDITIONAL FEATURES, OF
YONO SEGREGATED INTO THE FM YEARS OF STUDY i,e.,2QL7-18 to

Source: SBI Report.

FINDINGS OFTHE STUDY:

during the period of study.

found to be decreasing in the later stage due to various kinds of technical
issues occurring at the time of registrations and accordingly for this reason
the digital account opening and the daily logins in the application also followed
a decreasing trend.
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YEA.R ADDITIONAL FEATURES ADDED IN YONO
20L7-LA " YONO was launched.

. Share of Disital Transactions to total Transactions became 37Yo.

2018-19 > Varioui i-meicUants (total 89) like IRCTC, book my show, SOTC,
Expedia, kindle, bookinLg.eor-n and Mozarto were added.

YONO cash Points' (ATMI This feature provides cardless, fast,
convenient, and safe cash withdrawal facility at nearly l9,6Ol ATMs
across the country.

! Other features-
o 24*7 access to Home Loans.
o Insta Home Top up loan.
o Pre-Approved personal loans"

20t9-20 YoNo,Kristi:YoNo,Kr|sfi platform was launched in July, 2019- It
provides Four Kev: off:ericgs wtdeh are Khafa ,Bachat, Mitra arrd
Mandi sectiorts. Khata section caters to Agriculture credit so-lutions
like Agri G-old. Loans with 24'X 7 online application availabilitJr.
Bachat is tle Finaneial Super' store for: fan'mers investrnent &
insurance needs. Mitra provides best Agro Advisory services at click
of a button. Mandi is the online, mafket p17ce for purchasing
agricultural inp:rts & farrn equipment,

o Kisan Credit Card (KCC) Review
. NEFT/RTGS to NRI Customers
. Simplifred KCC Review through YONO process was launched in

August 2O2O, where customers can get their KCC account reviewed
online in a paperless, presence less manner, tvithout visiting branch.
During Fyz}2l, 2.Bg lakln KCC accounts with aggregate limits of
4,972 crore have been reviewed through the YONO Krishi online
process.

2020-2L

2021-22 SIM Btndtng featute: This featute was introdrrced and
implemented on YONO App on 22,08.2021 to enhance the security
features. It will ensure that the App will function only on the device
where the SIM of the Bank's Registered Mobile nurnber is present.
SAFAL {stmple and Fast Agriculture Loanf: lt is a new feature
available for fanrners engaged in Dairy activity and associated with
Corl:orates under Tie up.
National Penslon System (NPS) account opening through YONO
mobile app has been launched on 27th Sept 2O2 l. lt is a complete
end-to-end process wherein the customer is not required to submit
the physical form to CRA (Central Record keeping Agency).
Permanent retirement Account Number (PRAN) is generated

a

a

instantly.

a
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it slightly decreased in the FY 2O2O-21.

application was found to be fluctuating.

transactionincreasedto 37o/o of its total transaction.

every year ranging from e-merchants to other major features.

through the application with various convenient facilities.

each year a new and convenient facility is added in the application for the
Home Loan availing customers.

by introducing new features like YoNo Krishi (2ot9), yoNo Agri Gold Loan
(2O2I) etc.

services to millions of retail customers, farmers, and corporate clients and
to customers of select overseas offices.

simplified CKYC process, elimination of paper-based application forms,
automated customer validations, amongst others.

YoNo has been found to grow tremendously during the period of study.

application is rising every year, customers are duly accepting the application.

LIMITATIONS OF THE STUDY
o The study has been limited to digital banking growth of State bank of India

subject to only one Application.
o The + available in the Annual reports of the Bank.
o The customer's perspective relating to the adoption of the YONO application

has not been taken into consideration.

SUGGESTIONS AND RECOMMENDATION
Although the bank is doing great in terms of Digital Banking through the YONO

Application but there still exits certain limitations which needs to be taken care of.
It is suggested that the technical issues that occurs in the application while
registration should be considered and taken care of. Also, the bank should take
some measures regarding the internet accessibility. The researchers could not find
some of the data simultaneously in every year as it was not available in the Annual
reports. So, it is recommended that the data regarding YONO should be published
systematically every year in comparison to the previous year.

CONCLUSION
The current study focuses on the growth of the YONO SBI Application since its

inception. As per the analysis of the secondary data collected from the Annual Reports
of the bank it can be clearly seen that the performance of the application during the
five years is constantly growing. The bankis still continuing to accelerate its digital
agenda. The scope and reach of SBI YONO is expanding to a great extent and is
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expected to expand more in the near future. The technolory adoption since the

outbreak of COVID-l9 pandemic has prompted thebank to take several initiatives
in the technoloS, domain with a view to improve user experience and address

emerging risks. This can be seen through the various new features added and

initiJive taf<en by the bank for convenient paperless digital services for the people.

A11 the numbers regarding downloads, registrations, account openings, loan
disbursals, card linkage and many moreclearlyindicated the potential digital banking
hoids for State bank of India.
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GREEN FINANCE DEVELOPMENT IN INDIA: THE ROLE
OF BANKING AND NON.BANKING FINANCIAL

INSTITUTIONS

Manalisa Saha*
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Abstro.ct
sustainabilitg includes sustainabte qnd. inclusiue grouth through social,
economical and enuironmental deuelopment. A sustainable economg leads to
long term inuestment with sustainable ualue creation. Sustairuzble aid. greener
economic grouth hasbecome the central objectiue of euery other enterpise in
this global era. Green finance is tLrcrefore, a centrar oid. pion""riigfactor
touards the attainment of sustainabititg. It has the most iniouatiue piiential
to combine sustainablepractices, monea making tools and.technologg. Green
banking andfinancing redefine the termbuslness and. supports the transition
fromc onuentional to modern uith broad.er societal bZiefits. rhi; ;tuda
attempts to examine the role of Indian banking and. non-blnkingsectors ingreenfinancing. The 2tudg is exproratory in natttre and. is based, oisecondary
datattmt are collectedfromuaioussouries uiz., RBlbultetiry articles, researchpaperq Gouernment utebsites and other pubtished. reports of pubtic and.priuate sectororganizations and banks in India. An atbmpt has also been
made to analysis the. uaious chailengesassociated. wiih green Jinanceimplementation in India. The outcom" point.a. out the signifi.cance in Energg
efficient practices, greenwashing, green csR, soclal iictusiueness and.
alignment with Fintech etc. Further the stud.g indicated" that there LUas a
need of holistic deuelopment in Indiafor the sistainabte ualue creation"

Kq Tertns : sustainable financing, sustainable deu elopment, Gre en financing,
Gre en p ro duct, Gre e n p roj ects

INTRODUCTION
The concept of environment sustainability started in the year 1969 whichlead to the establishment of the National Environmental policy Act (NEpA) in theyear 1970' NEPA is a United States environmental law ih.t p.o*oies theenhancement of the environment. It has become a thing of the past when profit wasthe only motive of all the organizations. In the present-era, the need for protectingthe environment and preserving the natural resources has become more significant.

* Re s e arch S cholar, Dep artment of Commerce, Dbntgarh Uniuersitg, Dibrugarh**Research Scholar, Dep artment of Commerce, Dibrugarh Uniuersitg, Dibrugarh
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Finance impacts the natural environment directly as well as indirectly. Similarly,
the environment also impacts finance and the performance of investments. With
the increasing awarer""" o., environmentalism, it becomes very rnuch essential

for the banking as well as non-banking financial institutions to become concerned

about its role in handling the environmental issues. Green finance is one of the

emerging financial investment patterns that give priority to the environmental
sustainability. sustainable development is very important as it fulfills the need of

the society and also helps to protect the natural resources leading to the moral

coordination between humanity and the natural resources. Sustainable development

in aiignment with economic growth has become a great challenge today' Green

finance is the recent medium of securing balanced and sustainable growth' Green

finance or climate smart finance helps to alleviate carbon emissions and increase

environment friendly results over the long term'
There "r. 

*"ry possible definitions of Green finance, but for serving the purpose

of the study, it can t. a"n.r.a as any financial initiative, process, product or service

that is either designed to protect the natural environment or to manage how the

environment influence finance and investment. Most definitions of green finance

mainly focus on its role in direct investment towards 'green' sectors that protect or

enhance the environment.
According to G20 Green Finance Study Group, Green finance means "Financing

of investments that provide environmental benefits in the broader context of

environmentally sustainable development. These environmental benefits include

for exampie, reductions in air, water and land pollution, reductions in greenhouse

gas (GHG) emissions, improved enerry efficiency while utilizing existing natural

i."or..""", as well as mitigation of and adaptations to climate change and their co-

benefits".
Again, the organization for Economic co-operation and Development (oECD)

defineJ that greerifinance as the finance for achieving economic growth while

making a constant effort towards reducing pollution and greenhouse gas emissions,

minimizing waste and improving efficiency in the use of natural resources'

Green frnance 
"orr"r" 

a wide variety of financial products and services, which

can be broadly divided into banking, investment and insurance products' Green

Iinance products and services include those that channel capital to green industry

sectors, those which design the prod.uct itself to reward the environment friendly

activities and those wrrictr support the effective management of physical and

transition risks. The most 
"ott 

rttrty cited green industry sectors involves renewable

enerry production, distribution and storage, energy efficiency in domestic and

industrial buildings, green transport, recycling, pollution prevention, water

conservation an4 toiestation. It is imperative to know what makes a financial product
,green,. In many cases the 'green' aspect of the product relates to the asset, such as,

investments in clean ".r..5, 
projecis or reforestation. In other cases, the features

of the product are designJ i., o.a"r to encourage or reward environment friendly

activities. Examples of [reen financing products include green bonds, green tagged

loans, green investmenlfunds, climate risk insurance and so on. In order to protect

and preserve the environment, like all other nations of the world, India too is

increasingly focusing on the use of eco-friendly technologies' However, for this proper

implernentation of !r.".r finance is very essential. Even though India is taking

significant steps toirards adopting green finance through the banking and non-

banking finantial institution", th"." exist several challenges which cannot be
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ignored. In many cases, the organizations are unaware about the concept and
significance of green finance and in some cases people are unaware about the
financing options available under green finance. Apart, from the lack of awareness
there are several other challenges towards the path of its establishment which the
research paper intends to outline.

This research article aims to assess the progress and development of green
finance in India by identifying the initiatives taken by the banking and non-banking
financial institutions towards the implementation of green finance in India. It also
aims to outline the challenges faced by the financial institutions towards the path
of implementation of green finance in India.

Factor defining green finance
(Source: Googlef

OBJECTIVES OF THE STUDY
Factors defining green finance (Source: Google)
' To identiff the initiatives and the strategies adopted by the banking and non-
banking financial institutions towards green financing.
' Assessing the challenges faced by the banking and non-banking financial
institutions towb.rds the implementation of Green Finance in India.

LITERATURE REVIEW
Neyati Ahuja (2015) This paper attempts to conduct a review of literature on

Green Banking and find the major problems in implementation of this green
phenomenon. The study highlights lack of consumer awareness and education as a
major obstacle. Public sector banks are keener in adopting green practices as
compared to private banks. SBI is taken as a case to show what all steps banks can
take to face the green challenges. Kanak Tara et al. (2015) In the present paper
green banking and sustainability has been discussed in detail. The paper also
highlights on the stages, initiatives, benefits and future of green banking in lnaian
context. Some case studies in Indian context are also being discussed heie in order
to understand the importance of green banking in the present times. The paper also
discusses about the various organizations and laws and guidelines for enviionmental
conservation and sustainability and Green Banking. S M Mahfuzur et al. (2016),
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this paper aims to present a comprehensive picture about where the country stands
in teims of adopting green banking practices. Examining 42 of total 54 scheduled
banks of Bangladesh, the study finds that most banks are trapped in the lower
boundaries of the performance greed. The state owned banks rank low in performance

while the foreign banks have considerably better achievements. The paper also

identifies a number of reasons for the banks' poor performance and proposes

corrective measures. Raghupathi et al. (2015) tries to find out the GO GREEN ways

through Green banking. The great setps are opening online accounts instead of
hrge tulti branch banks, paying online bills, using green credit cards, save paper'

Gincy charles et al (2020) the researcher tries to focus on the recent trends,
challenges, opportunities, various investment ways of green financing in India, to
know the target achieved till date from the initiatives taken by Indian government.

The results indicate that India should give more focus in the green financing to

attain the sustainable development. Dr. Bibhu Prasad Sahoo,(2016) This paper
attempts to analyze the adoption of green banking products among customers with
different age groups. ANOVA and post hoc tests are applied for analyzing the objectives.

This papei tnaing explains that there is significant difference in the usage of green

banking products across various age groups individuals, as young generation is rnore

inclined towards green banking products than middle age and senior age groups.

Therefore, more awareness is needed to be created among the middie and senior
age groups individuals.

RESEARCH METHODOLOGY
The study is exploratory in nature which is based on secondary data that are

collected from various sources i.e., RBI bulletin, various public and private sector

financial institutions annual reports, sustainability report of bank and non-banking
financial
Institutions, articles, rnagazines and research papers. The assessment of the
development of green finance in India is based on the recent sustainability reports
of six different banking and non-banking financial institutions which includes State

Bank of India, Axis Bank, HDFC Bank Ltd., L&T Finance Holdings Limited, Tata
Power Company Limited and Adani Green Energr Limited.
FINDINGS AND DISCUSSIONS
Following are the green initiatives has been taken by the banking and non-banking
financial institutions-

1. STATE BANK OF INDIA:
During the beginning of the year 2007 SBI had started green financing policy.

Across the year SBimade commendable green investments. With a vision of carbon
neutral sBl committed to achieve the milestone by 2030. Managing the Bank's carbon

footprint was implementing projects that resulted in enerry savings. The only Indian
Bank to join the EV-100 group, Inaugurated Electric Vehicle "E-Verito" at Corporate

Centre, replace generator with solar backup batteries is SBi. 'Green Bond Framework'
has prepared by SBI that defines the use of process, proceeds for selection and

evaluatitn of projects, monitoring and tracking of proceeds and reporting for green

bonds. In the past financial year, the Bank issued two green bonds under this
framework to re-finance its green projects USD 50 miliion USD 650 million. Foltrowing

are some of the green investments made by the bank;
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FY 2018-19
. World Bank line of credit for rooftop solar project USD 625 million
. Renewable energr projects sanctioned 29,B2lCr
. Funded by KfW for solar ener5/ projects of USD 177 .33 million

FY 20L9-20
. World Bank line of credit for 241 Solar Photovoltaic .7744 Cr Sanctioned
. E- Vehicles loan portfolio 14.31Cr.
. USD 800m Aggregate Green Bonds issued.
. Transactions through alternate channels in FY 2O79-2O is 9Oo/o
. 1,744 Cr sanctioned for funding 241 rooftop solar projects under the World Bank

line of credit.
. Loans worth .25,914.82Cr sanctioned for 608 renewable energr projects
' Utilized entire USD 214.3 million line of credit from European Investment Bank,

supporting installation of 493 MW utility scale green field solar projects
' USD 30 million utilized for a solar eners/ project under Kf\lV Development Bank

line of credit. FY 2O2O-21
. A green loan worth €50 million was raised in

tY 2020-2L
. Amount Sanctioned for Renewable Energy- 9l37cr WIND, 18565cr Solar PV

(Ground-Mounted), 1864cr Solar Rooftop, 165cr Biomass ,2O93cr SMALL Hydro, Waste-
to-Energr 94cr.

. SBI has sanctioned .14.21Cr towards E-rickshaws as on 31st March 202L.

2. AXIS BANK:
In the field of green financing Axis bank also plays a vital role in it. In the year

2018 Axis bank receives Best Digital Banks Award. ln2016 Axis bank issued usd$OQ
m Green Bond. Various initiatives has been taken over the years by the bank. Like
rain water harvesting, dry waste recycling, sensor installation in washbasins, use
of bio blocks in urinals, wheat straw based paper procurement etc. Following are the
year wise green investments made by Axis bank-

FY 2018-19
. Sustainable lending portfolio Exposure 5,498 Cr
. Through internal resource efficiency initiatives emission savings up to 9,162

tCO2e
. Energy efficiency: Centralized Energr Management System (CEMS) has been

installed at 893 Brarrches 31 March 2019 with eners/ consumption reduction by
nearly lOo/o, achieved through controlling temperature operations.

tY 2oL9-2o
' As on 31 March 2O2O, the Bank's overall exposure to such 'sustainable' sectors

including renewable energr(including hydro), urban mass transport, and green
buildings, stood at6,446.58 Cr,

' The total funded green exposure under the Green bond issuance was 3228.37 Cr
as on 31 March, 2O2O.
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. As on 31st Mar 76o/o of green bond utilized in wind and solar, 19"1" in urban mass

transport arrd 5.4oo/o in energz efficiency buildings'

FY 2020-2L
. Banks total amount exposure in renewable energz sector, electric mobility, urban

mass transportation stood at 97 53 Cr as on 3 1st IN.[.ar 2O2l '
. Across 248 locations solar installation"

3. HDFCBAIiIKLTD:
In its retail marketing initiatives the Bank incorporated the 3Rs - Reduce,

Replace and Recycle - reh]ting to enhancing visibility of the product and brand

promotion on-ground. activations. The bank commits to become carbon neutral by

2031-32. The bank is looking at reducing its GHG emissions, water consumption

and enerry. In FY 2Ol9 tine bank finance in renewable sector amounting to 4170 cr'
in the Fr2O2O it raised to 8562 cr. The renewable investment stood up to 10,869cr

by the FY2O2L. Following are some of the green initiatives taken by the bank-
. As on March 31, 2021 generated 167.88 tonnes of e-waste, as a result of asset

refresh, damaged and non-functional assets'
. A cumulative solar capacity installation to 198.3 KWp in Bhubaneswar,

Chandigarh, Jaipur, Mumbai, illoida and Pune with 0.6 Million trees planted during
F-V2L.

. HDFC has set a target to plant 2.5 Million trees by FY25'

4. L&TFINANCEHOLDINGSLIMITED:
L & T Finance Holdings Limited was incorporated in the year 2008 and in 2o11

it went on to become u. pitti" listed company. It is the holding company for the

financial service businesses of the Larsen & Tourbo Group. L & T Finance Holdings

Limited is one of the India's most valued and diversified NBFCs that essentially

have a strong presence across lending and investment management' Sustainability
tends to be the core of all businesses of L & T Finance Holdings Limited. As per its

Sustainability Report from the years, FY 2018-19 and FY 2Ol9-2O there are several

green financial initiatives undertaken by the company catering to the sustainable

ierrelopment goals. The following are some significant green financing initiatives

by the L & T Finance Holdings Limited:
. The company aims to finance renewable enerry projects of 5000 MW in next 5

years, orrt of*fri"h 1.5 GW renewable projects has been already financed.
. L & T Finance Holdings intends to increasi Iinancing of climate friendly projects/

sectors by 5h in the next flnancial year'
. The company's rural sector finante has undertaken the initiative to bring

sustainable products in ord'er to help develop the rural market'
. In order to reduce carbon footprints in line with the sustainable development

goals, L & T Finance Holdings aims to ensure 7OO'/. micro loan meeting centre

imployees operate fully on Mobile Apps by 2025'
. tntinds to maintain electricity consumption constant for the next two years

thereby reducing indirect emissions and catering to the sustainable development

goals.
. Reducing paper in operations by leveraging technolory by 10% till2023 aligned

towards sustainable development goals'
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5. TATA POWER COMPAI\TY LIMITED:
Tata Power company Limited is an Indian electric utility company and is apart of the Tata Group. sustainability is.the core ptriiosopt y of the company and itleads the way in generation of non_emitting sourci" of L.r..g, that provide low costelectricity and help reduce carbon emissions. Tata power has a ceniral role to playin the global efforts to achieve Sustainable Development Goals (sDGs). The companyis highly committed to- sustainability and has Inhia's one of the largest renewableener$/ businesses, with an operating capacity of 2.6 GW comprisin! of totr, *i.raand solar ener$/. Following are some notable initiatives by the Tata pJwer companyLimited ener$/ conservation and renewable eners/ generation:. Tata Power has added 2O0MW of renewable enerfr, Japacity taking its contributionfrom clean sources to 33%o

' The company is eyeing growth in utility scale solar projects, rooftop solar andservices opportunities in the renewable space.
' Tata Power company Limited has launched retail rooftop solar business cateringto small enterprises and household needs in almost 1g cities.
' In order to support the Indian Government's "National Electric Mobility Mission,,Tata Power established the first set of Electric Vehicle charging station in Mumbai.' Tata Power solar commissioned 820.8 kwp at cricket crur i Inaia (c-if, whichhelped to generate over 7.2 million electricity p.r y"".leading to 2so/oof savingsin the power consumption cost.

6. ADANI GREEN ENERGY LIMITED (AGEL):
Adani Green Energr Limited (AGELi is one of the largest renewable companiesin India. The companr \Mas incorporat.d in th" y.", zois and is promoted by theAdani Group for developing and operating renewable ener$/ projects of the AdaniGroup' Being one oJ the leading renewable players in India, AGEL aims to have aportfolio of 25GW of renewable projects ay zozi.A Green Financing Framework hasbeen designed and established-bythe company which is fully consistent with theAdani Group's sustainability strategr and to support its devltopment plan in renewableeners/' The framework has been designea io align ii with current best marketpractices' The framework is valid for all linancin! i.r"trr*.nts including bonds,loans and other financial instruments. The pro".""d" from these green financinginstruments by the AGEL are used to finance and refinance several renewable eners/project categories which involve the following:

' AGEL has signed definitive agreements tor 1oo% acquisition of sB Energz HordingsLimited ("SB Energz India") which has a total renewable portfolio of 49s4 Mwspread across four states in India.
' AGEL aims towards establishment of solar electricity generation facilities whereloooh of electricity generated from the facility is aerivJa'rrom sorar eners/ sources.' Establishing wind electricity generation ratilities where looyo of thellectricitygenerated is derived from wind eners/ sources.
' Initiation of hybrid electricity generation facilities where loooh of the electricityis derived from a combinatio., of *i.rd and solar """;; resources.

challenges Towards The Adoption of Green Finance In India:A sustainable financial system is one that creates and values financial assetsin ways that shape real wealth to serve the long term needs of an environmentallysustainable economy. Environmentally sustainable projects include the generation
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of ener$/ from renewable sources like biogas, wind, solar etc' Green finance is a
medium that refers to the financial arrangements that are used for the projects

which are environmentally sustainable. India like all the other nations of the world

is taking substantial steps towards adopting green finance but there exist several

barriers in the path of its implementation which,cannot be ignored' The major

challenges faced by the banking and non-banking financial institutions towards the

implementation of green finance can be outlined as follou's:
(i) Lack of publiJAwareness: Lack of awareness amongst the public and the

investors about the concept of green finance and the innovative financial
instruments available creates a hurdle in the implementation and growth of

green finance in India making it an unpopular medium of financing the projects

most of the times.
(ii) Borrowing Costs: High cost of capital involved in the investment of green projects

makes the option of green financing to be less opted for. Ii)rzen the cost of issuing

green bonds is relatively higher than other bonds which lead to higher risk

ferception and governr.r". i""res thereby, making it a huge blockade in the

roadmap of growth of green finance in India'
(iii) Policie*- und Regulations:There exist no clarity in the green finance policies

and regulations.-8"""rr"" of this indistinctness most of the investors are hesitant
to invest in green finance avenues. The perplexity in decision of investors caused

due to the lack of clarity in the green finance policies and regulations poses a

challenge in adoption of green finance in India'
(iv) False Claims: tn many "."." the people associated with the projects might rnake

false claims of environmental compliance inorder to avail the benefits of green

finance. It becomes a huge challenge to assess the genuineness of the projects

and its role in catering to the sustainable development goals.

(v) Plurality of Definitiorr", Drr" to plurality of definitions of green loans, it_becomes

confusing for the people at times to understand the genuine concept and purpose

of green finance ura !.".r, loans. This confusion causes a great deal of mismatch

in lroper implementation and use of green finance in I,dia.

SUGGESTIONS AND CONCLUSION
In the present era sustainable development has emerged as a new paradigm

of development. After the determination of Transformation Goals 2030 almost every

nation has tried to their extent to cope up with the goals. Green Financing is also an

integral part of sustainable development. With the appropriate economic instrument

and efficient cost framework sustainable development can be achieved' In India

financial institutions are the major driven of economy v''hich includes both the

economy gror,vth and d.evelopment. All the private and public sector banks and non-

bankinj fLancial institutions are more o.1""" transform towards the Green' Banks

like sBI, HDFC, and Axis Banks are investing in renewable enerSr sector, adoption

of enerSr efficient measures, increase in paperless transactions, lending in E-Car

and E-rickshaw schemes etc. Till date theie is a need of improvements in financing

and awareness in general public. High cost of capital, compiex compliance process,

low involvemcnt of ietail investors, lack of international standards are the constraints

in green financing. India should focus on both domestic and international investors

when it comes to green financing, transparent and well-structured policies and

regulations must b"e formed, reduce asymmetric informatjon on green projects' A

ho-listic approach and a legal regulatory framework is needed for the further
development of green financing and creating sustainable fulure in India'
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SCOPE OF THE STUDY
The area of green finance is very wide and comprehensive. The data of the

study is mainly based on three bank and three non- banking financial institutions
over the three financial 5rs21s. Since the results of the study are based on the data
from six different organizations in India, it has a further scope of being studied at a
larger level. There is ftrrther scope of research in this area as it is quite novel and
significant for achieving sustainable development goals (SDGs) is well as for
developing and implementing new techniques and instruments for the development
of green finance in Indta. In this regards there are many scope in measuring the
performance of the financial institutions green investments. These aforesaid
limitations can be used by the future researcher as a scope of the study in this
area.
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